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Abstract :

 The purpose of this paper is to 
analyze the employees' attitudes towards 
organizational change. The Treasury 
employees of the state of Jijel, are taken as 
a case study, where about 85 Treasury 
employees' attitudes are measured. Many 
differences between the attitudes of 
common professions' employees and 
those of technical professions' employees 
were recorded. Common professions' 
employees are rather optimistic regarding 
organizational change. In fact, they aspire 
to get a wide range of advantages and 
gains from this change likely to create and 
enhance some positive values. On the 
contrary, technical professions' employees 
are rather pessimistic regarding this 
change, they expect problems from 
organizational change. 

Key words: Organizational 
change, government organizations, 
employees’ attitudes, common 
professions, technical professions, positive 
values. 
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Résumé:

L'internationalisation des 

entreprises représente une activité 

complexe et dynamique permettant 

d'accroitre la rentabilité et la 

performance de ces entreprises, les 

entreprises qui s'engagent à 

l'international doivent déterminer la 

meilleure façon d'y avoir accès.  

En effet, les alliances 

stratégiques sont une stratégie 

pertinente et pratique quand l'entreprise 

s'attaque à des marchés internationaux. 

Mots clés: 

Internationalisation, Marchées 

internationaux, Alliances stratégique
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Abstract:

The problem of the depletion of 

conventional energy sources created by 

the greed of industrialized nations in the 

burning of oil and coal, not to mention 

rising their prices and the economic 

problems of the developing world, for 

whom the most important reason we need 

to pay attention to what God blessed on 

our country's renewable energy sources, 

and the need to be exploited by using 

modern technology called green 

technology. Expectations indicate that 

renewable energy will play an increasing 

role in the future. Therefore, the states will 

continue to concern scientific 

developments that are achieved in these 

energies, and that will undoubtedly play a 

leading role in achieving the sustainable 

development of their economies. 

Keywords: energy, renewable 

energies, green technology, the Desertec 

project.
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Résumé. 

L’étude vise à cerner les différentes 

méthodes de la comptabilité créative pouvant 

être utilisées pour se jouer des états financiers, 

et ce, dans le cadre des nouvelles donnes qui 

dominent l’environnement comptable 

algérien. 

Le thème revêt  une importance 

significative si l’on se réfère  aux évènements 

passés et en cours concernant l’effondrement 

de sociétés multinationales, où la pratique de 

la comptabilité créative pour élaborer et 

présenter des états financiers, est l’une des 

principales causes. 

L’étude en est arrivée à conclure que 

la pratique de la comptabilité créative exploite 

différentes méthodes pour réaliser des 

objectifs à court terme, et ce, par le biais d’une 

présentation falsifiée en quelque sorte, des 

états financiers de la société. 

Mots clés: Etats financiers, 

Comptabilité créative, Valeurs comptables, 

Données financières.
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Abstract

Strategic vigilance and business 

intelligence have an important role in 

providing the informations, processing, 

analysis, and then posted to the officials and 

decision-makers to take the appropriate 

actions and decisions concerning the future of 

the company in general and banks in 

particular. 

This study aims to know the reality 

of using the strategic vigilance and business 

intelligence in banking sector, where we 

studied the field of banks located in the state 

of Constantine. 

Keywords: 

Srategic vigilance, business 

intelligence, The information, Banking sector. 
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Abstract :

One of the most important outcomes of 
modern life is the fact of paying more importance 
to  environmental and ecological issues in the 
policy making of any firm.Hence,these latter,have 
turned to be amongest the main priorities and 
challenges in the strategy making of any firm in 
order to concreticise the notion of economy and 
green development which has been  formed 
globally and aims primarely at creating a market 
for green products and services. 

    As a result,the putting in of ecological 
and environmental data have not been only a 
criteria of selection or choice but rather  an 
independently existing function and a secondary 
branch of a company and which makes the 
ecological and environmental issues a dual 
principle(function,sytem) for a company. 

    nvironmental/ecological taxation has 
become one of the main tools used widely to 
attained the ecological rehabilitation for a 
company,this kind of economical tools 
concentrate mainly on custom fees,taxes and 
other different technical forms such as tax loan 
and other incentives to encourage the company to 
shift to clean tendencies and practices,adopt a 
responsable behaviour towards environment.By 
consequence,favoring more the companies that 
include environmental considerations in their 
accounts to push for a change of the traditional 
competitiveness rules to firms or companies that 
show more respect to the environment 
preservation,thus,they gain more competitiveness 
over polluting comapnies. 

