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Abstract  
The objective of the current research to diagnose the reality 
and possibility of application orientation strategic and 
entrepreneurial capital which is an important and great 
success in the development of industrial organizations with 
the study and analysis of the possibility of providing the 
appropriate ground for it,the research started from a 
problem expressed by a number of intellectual and applied 
questions,the aim of the answer was to elucidate the 
intellectual semantics of the searched variables being a 
modern and important topics. 
For this purpose two main hypotheses have been 
formulated the first of the correlation relationship and the 
second hypothesis of the effect relationship between the 
two variables,to achieve hypothesis tests filed research was 
usedand applied to the research community of 
managers,department heads and peoples officials in the 
organization investigatedby al-zawra general company data 
were also collected by means of the questionnaire, the 
number of members of the research community was (155) 
and (110) were distributed as well as interviews with some 



   
of the managers of the organization in question where (15) 
managers were distributed to the sections , divisional ,and 
administrative units of the organization,a number of 
statistical means were also used to process the data 
,arithmetic mean , percentage, standard deviation ,for the 
purpose of describing the society and correlation, coefficient 
to test the validity of correlation hypotheses and simple 
linear regression to study the relationship of influence 
between varibles. 
Research finding in a series of results the most important 
being a relationship positive correlation between search 
variables,it also shows an effect relationship between 
search variables, search found that the company possesses 
competencies and skills that enhance the companys 
position in its work to achieve excellence and distinguished 
role among other companies anumber of recommendations 
have been made based on these findings including future 
plans and opportunities which cater to customers needs  to 
maintain their market share, and the need for the 
organization to take stock of the capabilities that make it a 
leader through its uniqueness as well as exploits 
opportunities and achieve long-term goals. 
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       The influence of organizational culture on the 
entrepreneurial capital employees 

  

  

 

  
  

  

  

/
  

    

  

  

.  

  

)(  

  

 ......  

...  



   
.  

 :  

)

  
:

  
( )

2014:149Anggraeni (

 .  

 :  

)

)Stipanovic and Rudan,2014:203,204 .(  

 

:The Dimensions Of strategic 
orientation  

. Marketing orientation 

)Ejdys 2014:347()( 
Protcko & Dornberger ,2014:225 

.  

.   Entrepreneurial Orientation   

 

.



   
 )et al ,2015:711Tutar .(  

  
 - Technology orientation  

 

(Osman & Abidin ,2014:48) .  
  

  

 ......  

...  

)Audretsch & Keilbach,2004:2(   

 :  

)Shaw,et al,2009:30(.  

 :   

Importan Entrepreneurial Capital

 



    
)Ngatno,et al , 2016:12.(  

 :   
The dimensions of Entrepreneurial capital  

) Firkin,2001:1,2( 

 

:  
- Entrepreneurial Competence 

),2014:2 Saxena  &Sethi(  
- ENTREPRENEURIAL COMMITMENT 

 

)Anderson,2008:4   &( Marcus 

 

:

),2013:3 Silberzahn.(  
  

  
  

  

) (
)

 (

)Likart (.  



      
) 

   
(   ) 

  
 (  

    
) 

   
 (   .  

) 

 
.(    

  
) (  

  

               

  
      

  

  5.17 0.61 11.84   

  5.34  0.72 13.52   

  
)

 

() (
)( )5.17 ()5.34 (

)().61 ().72 (

.  
  

 

:
:  

-:  
  

)

 

(
.  

  
  
  
  



             
X1  6.11  1.13  18.62  

X2  4.89 1.32 27.04 

X3  4.97 1.37 27.70 

X4 5.43 1.08 20.01 

X5 5.91 0.94 16.04 

X6  5.93 1.01 17.11 

  5.54 0.77 13.91 

  
)

 

(

 

)5.54( 
)

 

(

 

)0.77(

 

)13.91  (

)

 

(%
) (%.  

)

 

(
 :  

 

-  

 

)X1 ()

 

(
)6.11 (

)

 

()1.13 (
)18.62 (



   
. 

 
-   )X2 ()

()4.89 (
)

 
(

)1.32 (
)27.04(

)siemens ()ABB (
. 

 

-  

 

)X3 ()

 

(
)4.97 ()

 

(
)1.37 (,

)27.70 (. 

 

-  

 

)X4 () 
 ()5.43 (

)

 

(
)1.08 (,

)20.01 (

  

-  

 

)X5 () 

 

(
)5.91 () (

)0.94 (
)16.04 (

. 

 

-  

 

)X6 ()

 

(
)5.93 () (



   
)1.01 (
)17.11 (

 
- 

:  
) (

  
  

  

  

  

  

  

  

  

  
  
  
  
  
  
  

)

 

(

 

)5.02( ) (
)0.63(

)12.62 (

:  

 

-   )X7 ()
 (

)5.50 () (

          

X7  5.50 1.17 21.39 

X8  5.50 1.23 22.40 

X9  5.32 1.01 19.04 

X10 2.74 1.40 51.13 

X11  5.73 0.96 16.81 

X12  5.31 1.25 23.61 

  5.02 0.63 12.62 



   
)1.17 (

)21.39 (

. 

