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Encarta Book of Quotations, developed for Microsoft Corporation by Blooms-
bury Publishing 1999.
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Johan Huizinga, Homo Ludens: A Study of the Play Element in Culture, Bea-

con Press, 1955. First published in Dutch, 1938. Quotes from the original
foreword.

Encarta Book of Quotations, op. cit.

Claude Levi-Strauss, The Savage Mind, University of Chicago Press, 1966. Ori-
ginally published in French as La Pensée Sauvage, 1962.

David Gates, «Will We Ever Get Over Irony®, Newsweek, January |, 2000, P.
90.

Nitin Nohria and James D Berkley, «Whatever Happened to the Take-Charge
Manager? Harvard Business Review, January, 1994, p. 128.
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Huizinga, op. cit. )
http://www/ibm.com/lous-grooves.html Unfortunately this page now reports  (10)
«Our apologies... 404 multifaib.
Daniel . Boorstin, Hidden History, Vintage Books, 1989. an
Shunryu Suzuki, Zen Mind, Berginner’s Mind, Weatherhill, 1972. (12)
Hunter S. Thompson, «The Kentucky Derby is Decadent and Depraved», in- (13)
cluded in Tom Wolf, The New journalism, Harper & Row, 1973. p. 179.
Hunter S. Thompson, Fear and Loathing in Las Vegas. A Savage Journey to the (14)
Heart of the American Dream, Vintage Books, 1971.
Motley Fool, http://www/fool.com. (15)
Gary Snyder, The Practice of the Wild, North Point press, 1990. (16)
The I Ching or Book of Changes, translated by C.F. Baynes and R. Wilhelm, (17)
Princeton University Press, 1967.
Hunter S. Thompson, op. cit. (18)
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The economist, «Lost in cyberspace», December 16, 1999. @]
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The New York Times, May 13, 2000; «Ford's Admission Perplexes the Neigh- (10)
bours in Henry’s Hometown». The full Ford «<1999 Corporate Citizenship Re-

port» is at: http://www.ford.com/default.asppageid (= ) 399 & storyid
(= ) 387. The Ford «Sport Utility Vehicle Case Study» is online at: http://
www.ford.com/default.asp? pagied (= ) 399 & storyid (= ) 742.

Jac Nasser, «Letter to Ford Stakeholders» at http://www.ford.com/de- an
fault.asp?pageid= 399&storyid = 733.
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Charles D. Schewe and Alexander Hiam, The Portable MBA in Marketing, (D
John Wiley & Sons, 1998. Quotes taken from the glossary section, p. 473.
Thorsten Veblen, The Theory of the Leisure Class, 1899. (2)
Pink Floyd, <Money», on Dark Side of the Moon, 1973. Lyrics by Roger 3)
Waters.
Philip Kotler, Kotler on Marketing, Free Press, 1999, pp. 17 - 34. 4
The Grateful Dead, «<Touch of Grey», on In the Dark, 1987. Lyrics by Robert  (5)

Hunter.

Dylan Thomas, <A Refusal to Mourn the Death, by Fire, of a Child in Lon-  (6)
dony, from The Poems of Dylan Thomas, New Directions, 1971.

Clifford Geertz, «Thick Description: Toward an Interpretative Theory of Cul-  (7)
ture», in The Interpretation of Cultures, Basic Books, 1973, p. 6.

Ibid. p. 5. (8)

Peter L. Berger and Thomas Luckmann, The SocialConstruction of Reality: A ()]
Treatise on the Sociology of Knowledge, Anchor Books, 1966, pp. 59.

William Gibson, Neuromancer. New York: Ace Science Fiction Books, 1984. (10)

Friedrich Nietzsche, The Will to Power, Random House, 1987. See also http:// an
plato.stanford.edu/entries/nietzsche/

(Chen) ;225 pU 1991 ¢ 258 Sle Olin (das b el 258 250 (12)
B Y e w55 Ly 65,58 Slespdl B fendl s slsly s



9P s 382

RORETES NP RNV SUTEIN PT J8 IRT JE (IR PR RE S e
& oeUdl sde O oS msl e o Wl e 511979 K
ol oda b e cdiia nl s s OB U1 e Sl B ¢ s
(e O Loy - 2lladl 3324 2o 58 s L s 5580 Sls 14018
boe ol pbaned W0t s o S e e 03 i) OF (Ul el Les
AL Yy J g
Philip Kotler, Marketing Management: The Millennium Edition, Prentice Hal,
2000, p. 15.
http:/www.ey.com/global/gcr.nsf/US/Firts Mover to First Prover - Thought
Center - Ernst & Young LLP (emphasis in original).
http://www/ey/com/global/gcr.nsf/US/Marketplaces Business Model Business
- Ernst & Young LLP
The American Heritage Dictionary of the English Language, Fourth Edition,
Houghton Mifflin, 2000.

