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The reality of the cost accounting system and its role in making 
decisions regarding the rationalization of production costs in the 

Jordanian electrical companies 
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The study aimed to identify the reality 
of the application of cost accounting in 
the Jordanian electrical industry 
companies system and cycle in the 
rationalization of decisions to reduce 
production costs which, the study on the 
descriptive analytical method adopted 
may be a community study of electrical 
industries listed companies in Amman 
Financial Market of (3) companies have 
been adopted all of which were 
distributed (45) questionnaire, all were 
retrieved using the SPSS statistical 
software to analyze data and test 
hypotheses were the most important 
results of the study that there is a 
significant role for the cost accounting 
system in the rationalization of decisions 
to reduce production costs in the 
Jordanian industry companies.  
Key words: Cost accounting systems 
reduce, production costs, the industry 
companies Jordan. 
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