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Abstract:
Given the rapid changes we are witnessing today, innovation in
marketing area become a requirement inevitable to stay in the business
market, and face competition, which is reflected by the experience of
majority of the world's leading institutions, which keeps and develop its
successes through the observance of the elements of the marketing
innovative success, which based on renewal, and simplicity in offering
ideas and tangible benefits and non-tangible ones, in purpose to
satisfied their target market need.
key words:
Innovative marketing, innovative elements of marketing, international
experiences in innovative marketing.
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