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Activity Marketing & el LA
Advanced Technology Product L o oS0 lete
Advertising oy
Advertising Analysis OO N s
Advertising Appraisal oMY o
Advertising Media oSN Blas
Advertising Research OO & g

Advice of Dispatch asladl dl ) jlesl
Advice of Shipment ielall el el
Agent LS
Alternative Purchases A ol i
American Marketing Association iS5 oY1 G sl dmar
Auditing Marketing & gl 3

Automated Commercial System

Lfﬁ“ BJL?;"J\ rUa.:
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Barter ol cdalie
Bidding 3yl 5
Bidding Competitive dndlS 3] 5o
Bids olellae
Brand deSall
Brand Image el Ladll ) sl
Branded Goods JION| dm}\
Branding qu.J\ el
Broker Ly ¢l
Broker Market sl gl 3 s
Bulks Goods dade 2| CL.J\
Bull Market 5 mall dnslaadl G gu
Buyer’s Market S fimadl 3 g
Buying Agents sl 2l S
Buying Behaviour S PRAIA N
Buying Motives SO 8‘)3
Buying Patterns el ol JsT
Byproduct ;;"L" e
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-C-

Centralisation Marketing

G &3S e

Chain Stores Al O5es
Channels of Communication Ll ol g3
Channels of Distribution & PAIRCE Y
Characteristics Market O sl yailia>
Check Market G sl b
Coding e I
Commercial Invoice a,lws, 6
Communication Marketing iy sudl SV LY

Consuer Price Index

OISR SRS PO |

Consumer Behaviour

el 2 gl

Consumer From

S PO [ [ 02300 P g WSO

Consumer Furplus

lgranad! sl

Consumer Goods

iVl pl

Consumer Gredit

SOkl OLal

Consumer Market

Consumer Preference

s{| - HM

Consumer Research
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Gradl o] Slabos Yl

Y\Y

Consumer Service

I IVLIWN P PRES

Consumptiuon

SN Als

Convenience Goods

5y s

Conversion Cost

o) S5

Conversion Value Sl dad
Cross - Border Trade CPNES VRSP
Customs Free Zone H e 05 dikas
Customs House Broker S o L s
Customs Import Value 83 ) grewad| dalldl dad
Customs Union Flesd) sl

Delivery Note

bl sl

Decision Making

S B!

Decision Marketing

s 1,3

Defencive Marketing

Bl 5T 5B 5 sl

Delivered Price

Delivery Order

ol il

Delivery Risk

el bl

Demands

ol
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Derivative Market olaviadl 8 s
Digital Marketing dd Al G sl
Digital Signatures qé B Ce B
Direct Marketing sladl G sl
Discount -
Distribution & &I
-F -
Efficiency Marketing G gl 3elS
Effectiveness el
Efficiency 3 L)
Electronic Advertising 5 SN O
Electronic Commerce Lo SN 5l
Electronic Marketing 3N G s
Electronic Payment 5 SV Cé.\J\

Electronic Signature

S92 3

Ex - Works

Janl O 3 ol L 2 I

External Marketing

el 5

External Storage
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Family Brand L5l LDl
Feed Back LSl & dd)
Foreign Market dv;-;\!\ 3 !
Forward Delivery J?-T v.:l.w
Forward Market J}.T QO s
Forward Price Jg—T gee
Forward Purchase J};T £l
Forward Sale J;—T &
Forward Trade > ddis
-G -

Green Marketing a1 G sl
Goods &w
-H -

Hotels Marketing Sl 5 gl
Industrial Marketing el G sl
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Individual Brand

L3 4l LSl

Information Analysis

CHPNEINI B W

Internal Marketing

AER U]

Internal Records System

L Sl ol

International Marketing

Inventory 05 ol
Inward Buying SN e el 2]l
_J-

Judicial Sale Slas &
Join Brand &S il &l
Just In Time (JIT) W CON | G 3N | M\
L -

