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(Christensen, Clayton M. “Making Strategy: Learning by

Doing.” Harvard Business Review, November 1997).
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(Collis, David J., and Michael G. Rukstad, “Can You Say
What Your Strategy Is?” Harvard Business Review, April 2008).
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(Harvard Business School Publishing. “Essentials: The
Building Blocks of Strategy.” Harvard Management Update,
January 2006).
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(Slywotzky, Adrian J., and John Drzik. “Countering the
Biggest Risk of All.” Harvard Business Review OnPoint En—

hanced Edition, April 2005).
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(Spear, Steven ]. “Fixing Health Care from the Inside,
Today.” Harvard Business Review OnPoint Enhanced Edition,
September 2005).

Lo Yo Joadl B il ¥l 5o Sanll Gl Al 53 jes 25
oS Caliall g cclaloei¥ly oLVl g caldMall sy le 35050
iyl lidiiional (ya 8 3 Bdaall ile ) siige il
Aloadl o SERS e (Al ) el b il 38y Lgiansetil
S0 LS platis gpieliall 1 g @2l leg Lgmpmaniy
geait] Al Cypaanmd aglial G1 198551 adeeall Byle 1 slos
e doll le anelis ol (S« luald aiaddl 3850 b
colaail jadd g 1oy 3LEy s pally Byliall o el Yl

(Stalk Jr., George. “Curveball: Strategies to Fool the
Competition.” Harvard Business Review OnPoint Enhanced
Edition, September 2006).
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(Langdon, Bruce, Andy Langdon, and Ken Langdon.
Strategic Thinking. The DK Essential Managers Series. New
York: Dorling Kindersley, 2000).
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(De Bono, Edward. Six Thinking Hats. Boston: Little,
Brown, 1985).
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(Kim, W. Chan, and Renée Mauborgne. Blue Ocean
Strategy: How to Create Uncontested Market Space and Make
the Competition Irrelevant. Boston: Harvard Business School
Press, 2004).
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(Strategy: Create and Implement the Best Strategy for

Your Business. Harvard Business Essentials Series. Bos—
ton: Harvard Business School Press, 2005).
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