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Summary

"Investment Trademark in the Marketing of Sporting Activities"

Research problem and its importance:

Investment in the area of sports has a prominent role in the coming period, by contributing
to the growth of economies through turning clubs into companies, the concern of countries to
the development of sporting activity is no longer limited to the mere provision of funds for
such activities, but the basis for the concern of countries of sport is due to the political,
economic and social results, which are achieved as a result of the sporting triumphs and
presence in the sports events.

Because the marketing is tool of investment, the topic of investment of the distinctive
trademark became of the most important topics that have interest and wide acceptance by
writers and practitioners of marketing in the current period, and in particular since the early
eighties with the appearance of the concept of the contribution of the trademark, studies
focused on how to build and maximize this contribution including input with its reflecting in
the achievement of many of the benefits concerning the profitability and the benefits related
to growth, and thus the importance of an integrated approach to trademark management
shows the foundation to build and maximize the contribution of the mark and achieve to
profitability and growth of the organization.

Because sports activities suffer form availability shortage of material support due to the
shrinking of the country's economic role to support sports organizations, these organizations
began seriously to search for ways and methods through which we can increase the material
income. the attention was directed to invest the trademark of the sport organizations .

Research Objectives:
The research aims to invest trademarks in marketing sports activities and as a tool of
sports marketing by identifying:
1. Concept and the importance of the trademark for marketing sports activities.
2. Trademark functions in the marketing of sports activities.
3. Types of the trademark and ,selection criteria for the marketing of sports activities.
4. Management and investment of the trademark in the marketing of sports activities,
"Planning and organization. "
5. The role of the officials to activate and invest the tradmark of sports activities .
6. Legislations related to trademark protection for sports activities.

Research questions:

1. What is the concept and the importance of trademark marketing for sports activities?

2. What are the functions of the trademark in the marketing of sports activities?

3. What are the types of trademark and selection criteria for the marketing of sports activities?
4. How to manage and invest the trademark the marketing of sports activities, "Planning and
organization "?

5. What is the role of officials, to activate and invest trademark for sports activities?

6. What is the legislations related to trademark protection for sports activities?
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Research procedures:

1. Research Methodology:
The researcher used the descriptive method style survey, where it fits with the nature of
the research.

2. Research community:

* members of the governing bodies of various sports organizations (Olympic Committee -
Unions - clubs).

* investors from the reality of records of Alexandria Chamber of Commerce portfolio.

3. The research sample:

* a sample of the members of the governing bodies of various sports organizations (Olympic
Committee - Unions - clubs).

* sample of investors from the reality of records Chamber of Commerce of Alexandria.

3. Data collection tools:

* Personal interviews of experts in business management, law, sports management and
investors.

* a questionnaire (designed by the researcher to members of the governing bodies of various
sports organizations, and the registered investors in the records of Alexandria Chamber of
Commerce, , so as to achieve the goal of the research.

Methods of statistical analysis: -

* correlation coefficient

* Alpha Coronbakh reliability coefficient
* percentage.

» Standard deviation.

* 7 test

Key findings of Search:

- The presence of re marketing management that has interest in the marketing activity within
the organization.

- The lack of a management trademark unit.

- The lock designing a strategy for the trademark.

- Non-investment of the trademark in various sporting events.

- Unprotecting the trademark in various sporting events.

- Lack of effective communication between the sports organization and the masses belonging
to them.

- Lack of attention to censorship and the ongoing follow-up to the value of the trademark.

- Planning for the administrative unit to manage the trademark for sports activities.

- Organization of the administrative unit to manage the trademark for sports activities.

- Formation of an administrative unit to manage the trademark.

* The role of officials to activate and invest trademark for sports activities.

- The organization can produce products bearing the trademark of the organization.

- Contracting with companies to give them the right to use the trademark of the Sports
Organization.

- Designing a site of the Sports Organization and linking it to Arab sites (Newspapers -
Magazines - cultural centers).

- Providing activities and products that bear the trademark of Sports Organization.
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- Open new markets for the trademark of the organization.

- The provision of specialized human potentials in the marketing and investment.

- The establishment of organizations contributes to shareholder e sports organization in which
members and investors.

- Get sponsors for permanent sporting activity.

- The diversity of products bearing the trademark of sports organizations.

- The prosecution who uses the trademark of the sports organization without a license.

* Legislations related to trademark protection for sports activities.

- Using a registered trademark owned by others is an example of the practices that creates
confusion.

- Any act contrary to customs and assets is a component of the unfair competition.

- If the mark is registered , its owner has the right to compensate in the criminal courts.

- Sanctions that are imposed include imprisonment or a fine.

- The famous registered mark and the unregistered are protected.

- Refusing the registration of an identical make to a famous mark.

Recommendations:

* Investment and management the trademark in marketing sports activities

- The presence of marketing management that has an interest in marketing activity within the
organization.

- The need for a unit to manage the trademark.

- The need to design a strategy for the trademark.

- The need to invest the trademark in various sporting events.

- The need to protect the trademark in various sporting events.

- The need for effective communication between the sports organization and the masses
belonging to them.

- The need to have attention to censorship and the ongoing follow-up to the value of the
trademark.

- Planning for the administrative unit to manage the trademark for sports activities.

- Organization of the administrative unit to manage the trademark for sports activities.

- Formation of an administrative unit to manage the trademark.

* The role of officials to activate invests and trademark for sports activities.

- The organization can produce products bearing the trademark of the organization.

- contracting with companies to give them the right to use the trademark of the Sports
Organization.

- Designing site of the Sports Organization and linking it to Arab sites (Newspapers -
Magazines - cultural centers).
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Abstract of the study
For a doctoral thesis submitted by / Doaa Mohamed Abden Mohamed Alm
Eldin
Professionalism by youth sports under the auspices of the Faculty of
Physical Education for Girls - Alexandria University for the degree of
Doctor of Philosophy in Physical Education
Thesis title: "'Investment Trade Mark in marketing of Sports activities"

The research aims to identify how to invest trade mark as a tool of sports marketing through,
identity and the importance of the use of trademarks as a marketing tool for sports activities,
planning and organization of how to manage trademark in the marketing of sporting activities,
forms and shapes and types of the right trade mark for the marketing of sporting activities,
putting of standards and conditions to choose the right trade mark for the marketing of
sporting activities, and functions of the brand and what can be achieved in the marketing of
sports activities, knowledge of the role of officials to activate and invest trademark of sports
activities, and legislations related to trademark protection for sports activities.

The researcher used the descriptive survey, the researcher designed a questionnaire as a
means of collecting data and information, and after the legalization of the questionnaire in
terms of validity and reliability, it was applied to the (198) Single administration officials of
some sports organizations and investors, and through the use of the appropriate statistical
methods for the analysis of information and data, a set of results resulted. In light of them the
recommendations have been put and one of the most important is a proposed model for the
investment of the trademark in the marketing of sporting activities, a focus on investment in
the development of trademark, thus to be accepted by the recipient in all conditions and forms
regardless passage of time, the provision of legal facilities for investors. Which motivates
them on the investment of trademark in the marketing of sporting activities.
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