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Abstract 

        The  study aimed to identify the  role of traditional and modern media in 

educating the  Egyptian public about the Nile water crisis, and the research is a 

descriptive research .  Ministry of The Environment and the civil societies under  

study, and the study community was the public who participated on the pages of  

official and civic websites .  

General  results :  The results showed  that there is a relationship between the use 

of modern media and the public’s  interest in following up the issue of the Nile 

water crisis . 
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