Benjamin R. Barber, fihad vs. McWorld: How Globalism and Tribalism Are Re-
shaping the World, Ballantine Books, 1995, p. 4.

Ibid, p. 220.

Kris Kristofferson, «<Me & Boddy McGee». Also performed by Roger Miller
(1969}, Janis Joplin, and Jerry Lee Lewis (1972). «Freedom’s just another word
for nothing left to lose».

For instance: Duane E. Knapp, The Brand Mindset: Five Essential Strategies for
Building Brand Advantage Throughout Your Company, McGraw-Hill Profes-
sional Publishing, 1999. See also the related site where the quote appears
http://www.brandstrategy.com/m ebrand.htm. Also: «Our brand is every-
thing to us», says Valerie Oberle, Vice President of Business Development at
the Disney Institute - http://www/qualitydigest.com/jan7/disney/html Also:
«The brand is everything», says Bloomingolale’s CEO Michael Gould - http://
www.columbia.edu/cu/business/botline/marketing.html.

William Shakespere, Sonnet 116.

Charles Hardin and Norman Petty, «Not Fade Away». Originally performed
by Buddy Holly in 1957. Recorded by the Rolling Stones on their first album
in 1964 and again in 1972 on Exile On main St.

Gampopa, The Jewel Ornament of Liberation, Translated by Herbert
Guenther, Shambala, 1959.
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Webster's Third New International Dictionary: Unabridged, electronic edition, (24)
Merriam Webster, 2000.

The Oxford English Dictionary, second edition, Oxford University Press, 1989. (25)

The Business of Alchemy: Science, Culture and the Holy Roman Empire, Pa- (26)
mela H. Smith, princeton University Press, 1994. pp. 7 - 8.

Ibid. p. 9. @n

Hamish Pringle and Marjorie Thompson, Brand Spirit: How Cause Related (28)
Marketing Builds Brands, John Wiley & Sons, 1999, p. 57.

Dire Straits, «Sultans of Swing», on Dire Straits, 1978. Thank you, goodnight, (29)
now it’s time to go home.

Recast from The Old Testament, Genesis 1: 2, King James version. (30)

Tracy Kidder, The Soul of a New Machine, Little Brown and Company, 1981. (€3]
See also, Laurie Windham, The Soul of the New Consumer: The Attitudes, Be-
havior, and Preferences of E-Customers, Allworth Press, 2000.

Barry Heermann, Building Team Spirt: Activities for Inspiring and Energizing (32)
Teams, McGraw-Hill, 1997. From the introduction, online at http://
www.coax.net/spirit at work/intro.htm. See also, John W. Newstrom and Ed-

ward Scannell, The Big Book of Team Building Games: Trust-Building Activ-

ities, Team Spirit Exercises, and Other Fun Things to Do, McGraw-Hill, 1998.

The Oxford English Dictionary, second edition, Oxford University Press, 1989. (33)

Lou Reed, «Take a Walk On the Wild Side», on Transformer, 1972. (34)
Jefferson Airplane, «White Rabbit», on Surrealistic Pillow, 1967. (35)
Homer, The lliad, translated by Samuel Butler. (36)
Homer, The Odyssey, translated by Samuel Butler. (37)

See «Content is King», a talk delivered by Bill Gates, Chairman of Microsoft (38)
Corporation, January 3, 1996. http://www/microsoft.com/biligates/columns/
1996essay/essay960103.asp

David Noble, A World Without Women: The Christian Clerical Culture of 39)
Western Science, Knopf, 1992.
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Aldous Huxley, The Olive Tree And Other Essays, 1936. 1)
Adolf Hitler, Mein Kampf, 1933. )
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http://adage.com/newsand features/specialreports/mktg100-1999/index.htm
http://adage.com/century/jingles.html

Rob Walker, «Biz.Com: Four e-business journalists offer a guide to the new
capitalism in the Internet age», a review of The Cluetrain Manifesto in The
New York Times Book Review, March 26, 2000.

Leslie Kaufman, «Tuning In the New Way: The Internet Scene may Just

Have a Lot in Common with the 1960's», The New York Times, April 10,
2000.

