o lidl Ladll

G gl 8 e 9! SRl
S Ngwdl Ziedlg

W yuliig)ess (S D299 ¢ puduall (6 yuk o (g
John F. Sherry Jr. and Robert V. Kozinets

).L_,_,..fo J.&A-_» LoS c:'..;.oj_) c:\._:‘a_,.,»‘, :da)){.u | da CALAﬂ J.«a.’ TJ...J

Lis g LgatSes I (C_}-.b)—«.” slag) Ol b gall b 0 Shweder
o 01083 aeadl 30 5y 5 e die 05 aSO O g2l a2l
Giodh s ol e a g 15 Y oy LS Lall3) ) ey
TRV IR N RO TR PRI PSR [N
=305 o W LRI padll 0 O dind 0500 51 Oy LI Lol

LS A Slaadl 1Y e gild o5 shls Sl O paaiey tlakd
Sl G2l Slaad) (31590 0 2L eV 3a oz Sl Jls Jolic

Stephen Oyl - a2~y «Dawn Lacobucci o4y 5SY 093 s Ss Ol yodl L2, ()
&l ‘c..Jl RN PN RES ke Alladi Venkatesh 5lSCos L:;:\Jb «Brown

- Jaill 1gS



(323 5 55 gy Gl 1) 31391 b 20 LS o lam bl b el ol plall
Baletey dnd yin Slo g go 161 53D CUERS| M1 kDD LSS s s 5 )
G55 310 easH o 005l 02U gy - P S Ladlas sy Y
o Al Ol e 51y (aad=d 15 JB gl Viadimir Nabokov

R P ANPRAFSECR R KRR RS [ RAIV

Gyl 6l B oS0 o I BNy G gl 2oL il
slasVly (bl ol ailos ¢ pdally ¢Sl L3l
Olharul e coni ¢y = o) pam Y ol g1 ol e om iy U
v iy byl Bplis Bl 3 O gty ol - SIUL oo ogloty Lol
2o Jrady (alal sk e gl 2L Y 5 A gl Jaady
0SS gl i fae 15LaST 05 053,80 Bl St gl lls e

ol pygin OF LSy - Ay oo 28T Ll aSl odn 4S5 Sy ¥
LSOl & )laally Loyl laadl OB - Jas NI e ST sl 0 il
bl saxsdl i OF dlisS ity 2llisy - @i 0Ly Liglls
il oo OB 1Ky Vi =S YV 03 gl
el B RS il Oty a5
S Loy L ae yl Ladl e Bl e pams 4 O pediany U
aiS Slbhaddl e ol a codn slaiza¥l bLaY Lot Liall
03,565 e sl o2 U1 O] ol DSl a5l e el Capta WU
Jlazial oo 5l pde 3Tyl 868 Gl 3 85 g ol el
O 55l (5l ool 455 L BiinS Lramd) Gl o oo gl
PSS SR ly M LI S~ EES OR3-S PN PR St S JECI
o=l O LS ¢ 3Lt g b G Lol yel a5 [ o5 ¢ ooz
o o b i i) Lagh Bl 05 gl



277 Sl By Gasaadll 3 e il it

CPlmgn bk 5 Pl Gl 04K, 0 Joad i) dat o
5,1 Lladl bl age bl o M0 ke dutr 2ils S YO0 L
i, oyl 4 Hlal wlanasl ol e Sy Jowdl i 9.9 83 5> gl

L.aa\,..:a

it e Il Lelial o ) R Ly B cOpdimall koS
o plas ST il Ml odg Glazadl eyl i OF (92 L
k> B Loyl Ol gV s Ol ‘&A‘,;_..n Sl L,.ajs"JLN
PG GEm B 6] oy Vi b e el el saslal oY)
ety colebiall o dedls dsall e Sledsly Slowtall o ik
100505055 s o) o pntdl il i) ST oLl oy S 058 )
oda Jo 3Voay oty Leay  Ldgdl o o gl Smdl e 8 050 O Lsas
5 el Sl B, Sl sle > Zaltman Jl les Lo izl
Plaeas ) o Bale ] i
RPLPRNCATH/ PRCT CRR Iy SR LY ESTCER Bt RUPR NS
Soladl s o as ‘.Jubu) (i g LAY e e by et sl
S 20 e gl g sty iy gell ny PO a8, Trd gl Lasu )