Keywords :Taxation, environment, 
wastes taxing,taxing the traditional energies, tax-
reward system, anticipated destruction system
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RÉSUMÉ:

Selon la constitution de 1996, 

l’administration locale en Algérie et l’une 

des formes de la décentralisation 

administrative. En fait, les collectivités 

locales représentées par la commune et la 

wilaya en tant que deux cellules 

principales dans cette organisation ont la 

place primordiale dans la réalisation du 

développement locale dans ses aspects 

économiques, sociales, et culturelles, ainsi 

que la prise en charge des préoccupations 

des citoyens. Tout cela dépend des 

ressources financières suffisantes, aussi 

bien celles provenant de la fiscalité 

(fiscalité locale, fonds commun des 

collectivités locales) que les autres sources 

(revenu de la propriété, subventions, 

crédits…). Dans cet article nous tentons de 

présenter et d’évaluer le rôle de la fiscalité 

dans le développement économique de la 

wilaya de Jijel entre 2010 et 2011.   
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Résumé .

 Automatiser les retraitements 

comptables et financiers permet de 

disposer rapidement et sans surplus de 

travail des données dont la collectivité a 

besoin et qui ne nécessitent pas 

obligatoirement l’intervention d’une 

personne physique .

   La création de standards de 

documents est à relier à cette 

problématique en donnant accès à un 

document uniformisé et compréhensible 

par tous  ce qui a engendrer une stratégie 

organisationnelle mettant l’entreprise 

compétitive dans une position 

concurrentielle dominante et orientant 

même parfois son option de prestations . 

Mots clés: système d’information 

comptable, Automatisation, avantage 

concurrentiel.
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Abstract

Information Technology system 

usage has risen beyond its traditional role of 

operational support and now plays a central 

role in formulating business strategies. Which 

underscores the imperative need for an 

elaborate system of information are dynamic, 

harmony and effectiveness, where no decision 

without the availability of timely and useful 

information. but its use in the Algerian 

institutions remains modest to the point now . 

where it suffer obstacles and barriers that limit 

their use, especially with regard to issues of 

trust, Privacy, how to use the ease and others., 

which may in turn affect the orientation of the 

Organization for the use of the information 

system and modern technology or not, and it 

This research aims to study factors affecting 

the behavior of the organization of Algeria in 

the use of the information system. 

Keywords: information system, the 

theory of perceived risk, model accepted 

technology, the behavior of Algerian 

institutions.
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Résumé 

 Il semble très facile de s’exprimer 

concernant le marketing de prime abord, 

en  revanche, ceci risquera de devenir 

complexe quand il s’agit de marketing des 

services d’assurances. En effet les 

assurances se différant par un ensemble 

de caractéristiques qui la distinguent des 

autres services. Donc les assureurs (les 

entreprises d’assurances) connaissent bien 

l’importance de l’activité de marketing qui 

lui permettait de bien comprendre le 

marché des assurances et les besoins de la 

clientèle. Ce qui conduit les professionnels 

de marketing d’orient leur expertisent 

dans la compréhension des relations et 

des échanges en essayant de choisir les 

meilleures stratégies qui satisfera d’une 

coté les assureurs (les entreprises 

d’assurances) et de l’autre coté les clients.
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Abstract:

Aimed at the researcher during his 

research to measure factors that affect in use 
technique of statistical sampling in process of 

auditing, and research found a set of 

conclusions: Statistical sampling provider of 

us with many advantages, from these 

advantages that result of sampling is 

objectively & reality & enable of make an 

assessment which prior to sampling size 
depending on an objective basis ,& provide us 

with an estimate of sample error & unique 

way to discharge conclusions For a wide range 

of data without comprehensive examination 

.and help of us to saving of time with reducing 

of cost for benefit of auditing client as well as 
statistical sampling make that process of 

auditing is rewarding, Appearance of 

problems in application of statistical sample 

for the external auditors in Gaza Strip 

represented in method of choose the sample 

plan that appropriate with target of choice, 
identify each of community size which under 

study & appropriating size of sample, selecting 

of sampling elements in manner that ensure 

the safety of representation for society which 

has withdrawn from it, as well as post 

evaluation for results of sample. 
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Abstract:

