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Experiential Design for urban spaces as a competitive advantage among
the "'street furniture™ industry
Imen Bint Abdellatif Sakly/Doctor of Design Sciences and Technologies
Tunisia
imenimen.sakly@gmail.com

Abstract :

For more than fifty years, the Jean-Claude Decaux Foundation has been ranked
first in the world, holding the global prominence in communicating with outer
space. As for the brands of furniture in urban spaces, it is distributed among global
poles and scales that continue to develop its announced communication strategies,
and its hidden ones in Western public spaces, while dealing with its relationship
with citizens. At this same pace, it exploits its design tools to extend its strategic
influence in the public sphere, and has created other contemporary institutions,
through the power of its brands, open spaces for expression, free action, and
"democratic design”. Moreover, the major industrial establishments, throughout
their designs available in public urban spaces; share the history of their
trademarks, and in this way, they share with the recipient the excavations of their
mark, their development processes, and the values they promote, through which
they seek to establish them. High-quality automatic scenarios are managed among
the user and the brand in this urban space. This great momentum for the
availability of this amount of brands in urban space is the strongest evidence of the
intensification of competitiveness between industrial enterprises. This is achieved
by focusing on the concept of experiential design while keeping pace with the
user's behavioral and cognitive maturity, as well as the evolution of his
psychological, social and cultural needs and appreciating its human values.
Enterprises that manufacture street furniture can produce experiment if they want
to work on designing the value offered for the project (not only in terms of use, but
also in terms of the specific aspects of city identities and its illustrations) to prove
the honesty of their slogans and reflect the credibility of their signs especially if
they want to outperform competitors from the same field.

Key words: Experiential design, urban city marketing, identity, branding, design
management, tactical level, industrial enterprises, competitiveness.
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