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(1) Weber, M. The Protestant Ethic and the Spirit of Capitalism. Parsons,
trans. N.Y., 1930.
The Theory of Social and Economic Organization Oxford, 1947.

(2) Katona, op. cit.

(3) McClelland D.C., The Achieving Society, D. Van Nostrand, Princeton,
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— Hall, Inc., 1966, p. 49.
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(1) Nicosia, F.M. Consumer Decision Processes. Marketing and Adverti-
sing Implications. Englewood Cliffs, N.J., 1966, p. 54.

(2) Edwards, W. The Theory of Decision Making. Psychol. Bulletin, 1954,
pp. 380 -417.
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(1) Edwards, W., op. cit p. 383.
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vior. Cambridge, Mass. Harvard Univ. Press, 1949.

—_— Y. —



YA Galaiyl el kil (Spludl el 0 oleddl Lo

LIS Gl ey J15Y slamyl Ja 08 Wl VY ¢ () dalad) el sl

$abeais¥lo 3 poilllibactlyn WY edlesin iy (g3l1 AV a3l ()
Bloidd) awSll oafy Ll 4l JGes . unlimited sagas, 8 Ll
aa dla gl &l g+ dlgiiad) pla ) ala)l LadS ¢ Glana Reles fa iSUgiutly
G a3 deadi ol dileman 258 il ag2s 0K Us I geay jaall
8l Bl W Ll al S8 baa o) e ¥y ¢ edganY ] e algind) 5,08
Al Jeaayl oS W dpaadilns piMdalad) cld jal) jaes casl dua
« iy

O oauity (SMGWY | (S lad) (gabaldl iz gaills (oaihali G (—2)
ciiga (] (& poleias Gusy ordered A0 ey Lebiia ellgiudl odasds
Lagdl ol e iy (e co a gl ca (e 1) Judds oI 131 L asas of Slaaal
olel AL & ol glapudd (3hil) ja ey ol ¥ Tiny o ad decuills o) gpuu
Bani adviens ¥ Gus a3 i conflict ) a wal ol A ens cps Ut
Lol ptasdh cilidae ab Gal S8V Jaa of WS ¢ Qo dbiais gall ol
+ faaaa B 550 o) Jid Sule ellgioaliLpp gia 31
oyl 5o Tl eligiial] = Muads o (galeaiiV iz b gaidl (o 530 dliS ()
Ledia o pladlS dalu ads dlgnad) 1€ 4l 4 Gass  consistent
o3 ¢ B Ll e oll Juaiy 58 s5AT Tuals ga + oall Jia 553
olall e slall @llgn ) 1an Joasy of 2Y 45F 5 jias ol 1350l
DAY Sandl Sl g Had 0 pulaiin g ¢ Gyt
€ o glea )y eads dlgsad)
¢ gy le oy Juads dlgiudl

¢ oo o Ty dhdmda o) g oo ellgiint] 03

(1) Katz, E. and Lazarsfeld, P., Personal Influence. N.Y. Free Press i
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(2) Alderson Associctes, Inc.,, « Needs, Wants, and Creative Marketing »,
in Westing, J.H. and G. Albaum, ecds. Modern Marketing Thought.
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absolute income hypothesis

C=1f(y
where Y = a given level of income
C = the expenditure on consumption out of that level
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«...men are disposed, as a rule and on the average, to increase
their consumption as their income increases, but not by as

much as the increase in their income (\}».
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(1) J.M. Keynes, The General Theory of Employment, Interest, and Money.
Harcourt, Brace, N.Y. 1935, p. 96.

(2) Friedman, M., Theory of the Consumption Function. Princeton,
N.J. : Princeton Univ. Press, 1957.

(3) Norris, R'T. The Theory of Consumer’s Demand. New Haven : Yale
Univ. Press, 1952.
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«...the creation of new techniques rather than theories has
been in fact the major trend in economics since World
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«The key word in most economic discussions these days is
«growth». Why could Germany and Japan grow faster than the
United States and the Soviet Union in the 1950 ?»... «In a re-
source - poor country like India, can the desperate race between
exploding population and improving technology of mechanized
production have a happy outcome 7»

(1) Samuelson, P.A., Economics : An Introductory Analysis N.Y. Mc
Graw ~ Hill, 1964, p. 721,
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(1) Meier, G.M., & Baldwin, R.E. Economic Development. N.Y. Wiley
1957.

(2) Keynes, JJM. The General Theory of Employment, interest, and mo-
ney. N.Y. : Harcourt, Brace, 1936.

(3) Meier and Baldwin, op. cit, p. 21.

(4) Schumpeter, op. cit.
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«...sources of change in the economic system lay outside the sys-
tem itself.» (\)
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«Propensities to save and invest and other attitudes necessary
for economic growth appear in the end to be not economic but
psychological variables».
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«economic development is much too serious a topic to be left to
economists» (¢)
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(1) McClelland, D. op. cit.,, p. 1l1.

(2) Marshall, A., Principles of Economics. London : Macmillan, 1930,
(3) McClelland, D., op. cit., p. 11.

(4) Meier & Baldwin, op. cit., p. 119.
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«Esgentially, however, these are essays in comparative statics.
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