Published annually by several 
international bodies credible reports 
indicators include information and 
communication technology to various 
countries around the world, affecting 
these indicators all that is linked to 
technology and even its economic impact 
and effectiveness in support of the content 
of the digital economy, can take these 
indicators and try to analyze the ID Arab 
reality regarding the status of the digital 
economy these countries and make sure 
what is being said about the digital divide 
and the image portrayed by the black 
majority of economists us about this fact. 

Knowing the reality of the digital 
economy can only be achieved through an 
accurate diagnosis of the sector, 
information and communication 
technology, and institutions of the 
economy, whether insurance companies 
or other even evolve and elevate must be 
integrated within the digital economy, so it 
is very important interest in this sector, 
which is the infrastructure of the economy 
of any country in the light of the times 
based on current technologies.



 .

211 – :01/2014

:

.

...

 .

:.

.

1-:



 .

– :01/2014 212

)302005352013(

20082013

  .

3520082013

 .

213

20083742013

  :



 .

213 – :01/2014

)01 :(.

100

200820092010201120122013200820092010201120122013

1112121111121.51.61.51.41.41.4
135343535353510.29.99.89.69.49.3

56757155353652552514.914.914.213.713.212.9

73737473737226.126.326.426.325.925.7

26126726325825024342.843.742.841.640.239.0

28727727327227127231.530.129.429.028.628.4

100

200820092010201120122013200820092010201120122013

24629836543850154532.438.445.753.659.863.5

21326331034837439463.076.287.796.4101.6105.1

17732165262830343290354746.656.367.777.383.188.7
2312335377411444476112.2127.5135.1147158.9169.8

714717724745768790117.2117.0117.6120123.3126.5

741809882952998104881.588.095.0101105.3109.4

Source: Key global telecom indicators for the world telecommunication service sector, date 

available: 22/12/2013, on line: http://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx 

:



 .

– :01/2014 214

)02 :()20092012(

2009201020112012

2.576.1652.922.7313.059.3363.202.000

238.000228.000276.523299.416

10.312.5599.618.1238.714.2868.557.497

30.78721.21023.14624.000

1.650.1361.720.5911.794.0001.871.000

201.238485.529465.388434.437

528.497519.418514.696510.000

803.740838.000855.000867.000

1.063.2651.228.3001.000.000814.000

74.46471.57272.29465.069

3.516.2813.749.3643.566.0763.279.054

300.139283.941287.323304.545

287.942270.000309.000394.407

4.171.0004.165.7504.633.1584.801.824

100.000100.00090.00070.000

370.423544.984483.617424.586

3.871.1144.069.0414.289.0004.429.000

1.278.5481.289.5851.217.7811.105.586

1.580.1481.479.4851.825.4961.967.486

997.0001.046.2631.075.0001.104.000

Source: Key global telecom indicators for the world telecommunication service sector, op.cit. 



 .

215 – :01/2014

)03 :()20092012(

2009201020112012

32.729.82432.780.16535.625.92637.692.000

1.401.9741.567.0001.693.65.2.123.903

55.352.23370.661.00583.425.14596.798.801

122.596165.278216.438283.511

20.116.87623.264.40825.519.00026.756.000

6.014.3666.620.0007.482.5618.984.252

2.628.4133.979.1454.934.1605.100.000

2.390.3172.863.6643.456.6503.755.169

9.534.09110.900.00010.000.0009.587.000

2.182.2492.776.0503.314.7674.023.746

25.310.76131.982.27936.553.94339.016.336

3.970.5634.606.1334.809.2485.277.591

1.948.7702.186.4472.302.2252.601.210

44.864.35551.564.37553.705.80853.012.322

641.000648.2001.800.0002.300.000

15.339.89518.093.23125.056.18527.658.595

10.021.86111.696.00012.917.00012.980.000

9.797.02611.114.20612.387.6569.797.026

10.671.87810.926.01911.727.40113.775.252

8.313.00011.085.00011.668.00011.085.000

Source: Key Global Telecom Indicators for the World Telecommunication Service Sector, op.cit.

