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An Approach To Marketing Skills J >
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This approach answers three questions:
1. What is marketing? Q'l’}“‘:d" 8 - |
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Marketing is the process by which companies
create customer interest in products or services.
It generates the strategy that underlies sales
techniques, business communication, and
business development. it is an integrated
process through which companies build strong

customer relationships and create value for their
customers and for themselves.
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2. What is skill? Ss)LéU o - 9
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Discrimination; judgment; propriety; reason;
cause.

Knowledge; understanding. (045 148 yen
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The familiar knowledge of any art or science,

united with readiness and dexterity in execution -

or performance, or in the application of the
art or science to practical purposes; power to
discern and execute; ability to perceive and

perform; expertness; aptitude: as, the skill of a

mathematician, physician, surgeon, mechanic,
etc.
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Display of art; exercise of ability; contrivance,
address.

Soft skills B.;;LU\QIJL‘*,&I
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Defintion - Soft skills, sometimes known
as ‘“people skills,” are personal attributes
that enhance an individual's interactions, job
performance and career prospects. Unlike hard
skills, which tend to be specific to a certain type of
task or activity, soft skills are broadly applicable.
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Soft skills are sometimes broken down into
personal attributes, such as:

- Optimism. -Jslax!
-Common sense. Lailaalt
- Responsibility. gl

A sense of humor. A pulaant
- Integrity. Jelsait
- Time-management. gl 5,101
- Motivation.  wasi!
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And interpersonal abilities, such as:

- Empathy. RUANWAL
- Leadership. .3kt
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- Communication. s -

- Good manners. Gous lSel -

- Sociability. o delazya,lall -
.(_')3)_‘;-)”

- The ability to teach. eyl e 30kl -
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It's often said that hard skills will get you an

interview but you need soft skills to get (and
keep) the job.

Hard Skills adlali Q'JLH’-“
ls auma oilHud e 55ke 2biall ol Hlell — il
Gl Jie onae Bli B Bygllan (5555 0B Al ueyaall

(b Gl ol alss
Definition - Hard skills are specific, teachable

abilities that may be required in a given context,
such as a job or university application.
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Examples of hard skills include:
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Facility with spreadsheets.

Typing. el /a2 Lot
Mathematical ability. sl i 5 s
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Proficiency with software applications.
Operating machinery. Jersddl sl
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Software development.
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Speaking a foreign language.
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Other attributes, such as the ability to
empathize with others or to remain calm under
pressure, are sometimes known as soft skills.

u..ﬁ EL“-TLG <l ylga ‘_-;3} kel u"‘ &?..Jl 9..415 3)|.§ll S)IQ!- 3

3 guudl!
3. Skill Management How? Searching Highly
Skilled Employees In Marketing
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Marketing i1s a field adaptable in any
economic climate and every company needs
a marketing department. If you are passionate

and you want a job in marketing, see if you
have the necessary skills.
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ldentify the abilities you have and mention
them in your resume.
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1-Lagical way of thinking, but also creative. The
employer expects from you to think clearly,
logically and ethically about the business in
general and marketing in particular, whether
you're still a student, you just graduated or
have some experience.
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2- The ability to take decisions is vital for a
business. When you work in a marketing
department, you have to take decisions and

use this ability every day in analyzing problems
and solving them.
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3- Oral and written communication. To know

how to communicate well both orally and in
writing are essential skills to advance in your
career and business. You will have various
opportunities to express your marketing
ideas throw oral presentations and written
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strategies.
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4- The application of theoreticalresources. If you

studied in college or in particutar marketing
theories and solutions, you must be able to
apply theoretical knowledge in real situations.
By involving yourself in projects, you develop
the ability to analyze the dimensions of
marketing, whether they are qualitative or
quantitative. Also, working on the project,
you have the chance to understand how the
marketing can be applied to various situations
and activity areas.
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5- Professional documentation. For the success :

of a business, to know how to do research /

documentation is vital. The tasks of the job
will determine you inevitably, to exceed your
limits and you will need to find more about
companies, public, industry or even about
new marketing strategies.
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6- The science of asking questions. Professionals

learn to ask appropriate questions. To know
when and what to ask can help you avoid many
problems and, in addition, it helps you move
faster in career. First, ask questions to other
colleagues from the department, in order to
develop your marketing knowledge. Second,
by asking questions and receiving answers
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you become able to face the demands of your

job.
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= 7- Use of technology. The ability to use technical
tools (such as a computer or a video projector)
is required, no matter the activity field of the

company.
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8- The persistence: The success doesn’t take

place, itis the effect of your interest for the job
and the passion to persist in what you do and
get over failure. Passion is an attitude that can
be learned, and the persistence represents an
acquired behavior. Together, those skills will
be useful not only in marketing, but in life.
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9- Working in a team: Learn to work and share
the success with others. The team can
be, especially in marketing, the engine of
ingenious ideas. Even if you prefer to work
alone, learn to share with others your tasks
and fulfillment.
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10- Optimal reporting to the boss: You must

know your boss and guess his expectations.

Whether he is your boss directly, either he is a

customer, in marketing you must know how to
present the situation and the results.
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-Don’t bring your need to the marketplace, bring

your skill. If you don’t feel well, tell your doctor,
but not the marketplace. If you need money,
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go to the bank, but not the marketplace.

gl Antya g€ Jre Lol Lgelas wli€ay 35lga Jlas¥t -
D hils ggatl i alaaied e w150 Le 3,801

“iblf-’“w‘J"JSSJP&)“”U“":‘O‘@J“:“‘:

-Communication is a skill that you can learn. It's

like riding a bicycle or typing. If you're willing to
work at it, you can rapidly improve the quality
of every part of your life.
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- Attitude is more important than the past, than
education, than money, than circumstances,

than what people do or say. It is more important
than appearance, giftedness, or skill.
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- The man who will use his skill and constructive
imagination to see how much he can give for

a dollar, instead of how little he can give for a
dollar, is bound to succeed.
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-Making good decisions is a crucial skill at every
level.
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