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Abstract :

This study aims to shed light on the nature of the Internet as the most
important challenge facing business organizations, especially with the massive
developments taking place recently in the field of information technology and
communication, where it became involved in all aspects of life and business, and
because of the changes taking place in the marketing philosophy of the direction of
the client, who became of the most lucrative assets of the organizations through
good relationship management with him by managing the customer relationship new
techniques for this management relies on the Internet, that is electronic customer
relationship management, and appeared in the final was reached fundamental result
that there is a relationship strong between internet and customer relationship
management, in order to gain this last and stay in a state of permanent contact with
the organization and thus raise the level of efficiency and performance of the
organization.

Keywords: Internet,Customer Relationship Management “CRM”,
Electronic Customer Relationship Management “e CRM”.
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