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Rhetoric in the style of

professional Writing
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In the last twenty years, two important ideas have developed
that help professionals compose effective workplace writing:
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-Rhetoricatl awareness
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-User-centered design (also known as the reader-centered
approach).
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-This idea has been discussed in the first chapter.
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Professianal Rhetgrical Awareness X
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Definition of professional rhetoric in writing:
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- The study and practice of effective communication.

29 &ll“.’l-::h gl oegdy il il




1)

ealeadl e Gagnitl 5 a5
<The study of the effects of texts on audiences.
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J-The art of persuasion.
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+-An insincere eloguence intended te win points and manipulate
others.
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One of the experts states that rhetorical discourse occurs In

response to a rhetorical situation. The expert provides three key

components that define and make-up any rhetorical situation:
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Exigence: “"An imperfection marked by urgency; it is a defect,
an obstacle, something waiting to be done, a thing which is
other than it should be.” There are many different kinds of
exigencies, but a rhetorical one exists when discourse can
positively modify it.
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Audience: an “audience consists only of those persons who
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are capable of being influenced by discourse and of being
mediators of change.”
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A set of constraints: "made up of persons, events, objects and

relations which are parts of the situation because they have

the power to constrain decision and action needed to modify
the exigence.”
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Once we recognize these three elements that make up the

rhetorical situation, the expert says that rhetorical discourse can
come into play.
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The idea of rhetorical awareness for workplace writing includes
the following concepts:
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Workplace writing is persuasive. For example, when a writer

composes a résumeé, the persuasive goal is to get a job

interview. Similarly, a report writer may need to persuade a

client to take action to improve work conditions ensuring
employee safety and timely production
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Workplace writing, since it's persuasive, must consider the
rhetorical situation:
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Purpose: why the document is being written, the goals of the
document.
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Audience: who will read the document, includes shadow
readers-unintended audiences who might read your work.
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Stakeholders: who may be affected by the document or
project.
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Context: the background of and situation in which the
document is created.
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Through rhetorical awareness, professional communication
has shifted from a genre-based approach, which focused on
learning and reproducing forms or templates of documents, to
thinking about the goals and situations surrounding the need
to write. While professional writing still uses reports, white
papers, etc., authors should approach these texts considering
the rhetorical situation rather than considering documents as
isolated work.
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What Is Style? Qg 42 Lo
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“The most durable thing in writing is style”
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The way in which something is said, done, expressed, or
performed: a style of speech and writing. Narrowly interpreted as
those figures that ornament discourse; broadly, as representing

a manifestation of the person speaking or writing. All figures of
speech fall within the domain of style.
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But what does it mean to write «with style»? s style a quality

that writers can add or remove as they please? Is it, perhaps,

a gift that only some writers happen to be blessed with? Can a

style ever be good or bad, correct or incorrect--or is it more a

matter of taste? Is style a kind of spice that's added to a piece of
writing--or is it instead an essential ingredient of the writing?
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Here, are some of the diverse ways in which professional
writers have responded to these questions:
Style is Practical ot __,91_,“1‘“
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"“Who cares what a man’s style is, so it is intelligible, as
intelligible as his thought. Literally and really, the style is no more
than, the pen he writes with; and it is not worth scraping and
polishing, and gilding, unless it will write his thoughts the better
for it. It is something for use, and not to lock at.”
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«People think that | can teach them style. What stuff it all is!
Have something to say, and say it as clearly as you can. That is
the only secret of style.»
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“Style is the dress of thoughts; and let them be ever so just,
if your style is homely, coarse, and vulgar, they will appear to as
much disadvantage.”
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“The style is the man himself.”
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“You do not create a style. You work, and develop yourself;
your style is an emanation from your own being.”
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“Style is the perfection of a point of view.”
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“Style is as much under the words as in the words. It is as
much the soul as it is the flesh of a work."
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“Proper words in proper places, make the true definition of

style.”
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“The style of an author should be the image of his mind, but
the choice and command of language is the fruit of exercise.”

Style s Substance o —ordaall

Ol ) 1l o SL IS 3y sl Gl ditly”
« #*
Lagliad (S Vs Lea ol e Lea NS
“To me style is just the outside of content, and content the

inside of style, like the outside and the inside of the human body.
Both go together, they can't be separated.”
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“Thought and speech are inseparable from each other. Matter

and expression are parts of one; style is a thinking out into
language.”
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Subject — ldentifies the topic about which you are writing.
ol S bS8 g i) e = gt
Audience — Indicates the person or persons to whom you are
writing.
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Purpose — Signals your expectations for the outcome of your
writing.
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Occasion — Marks the event or impulse which has prompted
you to write.
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For example, in a business setting, you may be calfled on to

write a grant for new computers for your office, in which case,
your rhetorical context may read as follows:
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Subject — necessity of acquiring new computers for the
office.
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Audience —administrators of grant monies.
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Purpose — to persuade administrators to give you grant
money.
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Occasion — office computers are inadequate for current office
needs.
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Logical fallacies are just what their name would suggest-
breaks in logic. When you wark to create an argument, you need
to make sure that you use logic correctly. Doing so will improve
your credibility as a writer and will give your readers a compelling
reason to support your argument. While you will encounter
countless logical fallacies in your daily life and through variocus

media, be sure to confront them for what they are: weak rhetoric.
As arguments, these reasons may seem compelling at first, but
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they break down over time because of their inherent faultiness.
So, when you are writing, be sure to avoid the following fallacies
in your own logic:
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Disparaging the character of a person rather than attacking his
argument.
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Suggesting that everyone is doing it, so why shouldn't you.
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Restating the ciaim and passing it off as evidence.
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Suggesting that only two choices (Either-or) exist in a complex
sifuation.
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Assuming without sufficient proof that if objects or processes are

similar in some ways, then they are similar in other ways as
well.
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Hasty generalization - Making a broad claim made on the basis
of a few occurrences.
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Linking a person, or idea, to a negative symbol.
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Tying together two unrelated ideas-using irrelevant proof to
butiress a claim.
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Oversimplification - Reducing multiple causes to just one or a
few.
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Exaggerating positions and groups by representing them as
extreme and divisive.
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Assuming that things that follow in time have a causal
relationship.
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Rationalization - Coming up with excuses or weak explanations
for behavior that avoids actual causes.
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Assuming that if the first step is taken, other steps come,
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