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Communication Quarterly, 1., 90 -104.
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1994). A status report on methods used in mass communication
research. Journalism Educatars, Vol. 48, 54 - 61.

g



B0 Ui Ol ks

il 393 e oy el Bl 53 1YY (g e (|l
VAR GILYATO 0y e Buall B dminnte 3 T3 2 ile
e gl bl ;o) o0a (ye £ YO ol LasLis A e lagty
e el Blug 5505 sl £YY, ¢ Lgia « 5800 pgunge

izl giausll Glo daZa 1Y, 05 ¢ puaie il gyl

Cocgli il g9twdl e adle¥l o, 5l

raal) g tuall e il Wt ign Ll Lgilegings
pleial fpe ZYV, 13 i JLig Cognitive Effect ,—old
Attitude culalxi¥ g cadlgall Sle L8001 Aalall el yul)
e yalatty il 3ty Jema (e AT G YUy« Effects
@bl (e A¥E, ¥ il - tas g (Behavioral Effect «lg Ll

R e I P (A T
Slaalyll e Lyt g aaliall 3l yll il e Lez g
Silng 815 e (psSen Compall Liun St tzet] oyl Lt
I3 (s ¢ Individual Level e &1 (gl e 2ol
- PRI EWL | ﬁghBJJSM| G oy9lea e ool

A% o gl gyl (1)




el I

P JOOL (VL i [

Olalag ¥l a8l geatt 2 malirt -

RE PP (I S 1 i [

Cognitive Effect @Mi#&t’dl z'ﬁs’ji

RV VISYVPRS PO YPS I WP N R P P
calaglaally s slaatl (e 5 ES 3 201 @bans 5811 (ye ggTensl!
P VAR - R N S-S (PPN NG PR B PN S
Lo < (Agl ilatl) ool @llally (pasizeall colatl)
Alanly Bl ol e B yaa s3end (2585 Lo el
a2 s I aalisall Juas it Labiliads Lguolin il

é .
O Lty s a0t @15 e 3w @ e W) Sy alasial o
ST yaall due g e bl IS o 3ST Jiluugtl o2l dia ya3

(1) Kees Aarts and Holli A. Semetko (2003). The Divided Electorate:
Media use and political involvement. The Journal of Poiitics, 65,
pp 759 - 784.

s Ne Yl P LR P 2 Qmsaiiall daiixiing aggis Exposure 2 palll (Y)
LW psgasll (5 o teag S EM il it 5L - Asalall g on g
ixSlo aldy 5 s o paTil psgde (e S (ya bunaly e W ibiug oy sabiinad
A Mlead) & iy bt M el e dibiulys B A solieg William J. McGuire

i il s yud g @ Sle W JSliug casbiinal (6 )Las Wl s pailly cEibagleal!

William J. McGuire. Theoretical Foundations of Campaigns. In: Pelitical Cammunication Cempaigns,
ed Ronald E. Rice and Charles K. Atkin. New buryPark, CA: Sage, 1988, 43 - 66.

o



cJ0 il alapias

el Loty Lty Jias 3,50 calalanal el 131 2 aalioyy
e~ bl sl e giagally alaial qgl (il (olxadla
bleatly milasleat ad o i B (ygam — Jhiall Jur
o a8 3 A palall el ptt sl 4 g Lgle (gt
CERO PUIPS [ WO V-A PRI PUPSTYS (Y PO [N N
Jlmas alaza¥la 5,590 sltl el 3 1Sy Vica o
da 30 o el Haag cadla Wl Jiligd 3 5a81 (o pal (pe 30 (s
dabaialy lazy G0 Jlaally dib yaag 4815 (y0
aide g a MW Jibugd (o paill (e ezl Bli B9
A B A ane paunga o B paadl el 3L
g eall (aill) duade ¥l atlu ), wsbic of -
spgemtl ot o paadl ool sl 8 | olST (355l

Jilig 551 G oy ye Tagall a2l ys 8 Michael D. Sater 33t JSula ul 1€y =

plail (o il Lgiade ‘a)lg}ll
Michael D. Slater. (Spring, 2004). Operatioalizing And Analyzing Expasure: The Foundation of Media
Effects Research. Journal of Communication & Journalism Quarterly, Vol .1, pp. 168 - 183.

