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(1) P. Kotler, Marketing Management, Analysis, Planning implementation and Control,
Englewood Cliffs, New Jersy, Prentice — Hall Inc, 1994, P. 10.

(2) D. Rander, Marketing in Banking, The institute of bankers, London, 1969, P. 20.

(3) H. Tillman, Marketing in Banking, Addision Mesty Pub, California, 1966, P. 17.
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(1) O. Ross, Marketing in Commerical Banks, New Jersy, Prentice — Hall Inc, 1971, P. 20.
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