Labour Market Jordl G
Locality Marketing oeadl G gl
M -

Margin Gall 3 sl bl

Maretials Control

o) yadl 0,
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Market G 5
Market Clearing OB sl & g
Market Coverage O sl ddais
Market Disruption Ol Gayes [ 8~
Market Factors Gyl ol 52
Market Index & sl el o)
Market Jitters 3 sl asa
Market Letter Gl Al
Market Maker 3 ! C’L“p
Market Model 3 o] CS o
Market Order Sos J,ai
Market Penetration O sl B
Market Potential 3 ) L)
Market Segmentation O sl & 2
Market Structure 3 gl &
Market Sycle O sadl 893
Market Value L3 sl dadl
Marketability el A8
Marketing o gl
Marketing Budget Ldy gl 431 1l
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Marketing Cost

L gl LIS

Marketing Cost Analysis

Marketing Decision Support System

i gl ) LA > flh_,

Marketing Environment Analysis

iy gel) Bl o

Marketing Information System

oy gl o sl plLs

Marketing Intelligence System

Marketing Management G g 815
Marketing Mix g"-’f“ﬂ‘ CJQ.H
Marketing Plan G g A
Marketing Policy G i) Al
Marketing Research G i) & g

Marketing Services

Mass Marketing

el Gyl

Mass Media Promotion in

LYl s s 20 ol

Materials Handling 51 gadl & 5l
Money Market 5520 3 gus
-N -

Network Marketing il Gy sl

New Product
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Open Market Operation

i gl 8 sl olles

Organizational Business Market

Perfect Market delS 8 g
Packaging cadadl
Personal Selling J..wa\ C”H
Physical Distribution REN & ol
Potential Customers O shazeadl 50 51
Potential Sales azeadl Sl

Prestige Goods

Price

Price Leader

Price Stability JESN{ RS-
Product Costing ol aelS
Product Development CMJ\ sk

Product Differentiation

Product Life Sycle
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Product Mix CMJ\ a3a
Product Planning CMJ\ Lless

Product Research

)

Product Simplification

e ‘Sw .-

Product Strategy C.MJ\ L) ]
Productive Capital G:.J\ Jlad
Promotion a3 I

Promotion Mix

5 )

Public Ralations Lol B
Purchase Contract Sl ¢
Purchase Decision S AIR R
Purchase Order £) JJ

Quality Purchases 8 kaadl b il
Reciprocal Buying Aslee ol Lo Llos
Rational Buying sl el L)
Reciprocity sl 2l o adsll
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Repeat Purchases 5y Sl b il
Repeat Sales 8 ,Sedl ol
Replacement Jlacsl
Replacement sales Sl s
Retail Store CYPNE G,J\ O s
Retailer 5 5401 &L
Road Show ied 5l dxls a3
Roll Down e BBL L J
Roll Up e _Jel L Js
Royalty LSl B s o) 4
Rush Orders PICSPCIN | ICH W VY[

-S -
Safety Stock oLyl O s
Sales Sl
Sales Charge & f
Sales Forcast Olae C’ B
Sales Literature Slamadl los]
Sales Load Ol £

Sales Promotion

Slaall s 5
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Sales Quota

QLA:..«J\ Zwa}

Sales Representative

Slae gk

Sales Tax Olas dg 0
Salling Rates SN POV
Sample i
Service ded>
Shopping Goods G g CLM
Social Marketing q;«LQ;?Y\ o gl
Soft Selling Jed! C"‘TJ‘
Specialty Goods dol> d‘.ﬂ
Spot Price SoP
Spot Stock Al O e
Spread £l 2l s C:J\ e e O A ¢l
Stock Control O3 eall 48]
Stock Turnover O 3=l Ol 95
Stockout O ol 3
Storage 05 ol
Symbiotic Marketing ql.él_izj\ G gl
Test Marketing gs"ﬁ*‘""‘“ Sl

Terms of Sale

e b
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Terms of Trade

i )l 8 el b g

Third Market CIU) G sl
Tourism Marketing ! Go sl
Trade 8yl
Transport Cost Jedl LSS
Transportation Ja

-U-
Usual Marketing Requirements Lol 5 sl Ol
-V -
Vendor 390 ¢ C’L’
-W -
Wants ols
Wholesaler Lol cb
World Trade Organization &gl s )l dodae
-Y -

Yankee Market
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