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The increase of both athletic authorities ‘ number and requirements
has become burden on the state’s resources as the state tries to achieve
Sufficiency for these authorities. The state provides support to the athletic
within the limits of its quinquennial plan, the thing that may not be
sufficient to realize the basic requirements needed for the success of these
authorities.

Thus, many experts, scientists and specialists of sports try to make
use of athletic marketing as one of the modern ways to support athletic
authorities, they try to use sport as one of the financial investments that
pays return, which allow the continuation of such authorities to achieve
its objectives and contribute efficiently in developing athletes level
resulting inshigh level of sport it must be taken into account that the
objecti\;e of using athletic marketing is to raise the sport level rather then
just achieve financial profits for such authorities.

Sports club is one of these non-governmental athletic authorities
that don’t aim at achieving financial social and athletic education and
raising, spread the national spirit between members and improving their
talents.

It was found by the scholar, who read researches and references
that none of the references, researches, thesis or any Concerned authority
has discussed the use of marketing in the field of sports to find out.

The most suitable area of marketing the athletic Championships inside
sport clubs in the Arab Republic of Egypt . this what motives the scholar

to make sack study .

Research sbjectives:
1-To determine the athletic marketing areas inside sports clubs in Egypt .

2-To be acquainted with the planning malteds of athletic marketing.

Research Questions:



1-what is the most suitable areas of champion ships marketing inside
clubs in Egypt ?

2-what is the planning method of athletic champion ship?

Research Terms:

-Marketing

Mr. Samir ABD El Hamid “1999” defines marketing as “ the activity
planning and offering a complete mixture that fulfill the customers needs.
This activity tries to harmonize between the goals of the burgers and the
objectives and abilities of the authority according to the surrounding

circumstances .

Athletic marketing :
Klein “ 1995 « defines it as « the activities designed to meat the

needs and desires of the athletic consumer through athletic participation “

Procedurss:
Researeh methot:

The scholar used the steps and procedures of the descriptive
method “ survey way “ to achieve the research objectives.
Research Sample:

The scholar selected the research samples using the vertical way,
from the Boards of directors ‘ chairmen and members and the managers
of athletic -activity in clubs in Cairo , Gharbia and Menia Governorates.
the Research sample consists of 70 persons.

Data Collection Tools.
A-Enquirer form.
The Enquirer form was prepared by the scholar as basic tool to collect
data. The form included seven pivots that consists of 34 statements,

which were reached by reading some studies and references and experts



opinions. The scholar used the ternary estimation balance to measure the

directions.

Ganeclusions (Inferencesl:

All the research seven pivots have obtained high degree of
importance according to opinion of the sample, concerning each of the
pivofstatements and it was as follows: v
1-legal procedures 97.8 %

2- The invest of sports clubs utilities 69.4%
3- marketing the publicity rights 45.3%
4- different ways of planning 92.2%
5- marketing the athletic championships by the clubs 91.4% -
6- Mark;etin;c'; and its effect in increasing Financing resources for the
athletic championships. 89.5%
7- Revenues of Championships tickets 84.7%
*Recommendations.
According to the review, discussion and results, the following
recommendations can be made:
I- The necessity to use the research pivots & statements as one of the
tools that lead to the success of the marketing.
2- The necessity to convince the officials of the importance to
establish marketing administration in clubs.
3- To pay attention to the marketing studies and researches.

4- To make special marketing strategies inseparable from other

strategies.



Summary

Study of planning methods of champions
Marketing methods of sport clubs

In Egypt

This research aim to study of planning methods of
champions marketing methods of sport clubs in Egypt, the
scholar used the steps and procedures of descriptive
Method, survey way to achieve the research objetive, the
scholar selected the research samples using the vertical
way, from the boards of directors chair man and Members
and the managers, of athletic activity in clubs in Cairo,
Gharbia and Menia cover norates the research sample
consists of 70 persons the enquirer form was prepared by
the scholar as basic tool the collect data, the scholar did
enquiring studies from 1-4-2002 to 1-1-2003.the research
results in the validity all the research seven pivots have
obtained high degree of importance according to opinion of
the sample, concerning each of the pivofstataments and it
was folloevs :legal procedvres 97.8%, the invest of sport
clubs utilities 96.4% marketing the publicity rights 95.3%
different ways of planning 92.2%, marketing the athletic
championships by the clubs 91.4%, marketing and its effect
increasing  financing  resources  for the athletic
championships 89.5% , revenues of championships tickets
84.7% .