(1) Miller, Arthur A., & Asp, Kent. Learning about politics from the
media: A Comparative study of Sweedn and the United States.
In: Kraus, Sidney and Perloff, Richard M. (Ed.) Mass Media and
Political Thought: An Information Processing Approach, Beverly
Hills, CA: Sage, 1985, 241 - 266.




L0l pil O

Joz=i = JUed! Jpas le = 3 y9-uaalls dlgn )0 el s
i oo Lgilis (yag cdin yund (g1 Ganmll (e B yan Y
Lo sl (oo Bogcalls .35l 38 yen (e 5303 ol i3t Baslas
3l iell N Olgindl ms Ao gulaall G5 (pue ade o
(3 Bageaall E5La ol 5588 T g Ll Az
wesll le 8l Jale 93 paill pe g8 t0fsinlls Lglay 5

S sgazdl gl (52 paal

3 sl o3k = Shie yagal! - sgzell aMe ¥ Jiluug i Lal
S Sy @ 81 (e compal (38 atall o 3 iSL)
3 agaat ol o gl 339y Ligmemall oty yittln o, yaall
ALl yolie cya sl ¢ (Blie ag S5l ol ) 28 e
gogelly i yaa 3L 39 Hagasetl i B Angall L sl
O gl e claddad (e (g pom Lag dle o g0 !
bt Lbaztl ol sBetall eyl SOF ol L Balirall eulun !
3 ygall punic 5 (e uBlgg Bolin ;sual ga 3 gull ol
sgezll B sadl Legll sl Lo

(1) Mendelson, Andrewt. (Spring 2004). For whom is picture worth
a thousand words? Journal of Visual Literacy, Vol. 24, No.1, pp.
1-22.




eil Ul Crlopiai

e Me W Ao yH puolic dailgaings 3 ygunll (e Jlas Loy
cgBall it ¥l paill) 39 pualiall e Jlas ol o<ay
e JalS Lg s (ya (Lo g cpgaruall oMWl il
12 Gt B aall Geiall e Sl Silus] B Lgaany
3oaloes o 53 awiall Lo yonlins e M ¥t At 0 o)l Y
el sl B Ol V! (e S b g Leily Lgigaiina 3
(o otlandt Y 5 aat i Lgia g ol CBliaW 2 iy
uaSle W aliaall O ol 13 (Jlat¥ly @ SLaH S0 3 gag
Sl D Ly b calisd (g palill il gially Tusmuall)
gl els aniey bl o8 M) Lgliloy i Lgila @3 ya
Sl S8 paadl gl Aaggda le (uSaky (oY Lia il
Al Glee s lilad (368, o) daleg s9gasmll 41 oy
e e W) il Lgaud ) ¢y salinall iyl
LLazily el ua 1 cya 35 all Lol Sull Bilabindl Ca Blgotls
O YRR W R JOPRPY RIS PL LN T [P
e ¥ el uabinad wudiy pé aludial Gle 3.

(1) Lasorsa, Dominc . (Autumn, 2009). Palitical interst, political
Knowledge, and evaluations of political new sources: Their
interplay in producing context effects. Journalism & Mass
Communication Quarterly, Vol. 86, No, pp. 533 - 544.

| &9



L0 le I il &

ol o Bga 3LS1 359 ally e B pmall 55030
o crms Liwe Dige iy of a9 3 Wl o3
S 3 yall o g ¥ A3 (ST ALl 38 yes 40a] (5SS
e Sy 50152 ol oy La S ol ot Liga Latin
Iligs . duudl Ssazelly 5 4l alaial Gy do 5 e Lia ,e¥la
ladd i yeall Sginell ute Lo, Cady adled o ualins
Cywebiaall Al il guing s oloes CiBga 3L31 L1 03l Vg
o 3 ¥ = e — llall B G 3l nall &5 S
OS Lgie 4B paay 5 5 all S5 Laily Lgalas o340 SlaSH
JSEu 5555 o (il Wi (ye A 43 IS 13] E4ylg I o
adga 3Ll ] (5% I3 Ol sdesizes o] il le H3 T
b g 0pa BN gt N Jaih 1agg Lgalas
calalas¥lg (ablgall o 5lall gy ade ¥l (g

Attitude Effect OLalai¥ | g a3 gedf Slo Ol zi.glb

Aiss Auind Jy > alalmily spgamtl 2Blga Lo ikl
e ade ¥l Sl b Slagian pa S gguaell 5
(1) Vreese, Claes. (Spring, 2004). The effects of frames in political

television news on issue interpretation and frame salience. Joumnalism
& Mass Communication Quarterly, Vol. 81, No. 1. pp. 36 -52.