¢Intuity «Hewlett Packard 2. i JLall L._;_E._:.JI Je o Al
olS 3 Canuy (ZO)IntelJ SPAT&T Labs s « )Xeroxj c(”)MicrosoftJ
(22)

Kimberly Clark g «®General Mills 5,0 sl LS Mgz Y! CL.J\

« ®Harley Davidson ol 8 0b ol Jas i Ll . Lels 2yl
CJ.J\ palo sUT ) L Le el LY 5T r..\::.._a( )lesanj «Toyota s
5,3 e Ol plel pasly <P Whirlpool 45,5 J2a cla I
o3 ol el 6o I ) skl . PPatogonia



5y g0 ‘.MJB.SLP\ oS Gl daly C,,u,au; osttiall emizall
(ZQ)HaIImarkJ <®Urban Outfittersy « @MBorders olS, 2 olaasl
WA ey o gl plaza V) as - e td) Slelladll o] g oMazol dloes 3
cLevi Strauss’ «Coca Cola J2a <S5 55l pey 5,5 ¢ pandl e LF;L:_!\
u“f*“ EmJl ol el Olady bl ppda ol Lode = OO)Microsoft;
Turner Broadcasting Systems | p&:ﬂ\ OlS b pyi5 LS L g Y
Sl 0} - P SasIN dlaall o) LS el e I LT i
«Cignay «Polaroidy «Raychemy ¢BM o olS, L5 55all (32)05L3J'J\
o u‘*")j‘ QL.,.J}J\ e,z (s o5 <Dupont cMetropolitan Life
slake o L Motorola is ,5 IONPEA YT Y DL S | P PN 3 gl
:\.s).u Llaill e LS sae ol LWl o)l.s\(l ‘_,5| c.a_’\ [FURVN uL.,..a\H
A 5,8 5 S e A3 OIS ol pa cRaaseall & el ssle
adgs oS, L‘Ja).o s gl AP .\)L»_)\ Codins sl e
Teenage Researchy «BRS Associatesy «Doublin Groupy «E-Lab J 2
Young and «DDB Needham J*. oYLsS,J Ly e a5 LeS cLimited
«Walter Thompsony «Leo Burnett ).y «Ogilvy & Mathers «Rubicam
Ml ) G e g Gy O youiy s W 28 9 «Kramer Crassett
: i laial oty Gyl a5l (33)9‘:*’15‘ oLl V'L"’

e b AT de l ms oS ede el LY O e

Il I iy o sV O (S Az Syl Gy ot
bl Llaadl olibel] 0 pded) Ly Sl A e U (6,4
cJandl oo sl S LG §,.<5(,_Mh,.¢,sl_bb.;_&n
Jeadd)) Ol gall cos i3le ¢ amaladl Lol Cimeally cigadl Slaazally
Oyazy O 22U Oylas cliag ,«%;u}.x,.,w\» ,f el FUCHE N (pre



279 SIS Bally Gagusll 3 o il (il

2l o o OLSY (e oo foy b paadl ol o S 5 )
o5 Ll 5 B3| Ciloss 5%l Ly o S5 dgmy 0L ohe (oY)
LYl Jardl slds fpand 3 55 a1 le Sl O L B das)l B el
«Ellery <Eccles; «Smealy <Sloans <Harvardy <Kellog }*»
< SIS L=, a5 55 LS «U.C.Irvine s «Nebraska y «Wisconsin
s Olax o380y UG y] Dl owyn ) Jre dllmza alike
«Association for Consumer Research LSM 4=Vl & g )l Laa> J2o
L5 s, American Marketing Association 2._&:,«3“ Gy Lmaz
Journal [t iads limes OB IS . ae 4l Slelaza ¥l C:J‘ Ol el el cya
The Journal of «The Journal of Marketing <of Consumer Research
The Journal of s «The Journal of Advertisings «Marketing Research
The International Journal of Research ins «Business Research
R in 3 @=a=5 The Culture Markets and Consumption s «Marketing
o amts 2V Loy - e pedl Olucal L & oV L)
el s 3,25 A Gy et dilazadl YL - I3 bl

