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
 

د 
 

 
 






















 
Abstract 

Demographic phenomenon include those demographics which 

includes all those elements and characteristics of this structure both human 

characteristics (growth Scane- Mwalid- and Viac- immigration .... etc) 
economic educational and cultural Oosahah Owagtmaih so that these 

properties affect each other and it affects some of the other variables and the 
latter in turn affect these characteristics "demographic" and looming within 
the tourism industry is enormous and varied opportunities thanks to 
prosecute "especially those related to variables and demographic 
characteristics" that have occurred constantly occur in different continents 

o b e i k a n d l . c o m
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global demographic changes the countries of the world paving the way for a 
new and important starting point for the future of the tourism industry in this 
century the one and twenty points and based on the significance of these 

demographic developments rapidly all over the world it was imperative for 
the marketing devices in the tourist destination countries followed and bring 
them in line and to provide products of suitable and tourism programsso 
that these items are not sufficient only to provide traditional or classic 
products but also be of interest to enter a racist innovation both in terms of 

new products or providing traditional services in new ways innovative 
products unfamiliar "as much as possible" to keep up with those referred to 
changes but in some often where and directed towards consumption of 
certain tourist products control. 

 
2030

8.3








)1(



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(2) Future Trends in Tourism Thomas Petermann • Christoph Revermann • Constanze 

Scherz TAB report no.  101. Berlin 2005200 pages.  
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

 
 







 


 
 




–



 

 





 
 
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 








 
-  











)1( 

 



)2(


compound



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
productivity 














)1( 

)2( 
 (Differentiation)  
 (Novelty) 
 (new combination) 

 
 ( To Be First Move) 

 
 ( Discover opportunities )

 
 






                                                             
(1) OECD Innovation and Growth in Tourism 2006 P3.  

(2) 947 
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
)1(





 

 
Demography 

"Demo"" graphe"



)2(




)3(
–

–








 
                                                             

(1) Chuck  Y. Gee Eduardo Fayos-Sola International Tourism : A Global Perspective 
Second Edition World Tourism Organization Madrid Spain  1999P167. 
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(3) 

199867 
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 
1Populaation Growth 

720119.1
205020111

 
 

1 

 
Source: United Nation World Population(2009)

 
2 

 


 

 

2000 6.1 674 
2005 6.5 799 
2011 7 983 
2014 7.2 1138 
2015 7.3 1184 
2030 8 1800 

 
 

 



20002005201120142015

o b e i k a n d l . c o m
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18002030
8 

– 
92050


2011983


2009

913200887720092010935


1.82030
82 





Regular Innovation–Niche 

Innovation Revolutionary Innovation 
(1)Architectural Innovation   

 Differentiated Products  
 






 

 
                                                             

(1) Anne-Mette Hjalager (2002) “Repairing Innovation Defectiveness in Tourism” in 

Tourism Management No. 23 pp. 465ff. 
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 














)1( 
 Novelty Products  
 



 

 
 


 

 





 
 

                                                             
(1) Giorgio CastoldiAccompagnatore TuristicoSeconda Edizione Edirore Ulrico Heopli 

Milano Italia  2003P55. 
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  new combination Products  
 





 

 





 








 Amazon.com )1( 

                                                             
(1) 2432012 
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1 
 

 
 

2Life Expectancy  


Infant Mortality Rates
infectious diseases


)1( 

 
 
 
 

                                                             
(1) Demographic Change and Tourism World Tourism Organization European Travel 

Commission 2010P58. 
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31985 2015 
    

19851990 63.2 61.2 65.2 
19901995 64.0 61.9 66.2 
19952000 65.2 63.0 67.4 
20002005 66.4 64.2 68.6 
20052010 67.6 65.4 69.8 
20102015 68.9 66.7 71.1 

Source: Population Division of the Department of Economic and Social Affairs                   
of the United Nation Secretariat World Population Prospect: The 2008 
Revision 2009 . 

 

203020
55




195082010
11222050)1( 

4 

 
Source: United Nation World Population(2009) 

 
 

                                                             
(1) Ian YeomanCathy H. C. HsuKaren A.Smith and Sandra Waston Tourism and 

DemographyGoodfellow PublishersOxford2010 P4. 
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 


46.6
195067.62008205075.5

66.177.11950–2008
82.22050

41.1195065.520082050
74.3 

 


family structures






grand travel 

Curry )1( 
 Differentiated Products  
 




 
 


 

                                                             
(1) Ian Yoeman "and others" OpCitP11. 

o b e i k a n d l . c o m
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



 

 Novelty Products  
 




 
 




 



–
3565

)1( 
  new combination Products  
 







 

                                                             
(1) New Opportunities for the Tourism Market: Senior Tourism and Accessible Tourism 

Elisa Alén Trinidad Domínguez and Nieves Losada University of Vigo SpainP3.  
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



 

 
 

2 
 

 
 

3 World Population Location 
2.319943.9

20146.32050
19942014

2050
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0.3)1(52
20116720505

7785
462011642050)2( 

519502050 

 
Source: Population Division of the Department of Economic and Social Affairs of 

the United Nation SecretariatWorld Urbanization Prospect: The 2011 
RevisionP4.  

 


 
 


 

 



 

 
2014
                                                             

)1( 2014
31  

(2) Population Division of the Department of Economic and Social Affairs of the United 
Nation Secretariat World Urbanization Prospect Report: The 2011 RevisionP4 
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
 

 Differentiated Products  
 







 



––




 
 Novelty Products  

 



 









 

 
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  new combination Products  
 


Change of scene and pace

  back to nature elements)1( 







 
 






 





 






 

                                                             
(1) Demographic Change and TourismOpCitP60. 

o b e i k a n d l . c o m



192016 

 94





 



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