Philip Kotler, «Reflections on Marketingy, the preface to The Kellogg Market-
ing Faculty, Northwestern University, Kellogg on Marketing. Dawn lacobucci
(editor), John Wiley & Sons, 2001.

Philip Kotler, «<Marketing in the Age of Information Demcracy», in The Kel-
logg Marketing Faculty, Northwestern University, Kellogg on Marketing,
Dawn lacobucci (editor), John Wiley & Sons, 2001, p. 387.

Christopher Locke, «Take My Word for It», Journal of the Wild - Assed Guess,
September, 1995.

http://www kraftfoods.com/html/brands/brands/html
U2, «Even Better Than the Real Thing», Achtung Baby, Island Records Ltd., 1991.

Richard Earle, The Art of Cause Marketing: How to Use Advertising to Change

Personal Behavior and Public Policy, NTC Business Books, 2000. Italics in origi-

nal.
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Randall Rothenberg, «What Makes Sense, and Doesn't, or How to Resist In-
ternet’s Song». Advertising Age, August 5, 2000. http://adage.com/news and
features/rr viewpoint/archives/rr20000508.html.

Theodore Levitt, «Marketing Myopia», Harvard Business Review, July-August
1960.

Theodore Levitt, <Marketinf Myopia», Harvard Business Review, reprinted Sep-
tember - October 1975. The quote is from Levitt's «Retrospective Commen-
tary» on his original 1960 article.
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Jill Rosenfeld, «Experience the Real Thing», Fast Company, January / February
2000.

David Byrne (director), True Stories, 1986. A highly satirical look at a small
Texas town during its «celebration of specialness». Jamie Uys (director), The
Gods Must Be Crazy, 1980. A Coke bottle falls from the sky in the Kalahari
desert causing severe cultural disruption to a tribe of Bushmen.

Jill Rosenfeld, «Experience the Real Thing», Fast Company, January / February
2000.

Sergio Zyman, The End of Marketing As We Know It, Harper Collins, 2000.
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Thomas Scoville, <Legends in Their Own Minds», Salon, December 16, 1999.
hitp:/www.salon.com/tech/books/1999/12/16/renegades/Index.html
Jerry Della Femina and Sergio Zyman, dt's a Mad, Mad, Mad Ad World»,
Context, December 2000 / January 2001. http://www/contextmag.com/set-
Frame Redirectasp’src= /archives/200012/thelastword.asp
Courtney Love, speech at the Digital Hollywood online Entertainment Confer-
ence, New York, May 16, 2000. Published on Salon as «Courtney Love Does the
Math» http://www/salon.com/tech/feature/2000/06/1 4/love/index.html.
Susan Sesolak, «Discovering Sources for Segmentation Data». from the com-
panion website to Philip Kotler, Marketing Management: The Millennium Edi-
tion, Prentice Hall, 2000. The quote is from an «Internet exercise» dealing
with chapter 9: Identifying Market Segments and Selecting Target Markets.
http:/,/cw.prenhal|.com/bookbind/'pubbooks/kotlerS/chapter9/de|uxe.html.

Ibid. Susan Sesolak, «Discovering Sources For Segmentation Data».

Harry Webber, Divide and Conquer: Targeting Your Customers Through Mar-
ket segmentation, John Wiley & Sons, 1998. Michael J. Weiss, The Clustered
World: How We Live, What We Buy, and What It All Means About Who We
Are, Litle, Brown and Company, 2000.

Regis McKenna, The Regis Touch: New Marketing Strategies For Uncertain
Times, Addison - Wesley, 1986.

Regis McKenna, Relationship Marketing: Successiul Strategies for the Age of
the Customer, Addison - Wesley, 1991.

B. Joseph Pine I, Mass Customization: The New Frontier in Business Competi-

tion, Harvard Business School Press, 1993. See also: James H. Gilmore and B.
Jjoseph Pine I, Markets of One: Creating Customer - Unique Value Through
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Mass Customization, A Harvard Business Review Book, 2000.
See for instance, Don Peppers and Martha Rogers, Enterprise One to One: (31)
Tools for Competing in the Interactive Age, Doubleday/Currency, 1997.
. «Net Perceptions» i>l.a) «personalization.com» B 1999 i oi{.j (32)
3 - e Norlinn sl ] 2 25 S 2001 i phlan 5 o3 50 Eeall
:Cifdl SM&| Net perceptions a5 .5 < ;3 2001 &y (L_;SL‘,H O68) by

. <http://www.personalization.com»
See a somewhat more detailed discussion in Christopher Locke, <Beyond (33)

Purchase Circles», personalization.com, November, 1999. http://

www.personalization.com/soapbox/columns/clocke-column-3.asp.