)b it Coluptai

oo b ol Lige 3wy o paiedl] Sy L5 . 34l
Ol g3 e Sileog L5 Al il pungall of Lylns
3Ll e oue b all &b yaall (e 30W1 a4l (05,
i o M s L relall el il . pune oloxil ol o Bga
Al I (ypasine oo LaBga Sy yggazmll Jamsd Lins pilso
S5 e onebud 38yl 38 500 Gl (Lo s Buadle Yl

COoloes W ol CaBgal

Aol Al B0l (e G Lo prainga W 5a 0 5.1t
o % yuplatl aSeY) By le aiay il alal i Ml
N Jileugll o a la cyag Aulgull (y95-2lg Lliazl! 3 8 yas
ey e 35 Ak ey cilasizeally @al) (ye cilaglas au
@ (gt L] 18 A ag el (e @ gB)lang @ gShialy
Jiliwy et La e cling . igaiall 02 olond ngadlsa le
3 505l cdawg ¥ 3 5a01 J53 agad (0 Auryill @Sk oYl
S (1)
Brewer, Paul R., Graf, Joseph, and Willnat, Lars. (2003).

Priming or framing: Media influence on attitudes toward foreign
countries. Gazette, Vol. 65 (6), 493 - 508.

Perry, D.K. (1987). The imag gap: How international news
affects perceptions. Joumalism Quarterly, 64, 416 - 21,

(2) Brewer, Graf, and Willnat. (2003}, ibid, p. 493.




o e sl

QLA@‘};&B‘}ACJJQ& ..\.33¢ua_9.4az."4_--3‘_,1c2_‘u).d|
cogaddl o8 ol Aiiaa

slangcilaglan a3 3 Aea Ml At 1 51 <5 )
el i o 43la ¢ a aaly Ggasiang pias gl ol
ol yggenll CiBlya B 555 s cilelid u yia ol (513
Jileugs Mo M Sl g a3 2l le guiagally Liliaz!
&A&EJJHQJ%L&J‘}ACM)&“%M‘@ﬂ‘fh?‘
aeall Buolig craliell Jgo capad oLy s i) aladt (51,10
Corpad 333 ia By Lla5 7L Ll — Ayagecatl 4y yall
a1 g W02 a0l claain all Lgie coile aplasl esfuad s
eoleliatl 5 s B ol adtmell s s adel JSlug e tads
g il a el Silowg Lgi pis uth 2kt il gallg
Ciblya o aMe ¥l J 5Ly 55l oye S ol o Sar Loy
O S cLgile guingag gt Luubyaadl Llid olont 55 gacell
Jpgazll C2Blga o (pe el dlidl Gle 1XS 3 olaly

(1) Kees Aarts and Holli A. Semetko. (2003). The Divided Electorate:
Media Use and Political Involvement. Ibid, pp. 759 - 784,

(2) Mansoor Moaddel. (2008). The Saudi Public Speaks: Religion,
Gender, And Politics. International Journal of Middle East
Studies, 38, pp. 79 -108.



W gl Calypeas

Al Libastly P A c:\?l_?._)j &u.l-uth.uji ‘aU'a.I.” ol =%
Loy g s Ln Wy e Laza W1 3lumetl 2 i€ g Vagdn ol

Le e puoniiy ¥ 3okl ypgamell Cidlga o te 5 51011 0
A8 5l o] o echylang il aglan (pe a Bl filiug 4 e
(o spgarell Cablga i ey +Lgeudd JSlugll e Luake (1<,
2 rrell il Jale Lgia e Jalge copn 2o MY aliuyll
Ara e ¥ Apuugll deadi G20} (ygasaall Angilo gl ¢ ypgazmll St
o Ligall o s gl ALyl B Bungiage (s 4 Glaks Lag
g1l (pa ypgarell Cblga (193 By O algall (o Lajud
Obosth 8 cian Gl Apumidl syl ALS1 2 By pall bl
Calgall 00 yuail e Lraal s YLia aY+ 11 alall pllas oyl
REXPOH QT Y DI FORI i | E WL PS I U PP

sk (1)

Scheufele, Diefram A., Shanahan, James, & Sei - Hill Kim.
(Summer, 2002). Who cares about local politics? Media
influences on local political involvement, issue awareness,
and attitudes strength. Journalism and Mass Communication
Quarterly, 79, 427 - 442.

