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Thesis Summary

The commercial education is to be considered one of the technical
education branches which aspire to prepare a category of the students
with capabilities to enter the labour market in general , and the
commercial business in particular, where, these category of the student
should have the power to face the labour market requirements which
needs a special qualifications such as the knowledge of foreign languages
, the ability to deal with computers, and other advanced technology in
respective of the fields of agriculture, industry and advanced trade as
well.

The mentioned requirements require enhancing the quality of the
commercial education and giving a special attention of the curriculum
provided to the students .

Further, the marketing curriculum in the commercial secondary
school is to be considered as one of the basic subjects, those improve the
professional efficiency of the students and objectives to provide the
students with the information, facts and the principal conceptions in
respect of marketing, so to qualify them for the appropriate positions in
the field of production marketing and the necessary different commercial.
services.

Despite the importance of teaching the marketing curriculum but, it
faces some difficulties in the light of the methods of traditional teaching,
where it would be great if using an educational advanced technique to
teach the marketing such as Computer Assisted Instruction," CAl" and
to obtain the benefits of is multi-capabilities , consequently . the
researcher has the sense of the necessity to study: " The efficiency of
using the computer in teaching the marketing curriculum to the students
of the commercial secondary stage" .
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(1 )The Thesis Problem

It represents answering the following question:

What is the efficiency of using the computer in teaching the
marketing curriculum to the students of commercial secondary stage
? and from the this question we have the following inquiries:

1. What are the marketing conceptions those are comprised in the
marketing curriculum of the secondary year students in the
commercial secondary school?

. 2.. What is the shap of a proposed program in marketing with
using the computer by the students of the commercial stage?

3. What is the efficiency of the proposed computer program to the
achievements of the students in respect of the marketing
conceptions.

(2)The Limitations of the Thesis

Exclusion of the thesis' application to :

1. One of the commercial secondary education schools with
computer laboratories in Giza Governorate.

2. The sample of the second yea I" students of the commercial
secondary stage.

3. Some of marketing conceptions which are embodied in the
marketing curriculum those are not obtain within the analysis of
the scholastic book contents, and of the expert and specialists in
the commercial education field.

(3) The Thesis Hypothesis

1. There were statistical function differences between the medium
of the marks of the experimental group students and the medium
of the marks of the controlled group students in the after
application of the achievement test which was in favour of the
experimental group.

2. There were statistical function differences between the medium
of the marks of the experimental group in the before and the
medium of the marks in the same group in the after application to
achievements test.
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The Thesis General Framework

The thesis comprises of five chapters, and two main sections as
following:

First Section : it contains the theoretical framework of the thesis, and
includes the first and third chapters.
Second Section: It contains the experimental framework of the thesis, and
includes the fourth andfifth chapters

First: The Theoretical Framework of the Thesis

The first chapter deals with the thesis problem, its importance,
limitations and the most important used terminology.

The second chapter comprised the precedent studies with links to
the thesis field, and the most important conclusions those were handled
within to pivots as follows :

• Studies to deal with the marketing or some ofmarketing activities.
• Studies to deal with the use of computer as "Computer Assisted

Instruction" for the commercial curriculum, with comments for each
pivot, and general comments at the end of the chapter.

Where, the third chapter comprised the theoretical study with three
main pivots which have link with the thesis field as follows :

• The finding of the technical commercial education, its progress,
objective, and students characteristics.

• Using computer in the education field,. its benefits, utilization, the
respective multimedia.

Second: The Experimental Framework of the Thesis

Whereas, and in the fourth chapter, the researcher has dealt with
how to prepare the thesis tools those contained the following:
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1- A computer program that prepared by the researcher.
2- The achievement test that prepared by the researcher.

And then, how to proceed the thesis experiments by choosing the
sample, before application for the achievement test beside carrying out the
main experiment and the after measurements.

The fifth chapter comprised presentation to the thesis conclusions,
interpretation, recommendation, and presumptions.

In addition to that, the thesis has reached the following results :

First: For the results of the experimental study, it has concluded that:

1. There are differences of statistical function at a level of (0.5) between
the medium of marks of the experimental group students and the
medium of marks of the controlled group students in the after
application of the achievement test which it was in favour of the
experimental !:,'TOUp.

2. There are differences ofstatistical function at a level of (0.5) between
the medium of the marks of the experimental group in the before
application and the medium of marks of the same !:,'TOUp in the after
application of the achievement test.

Second: For the extent of computer programs efficiency:

The thesis has concluded that, the computer program is efficient in
students achievements in respect of the embodied marketing conceptions
pursuant to the amended formula of Plack to measure the efficiency,
where, the ratio of amended gain (1.224) where it is higher than the ratio
which is defined by Plack in order that the program is efficient.
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