 

-   )X8 ()
 (

)5.50 (
) ()1.23 (

)22.40 ( 

 

-   )X9 ()
(

)5.32 (
) ()1.01 (

)19.04 (
. 

 

-   )X10 ()
 (

)2.74 (
) ()1.40 (

)51.13. ( 

 

-   )X11 ()

 

 (
)5.73 () (

)0.96 (
)16.81 (

 

. 

 

-  

 

)X12 ()

  

(
)5.31 (



   
)

 
()1.25 (

)23.61 (

. 
  

 - 
: 

  

) (
  

          

X13 5.63 1.22 21.72 

X14  5.69 0.89 15.74 

X15 5.22 1.15 22.08 

X16 5.25 1.20 22.97 

X17  4.01 1.55 38.72 

X18  5.35 1.25 23.40 

  5.075 0.60 11.93 

)

 

(

 

)5.07( )

 

(
)0.60(

)11.93 (



    
)

 
(

 :  

 
-  

 
)X13 ()

 
(

)5.63 () (
)1.22 (

)21.72 (

. 

 

-  

 

)X14 ()

 

(
)5.69 (

)

 

()0.89 (
)15.74 (

)ISO 9001 (
.  

 

-  

 

)X15 ()

 

(
)5.22 (

)

 

()1.15 (
)22.08 (

 . 

 

-  

 

)X16 ()

 

(
)5.25 (

)

 

()1.20 (
)22.97 (



   
. 

 
-  

 
)X17 ()

 
(

)4.01 () (
)1.55 (

)38.72. ( 

 

-  

 

)X18 ()
 (

)5.35 (
)

 

()1.25 (
)23.40(  

 

:
:  

  
- 

:  
)

 

(
  

        

Y17 5.48 1.08 19.72

 

Y18 5.96 0.92 15.55

 

Y19 4.84 1.53 31.65

 

Y20  5.01 1.60 32.05

 

  5.327

 

0.86 16.24

 

  



   
)

 
(

 
)5.32( 

 
)

 
(

)0.86(
)16.24 (

 
) (:  

 

-  

 

)Y17 ()

 

(
)5.48 () (

)1.08 (
)19.72 (

. 

 

-  

 

)Y18 ()

 

()5.96 (
)

 

(
)0.92 (

)15.55 ( 

 

-  

 

)Y19 ()

 

()4.84 (
)

 

(
)1.53 (

)31.65 (

).( 

 

-   )Y20 ()

 

(
)5.01 ()

 

(
)1.60 (

)32.05 (

. 



   
- 

:  
) (

                                                              
  

  

        

Y21 5.72 0.83 14.56

 

Y22 5.62 0.91 16.30

 

Y23 5.63 1.05 18.72

 

Y24  5.63 1.25 22.25

 

  5.65 0.81 14.44

 

  
)

 

(

 

)5.65( 

 

)

 

(
)0.81(

)14.44 (

 

)

 

(
:  

 

-  

 

)Y21 ()

 

()5.72 (
)

 

(
)0.83 (

)14.56 (

. 



    
-  

 
)Y22 ()

 
()5.62 (

)

 
(

)0.91 (
)16.30 ( 

 
-  

 
)Y23 ()

 

(
)5.63 (

)

 

()1.05 (
)18.72 (

. 

 

-  

 

)Y24 ()

 

()Y23 (
)5.63 (

)

 

()1.25 (
)22.25 (  

 

()
)

 

(
).

 

(
) (

)

 

(

 

)

 

(
).. (  
     



   
  

  

  
::  

.  
:  

"
"  

) (.  
    

  

  0.73**   
    

N   
*

 

       % 
  

 ()
) () (

) (

.  
-   
  

  
  

  

  
  

  
      

  

  0.21* 0.43**  

  0.021 0.000  

N 110 110 



   
) (:  

. )

 
()*) ( (

)0.021 (
)

 
()(

. 
. )

 

()**) ( (
)0.000 (

)

 

(
. 

.  
-  

  
      

  

  0.29** 0.50**  

  0.002 0.000  

N 110 110 

  
) (:  

. ) ()**) ( (
)0.002 (

)

 

(
. 

. )

 

()( 
**)

 

()0.000 (
)

 

(

. 
  



   
-  

  
      

  

  0.35** 0.47**  

  0.000 0.000  

N 110 110 

) (: 
. 

 

)

 

() (
**)

 

()0.000 (
)

 

(

 

. 
. )

 

() (
**)

 

()0.000 (
)

 

(

. 

.  
 ::  

 :  
)

(.  
)Simple Regression 

Analysis (
) () (

:  
Y = 

 

+ X  
:  



   
 =

 
 +

 
)(  

  
) (  

    
T sig R R2

 
F sig   

  

  

A 0.83

 

2.09 0.038

 

0.73  0.54  129.71

 

.000(a)    

  

  
  0.87

 

11.38

 

0.000

  

)F () = (

 

N=110                             
            

 

)F () = (   
                                      

)

 

()F (

 

)

 

()F (
)

 

()

 

(
)

 

(

 

())

 

=  (
)

 

()

 

(

 

)

 

=

  

(
)()

) (.(  
(R2) ) (

).54(
)0.54(

 

)0.46 (
) (

)

 

(

)10 ()t ()

 

(
.  