Lo ity
Susan A. Banducci and Jeffrey A. Karp. (2003). How elections
change the way citizens View the political system: Campaigns,
media effects and electoral outcomes in comparative perspective.
British Journal of Political Science, 33, pp 443 - 467.

(2) Stephens, Nancy. (1981). Media use and media attitudes
changes with age and with time. Journal of Advertising, Vol. 10,
No. 1, pp. 38 - 46.




w0 e B0 il O

Behavioral Effect &3 glut! e malatf « Gitts

Syinell 58 jgamt) g b Lo adle¥l LSl , S
e 55l gy B )S3 a5 Al eligiie ¢ye el

e ) Ayl o Sleil] gl sy s

YY) P PRSI PR UL PN |1 PN WA PRI
2ol Glaias caBlgatl le ATty o jeatt 5 sttt Lty
Lo gl i3 tbim 090 o gy ¥ 314, sl
-l qummHmjﬁﬁuﬂ)‘-“J—“bm
ealeling g Alagoeall agadl 2 51 ;a5 dpeal it} 38 Ll
s (0S0 Lad! = S L e — Lajgapg Labilad . s
Coylang cilasles @ gauil G0 dgaShe Pl Alpusll @ guin a3
S s clelid sl le aebd g aylly Lladll oy e

) sl sl Wi ity 3L (2Bl ge a5

S Jaa oS3t (V)
Moon, Soo Jung. (2011). Attention, attitudes, and behavior: Second
- level agenda - sefting effects as a mediator of media use and
political participation. Communication Research, Vol. xx, 1 - 22.

La;ﬁ Hailg
Yanovitzky, Itzhak. (August, 200). Effects of news coverage on

policy attention and action. Communication Research, Vol. 29,
No. 4, 422 - 451.



1 il Gl ptai

(Baaaiag 5,48 s garell e aSe W) Blug y 5l c¥las
Syl 3 fimal) SIS el gy Ty Lo ginga 353
ol A sale dug s L iga L@hu_i).ﬁu_al A alal!
Bl ¥l 3 ppgamlt sl L e a MYl Sl 5315
AL aally e Lein g o bpaad! JlnallS (Ailinlf
b gl g pat il yag La yud g addailly ( galaats¥ly
(LY g8 il gy jggaret! Wglus e aSte YT Jilug

o3I el puiiall (e 13 pud g HLSI L JLaLYI L aLa V!

(e Wigna T8 e Ve Py 8 o tglis 653 eagmmny
o 5ikg JLala ¥ ) 330 a B dle] s 3 eaS5lar ,505 p5g0l
Cesaas LSl eglolail 293 il ol (Ve saliay

gilale s bl @gesd ity oileidi gl Y OMeYl @ il

(1) Greitemeyer, Tovias. (2011). Effects of personal media on social
behavior: When and why does media exposure affect helping
and aggression? Current Directions in Pschological Science.
Vol. 20, No. 4, 251 - 255.

Savage, Joanne and Yancey, Christina. (June, 2008). The effects of
media violence exposure on criminal aggression: A meta analysis.
Criminal Justice And Behavior, Vol. 35, No, 6. 772 - 791.

e kil ()

Opree Suzanna J., Buijzen, Moniek, Reijmersdal, Eva van, &
Valkenburg, Patti M. (march, 2013). Children’s advertising eposure,
advertised product desire, and materialism: A longitudinal Study.
Communication Reserch, Vol. xx, pp. 1-19.

Buijzen, Moniek & Volkenburg, Potti M. (October, 2003). The
Unitended effects of Television advertising: A parent - child survey.
Communication Research, Vol. 30, No. 5, 483- 503.

bk




wolle 0 pilin o

Lelain W L rwaitl el vl o LS T g MM atail
COlS Lo yud s & tade ¥ Al Il 3 b adl 3 yalata¥ly
g sp el Jilug b b o Ll bl sl L ginge
AT ] = 53 yiie o AelSie — @ oy il e

e Me W A, e Caugiued! jogaztl Lo

el s e il (1)
Hopkins, Liza. (June, 2011). Youth work: Increasing youth

participation through media production. Journal of Sociology,
Vol. 47. No. 2, pp. 181 - 197.