20092013

.



 .

– :01/2014 216

 .

2-.

2011

.

)04 :(2011

%%

7906739

28767036.4

888.33371.5

4858.39313.1

5750.88720

47581097.6

5738.512923

38691364

Source: Soumitra Dutta and Irene Mia -world economic forum-, «the global information 

technology report 2013», date available: 30/12/2013, on line: 

www3.weforum.org/docs/WEF_GITR_Report_2013.pdf. 

)

...(



 .

217 – :01/2014

 .

:

 - 

 - 

-

-.

3-.

.

"

)(

 ) (.com 

"3.

)internet 

world stats (3020123.7 %



 .

– :01/2014 218

7 %

:

)01 :(2012.

Source: internet world stats, “internet users in the world distribution by world regions -2012”,

date available: 22/12/2013, on line:  http://www.internetworldstats.com/stats.htm. 

2020

2011

3970.9 %4469.0%4

69 %66.5 %

53.7 %53.5 %48.4%

20002011

15.560 %14.796.7 %13.900 %

13.113.%

44.8%
21,50%11.4%

/

10,40%

7,00% 3,70%
/

1,00%



 .

219 – :01/2014

)05 :(.

2011
)2000-2011(

1.214.705649.3001.523.3%53.5%

30.399.572325.0002.500.0%1.1%

6.508.2711.741.9001.268.3%26.8%

2.595.6281.100.000633.3%42.4%

4.143.1011.093.420264.5%26.4%

3.027.9591.465.0001.527.8%48.4%

2.568.5551.379.0003.840%53.7%

848.016563.8001.779.3%66.5%

26.131.70311.400.0005.600.0%43.6%

22.517.5704.469.00014.796.7%19.8%

5.148.6643.555.100383.7%69%

24.133.4922.349.00015.560.0%9.7%

34.994.9374.700.0009.300.0%13.4%

82.079.63620.136.0004.374.7%24.5%

6.597.960353.9003.439.0%54%

3.281.63475.0001.400.0%23%

31.968.36113.213.00013.113.0%41.3%

45.047.5024.200.00013.900%9.3%

10.629.1863.600.0003.500.0%33.9%

Source: internet world stats, op.cit. 

2012

29.816.5

13:



 .

– :01/2014 220

)02 :(302012

: :.www.internetworldstats.com/stats.htm

5.1%

:

)06 :(

%

)%(
31

2011

%

)2011(

3.8 % 23.9 % 86,077,806 5.1 % 359,340,646

96.2 % 33.2 % 2,181,155,936 94.9 % 6,570,714,508

100.0 % 32.7 % 2,267,233,742 100.0 % 6,930,055,154

Source : www.internetworldstats.com/stats.htm.

1
1,51,7

2
2,1
2,2
2,2
2,5

3,7
4,2
5,1
5,2

5,9
6,5 13

16,5
29,8

0 5 10 15 20 25 30 35



 .

221 – :01/2014

:

20112.267.233.742

86.077.8068.3 %

.

.

:.

.

1-.

(world economic forum))

1971

()2010-2011(

2009 :



 .

– :01/2014 222

)07 :(2009.

465.2

494.7

514.6

811.0

890.6

980.4

1150.0

1200.0

1210.0

1220.0

1240.0

1250.0

1270.0

Source: Soumitra Dutta and Irene Mia -world economic forum-, op.cit.

)

58.1%42.2%37.4%36.4%

30.5...%(

 .

2-.

2011-2012 )

 ()1 =

7 = =5(

:



 .

223 – :01/2014

)08 :()2010-2011(.

157157

16.9575.3

26.7585.2

36.6655.1

226.1794.8

256.11104.3

3161144.1

365.81224.0

425.51244.0

455.51393.5

Source: Soumitra Dutta and Irene Mia -world economic forum-, «the global information 
technology report 2012», date available: 30/12/2012, on line: 

www3.weforum.org/docs/WEF_GITR_Report_2012.pdf.

.

3-)2011 -2012(.