   
- 

 
)

 
()

(:  
Y = 

 
+ X 
:  

 =1.99) + (0.64  )(  
  

) (  
  

 

)F () = (

 

N=110                                   
       

 

)F () = (            
)

 

()F ()28.42 (
)F ()

 

()

 

(
)

(

 

())

 

= 1.99 (
)

 

()1.99 (
 )0.64 =

 

 (
)(

) ()0.64.(  

    
T  Sig R R2 F sig   

  

  
A

 

1.99

 

3.16

 

0.002

 

.45  0.20

 

28.42

 

.000(a)    
    0.64

 

5.33

 

0.000

 



   
(R2) )0.20 (

)0.20(

 
)0.80 (

 

()
)

 

(

)

 

()t()3.16 (
.  

 

)
(  

-

 

)

 

()
(:  

Y = 

 

+ X 
:  

 =1.22) + (0.85  )(  
  

) (  

    
T Sig R  R2 F sig   

  

  
A

 

1.22

 

2.39

 

0.018

 

.64  0.41

 

75.94

 

.000(a)    
    0.85

 

8.71

 

0.000  

 

)F () = (

 

N=110                             
            

 

)F () = (            



   
)

 
()F ()75.94 (

)F ()

 
()

 
(
)

(

 

())

 

= 1.22 (
)

 

()1.22 (
 )0.85 =

 

 (
)(

) ()0.85.(  
(R2) )0.41 (

)0.41(

 

)0.80 (
)

 

(
)

 

(

)

 

()t( )2.39 (
.  

 

)
(.  

  
  

 ..  
-

  

:

.  
. 



   
. 

. 

. 
. 

. 

::
:  

 - 

.  

 - 
. 

- 

. 

:  
[1]) ( "

 "
.  

[1] Anggraeni, Elisa,(2014)," The Impact of Internal and External 
Resources, and Strategic Actions in Business Networks on Firm 
Performance in the Software Industry", Printed by:Ipskamp 
Drukkers B.V., Enschede, Amsterdam. 

[2] Stipanovic ,Christian&Rudan,Elena,(2014)," The New Strategic 
Orientation In Innovating  Hospitality Logistics System ", Tourism 
and Hospitality Management, Vol. 20, No. 2, 195-206. 

[3] Ejdys ,Joanna,(2014)," Innovativeness of residential care services in 
Poland in the context of strategic orientation"  ECONOMICS AND 
MANAGEMENT: 19 (4), ISSN 2029-9338 (ONLINE). 

[4] Protcko, Ekaterina& Dornberger, Utz(2014)," The impact of market 
orientation on business performance the case of Tatarstan 



   
knowledge-intensive companies (Russia), Problems and Perspectives 
in Management, Volume 12, Issue 4. 

[5] The Effects of Strategic Orientations on Innovation Capabilities and 
Market Performance: The Case of ASEM  " Procedia - Social and 
Behavioral Sciences 709 

 
719, doi: 10.1016/j.sbspro.10.144, 

(http://creativecommons.org/licenses/by-nc-nd/4.0/). 
[6] Osman, Juliana& Abidin, Zainal,(2014)," An Empirical Investigation 

into the Significance of Intellectual Capital and Strategic Orientations 
on Innovation Capability and Firm Performance in Malaysian 
Information and Communications Technology, school of Management 
Business Portfolio RMIT University. 

[7] Audretsch,david B & Keilbach,max,(2004),"Entrepreneurship 
Capital and economic Performance". 

[8] Shaw, Eleanor,et al, (2009)," Gender and entrepreneurial capital: 
implications for firm performance", International Journal of Gender 
and Entrepreneurship, Vol. 1 No. 1, pp. 25-41. 

[9] Ngatno,et al ,(2016)," Human Capital, Entrepreneurial Capital and 
SME s Performance of traditional herbal industries in Central Java, 
Indonesia: The Mediating Effect of Competitive Advantage" , 
Archives of Business Research 

 

Vol.3, No.4. 
[10] Sethi, Jyotsna & Saxena, Anand,(2014)," ENTREPRENEURIAL 

COMPETENCIES, MOTIVATION, PERFORMANCE AND 
REWARDS", LESSON-3. 

[11] Marcus, Alfred A & Anderson, Marc H,(2008) " Commitment to an 
Emerging Organizational Field, Institutional Entrepreneurship, and 
the Perception of Opportunity: An Enactment Theory",Annual 
conference,Boston ,MA. 

[12] Silberzahn, Philippe,(2013)" Commitment in the Entrepreneurial 
Process: A reconceptualization", EMLYON Business School23, 
Avenue Guy de Collongue F-69134 Ecully cedex France.     

http://creativecommons.org/licenses/by-nc-nd/4.0/



