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Source: Grandfield, «Marketing Management», Porey

Edmodson Taristock & Rochdale, England, 2000.
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3 - Granfield, «Marketing Management», Porey - Edmodson Taristock
& Rochdale, England, 2000.

4 - Kotler, Philip, «kMarketing Management: Analysis, Planning, Imple-
mentation and Control», Prentice - Hall, Inc, U.S.A, 2000.
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