2013

 )1 =7 =

 =4.8 (2011-2012

:



 .

– :01/2014 224

)09 :()2011-2012(.

14.8714.87

16.3525.0

26.3704.8

36.2754.7

96.0864.6

126.01084.3

205.81094.3

215.81244.0

285.61443.2

415.2

Source: Soumitra Dutta and Irene Mia -world economic forum-, op.cit.

.

4-

.

2012)1 =7 =

B2B=5B2C=4.5 (

:



 .

225 – :01/2014

)10 :(.

15714.5715714.57

B2BB2CB2BB2CB2BB2CB2BB2CB2BB2CB2BB2C

116.36.373914.94.2

226.36.382974.84.4

336.26.0881304.73.2

13216.05.51111314.43.1

17335.95.21281324.03.1

28505.74.81363.6

29545.64.81391392.72.4

50805.34.4

72894.94.2

Source: Soumitra Dutta and Irene Mia -world economic forum-, op.cit.

) ()(

.

5-

)

( )1 =

7 = =2.7(.



 .

– :01/2014 226

)11 :(.

12.7712.77

14.7413.0

24.5482.9

34.5632.7

74.3932.3

84.1982.3

143.81381.8

183.7

383.0

403.0

Source: Soumitra Dutta and Irene Mia -world economic forum-, «the global information 
technology report 2013», date available: 30/12/2013, on line: 

www3.weforum.org/docs/WEF_GITR_Report_2013.pdf.

.

6-:

 )1 =7 =

 =3.6(.



 .

227 – :01/2014

)12 :(.

13.6713.67

15.8953.3

25.31183.0

35.01232.9

54.81412.3

174.41422.2

204.41432.1

693.6

723.6

823.4

Source: Soumitra Dutta and Irene Mia -world economic forum-, OP.CIT 

.

7-

 :

 )

( )

()1 =

7 = =4.9 (.



 .

– :01/2014 228

)13 :(.

14.9714.97

16.5964.5

26.51004.4

36.51104.2

236.11213.8

276.01243.4

315.91313.5

435.51373.3

535.3

545.3

Source: Soumitra Dutta and Irene Mia -world economic forum-, OP.CIT

 .

8-

 )1 =7 =

=3.9(.



 .

229 – :01/2014

)14 :(.

13.9713.97

16.3564.2

26.2863.7

36.21043.4

45.91262.7

95.51292.7

175.21352.4

435.51392.3

284.71441.9

534.3

Source: Soumitra Dutta and Irene Mia -world economic forum-, OP.CIT 

.

9-.

 )1 =7 = =4(.



 .

– :01/2014 230

)15 :(

.

147147

15.91203.2

25.81223.1

35.71322.8

75.41402.6

85.41432.2

155.11442.1

384.4

434.4

1193.2

Source: Soumitra Dutta and Irene Mia -world economic forum-, OP.CIT 

.

.

.



 .

231 – :01/2014

 .

.

.5

.

-1 :

  .

-2 :

.
-3""

05/2007124.
 - 4:

internet world stats, date available: 22/12/2013, on line: www.internetworldstats.com/stats.htm.



 .

– :01/2014 232

 .----

:

.

 ... .

.

.

.

Résumé : 

La politique monétaire comprend 

les différentes mesures prises par les 

autorités monétaires en vue d’être 

appliquées par les institutions financières 

dans la perspective d’une meilleure 

maitrise de la masse monétaire. Sachant 

que l’objectif principal de la politique 

économique est la réalisation de la 

stabilité économique, il existe des objectifs 

auxiliaires tels que le plein emploi, la lutte 

contre l’inflation, la récession, etc. 

 La politique monétaire vise 

justement à réaliser un ou plusieurs de ces 

ojectifs.

Le succès de la politique 

monétaire est conditionné par la 

réalisation de l’objectif fixé, l’efficience des 

instruments institués par cette politique, et 

par la réaction des institutions bancaires 

vis-à-vis de cette politique.  

Cet article tente d’explorer le 

degré de succès de la politique monétaire 

dans la réalisation des objectifs fixés dans 

le contexte d’un modèle d’économie 

islamique qui n’autorise pas la monnaie de 

crédit ou monnaie scripturale.
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