Malcoim Cladwell, <The Science of the Sleeper: How the Information Age (34)

Could Blow Away the Blockbuster», The New Yorker, October 4, 1999.

http://www.gladwell/com/1999/10/04 a sleeper.htm.

Theodore Levitt, <Marketing Myopia», Harvard Business Review, July - August, (35)

1960, pp. 45 - 65.

Theodore Levitt, «Marketing Myopia», Harvard Business Review, reprinted (36)

September - Octobre 1975. The quote is from Levitt’s «Retrospective Com-

mentary» on his original 1960 article.
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Steven M. Cristol and Peter Sealey, Simplicity Marketing: Relieving Customer (38)
Stress in the Digital Age, Free Press, 2000. Much of the material in this sec-

tion is from my article «Smart Customers, Dumb Companies», Harvard Busi-

ness Review, November - December, 2000.

Ibid. Cristol and Sealey, p. 201. (39
Ibid. Cristol and Sealey, p. 190. (40)
Ibid. Cristol and Sealey, p. 7. (41)
Tom Petty, d Won't back Downw, on Full Moon Fever, MCA Records, 1989. (42)
http://www.thestandard.com/people/display/0,1157, 1043,00.html (43)
Personal communication. (44)

Seth Godin, E-Mail Address of the Rich & Famous, Addison-Wesley, 1994. p. (45)
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Seth Godin, Permission Marketing: Turning Strangers Into Friends and Friends
Into Customers, Simon & Schuster, 1999.

Peter Sealey, <How E-Commerce Will Trump Brand Management», Harvard
Business Review, july - August 1999.

Seth Godin, «Unleash Your Ideavirus», Fast Company, August 2000, p. 115.
http://www.fastcompany.com/online/37/ideavirus.html

Seth Godin, «Unleash Your Ideavirus», Fast Company, August 2000, p. 115.
http://www/fastcompany.com/online/37/ideavirus.html

Christopher Locke, «nternet Apocalypso», The Cluetrain Manifesto, Perseus, 2000.

Seth Godin, «Unleash Your Ideavirus», Fast Company, August 2000, p. 115.
http://www.fastcompany.com/online/37/ideavirus.html

Seth Godin, «<Unleash Your ldeavirus», Fast Company, August 2000, p. 115.
http://www fastcompany.com/online/37/ideavirus.htm|

Seth Godin, Unleashing the Ideavirus, electronic edition, Do You Zoom, Inc.,
2000. http://www.ideavirus.com.

Emanuel Rosen, the anatomy of buzz: how to create of mouth markeling
Doubleday/Currency, 2000. p. 195.
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community together, | passed the project on to Eric Norlin, who is now edi-
tor in chief.
http://www.opensource.org

Elizabeth Weise, «Future Will Be up Close And Personal», USA Today, No-
vember 23, 1999.
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http://www.cluetrain.com.
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Encarta World English Dictionary. 1999. Developed for Microsoft by Blooms-
bury Publishing Plc.

Rudyard Kipling, «<The White Man’s Burden», McClure’s Magazine, February,
1899. http://www/boondocksnet.com/kipling/kipling.html in Jim Zwick, (edi-
tor) Anti-Imperialism in the United States, 1898 - 1935 http://
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Ariel Dorfman and Armand Mattelart, How to Read Donald Duck: Imperialist
Ideclogy in the Disney Comic, International General, 1984. While it pre-dates
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Chin Saik Yoon, op. cit.
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Back, Random House, 1999.

Richard Earle, The Art of Cause Marketing: How to Use Advertising to Change
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zations, fifth edition, Prentice Hall, 1996, p. 388.

Hamish Pringle and Marjorie Thompson, Brand Spirit: How Cause Related
Marketing Builds Brands, John Wiley & Sons, 1999, p. xix. Edward de Bono has
written many books, perhaps the best known of wich is Lateral Thinking.

«A Short Course in Social Marketing», Novartis Foundation for Sustainable
Development, 2001. http://www/foundation.novartis.com/social market-
ing.htm

«Social Marketing for Epilepsy», Novartis Foundation for Sustainable Develop-
ment, 2007. http://www/foundation.novartis/com/social Marketing epi-
lepsy.htm
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zations, fifth edition, Prentice Hall, 1996, p. 306.

Philip Kotler, Kotler on Marketing, Free Press, 1999, p. 14.
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