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1. Media Advertising 5. Trade Promotions

STV - Trade deals & buving allowances
_Radio - Point-of-purchase display allowances
- Newspaper - Push money

- Contests and dealer incentives

- Magazines e
2. Direct Response and Interactive Advertising N ?“;mi Pprograms
- Mail - Trade shows
- Telephone - Cooperative advertising
- Broadcast media 6. Consumer Promotions
- Print media - Samples
- Computerrelated -C oupons
3. Place Advertising - f{ﬁft'mufs .
- Bulletins - Refunds/rebates
- Billboards - Contests/sweepstakes
- Posters - E:imus pf);cks
- Cinema - Price-offs
- Transit 7. Event Marketing and Sponsorship
4. Point-of-Purchase Advertising - Sports
- Shelf talkers - gns .
- Entertainment

- Aisle markers
- Shopping cart ads
- In-store radio or TV

- Fairs and festivals

- Cause-related
8. Publicity and Public Relations
9. Personal Selling
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Maslow's hierarchy of needs is a theory by Abraham
Maslow, which puts forward that people are
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