gzl Jeall uylde (3Uas 55 lnze Lolaz> Yl

réaad) oo g3l Giaall 5 yiaall allaall

BLs) s>l ol B bejlasly ol oleall Cads o
sl Ugows B Jomy il O e TR RT I M|
s 6 0] elins Vgl gos amasy 45 5y oyl ol a g
Oy Y db- &l e padll lin o Sy 1S cLdd 550 ¢ 55 b
G m sl Sl Gan 1t e 55y el b il ALl 801 0,85
e B Bt pe polas 8ylianl pe 1)l ponti W) . ol il
V% Sl



SEPIEUREN [FYORN PR S E TIOUS PP NN B PN
PSR Pyl FVRIEIN APES N PENEAN WY W E VL P
L Uy . 2l olasles (3T meslss ol c3hin ol (o
o Ll sl LY gl 3 105 Lopanad 02U paserny
o 3 N A3 gt o ekt U 35l L all 25
Oyl gl o s 601 S5 sl 58 Jokmdl LT Lol s
s B35 8 e Ol g Jodl ezl y Sllandl e OB 1iSay L ool
c el Codly S Codl o L B 3 yzy el b
O L adis s ¢3 050l Gamed g3V 2o bl g 052U 052
o\,:ia;.\,;g?nMc;uk»ggm\,woi,irgw\,m
RN I PR R-JN IR ERN]

Coml Ol zul s L;,E—f Ll il o 18 el B L0l
Lds - pans b L Ll B madl a2 O g2 Ul ey 3] Ll
G GLI plaza¥ 048 0T o by 36 s padly Lasls sy anadl 01
b )l el AN GNP PRV WS NI T
YV ol Seay A gl y bl gailly il pally cdadll & paall #LasY
Dl a5 LS gl ian T pgr 02Ul Jiy 1iSay Lz 0,2
O) -4 pazmadl o ooy cdobandl ]y cams¥1 ) s il 05l
el Wl aay ol a1 s Gy ks

Bl o ol dorn s b oy e 3 8l o 0052 L1 sl

gl Opadinzy ogd - SUOE (o Sas dm il 1y 2 OF (8L
oy 1Sy gkl e lilesally Slglizdl g Gaaald ) ke
S o s gl B8N Caslyadl o ol el e 0 L)
L Ul - s 5@l O pazgs ¢ et Ul OB cianYl el y 5 allall Jitas



281 SR Biadly Gasaail] 3 e sill uall

AN 2wy ool gl o 0 Y 3] Al s pa Ley - ST 0 sazg
5B b pleu ¥l gmtala e U1 el sl dny (A Of W)
Bl Syl eyl

Ll o o el Slaggid! e el OLaddl Cns
0l Balo Mtas &yl A Jtazs (el B3l on ) 515,10 L3LaaI
BP0 SUPCTR SIS NN ROEPPR WS PV [ PN S VE PR e
LUy ol Llas prow b ol ol cCmUl J3 o 25500 s
> Ol Lo S Ul Goua 0, Ds 3 oolids]] o.u(.},.aujﬁ
G el a1 01 355 ldSay ol 1 Lpeomy 201 3o rﬂ,w&iMuum
Oslbaddly i doge (il oy pbig @l Ll g e B sl
Gl plezad ledl oemlly L3S 2t ) e ke 5Ll (6,
edml) el 5 allall CViliss Lo g e Lol Sl gially

o35 A Jdad 5,0 o gl ol 5 anl bWl ST SIS L,
¢.,=_.3|;1>T JIRCNN] ol bl I3 Kary POty wblizall udsdd
a3 gp el gk ay ¢ Jemtaall o al O gizag 02U OIS Ly 35U
(i 31 o83 B35 O )by o 5 allall e BB ST L] (s
sl LY sl oy padl) e gize bl 2l el Juaiy calal
(oY o Led Sl lgadl Loy ¢l Il oo 2l (2 5aly cLa 42
(8 gt Loy OO B SN 2l Ol i ¢t sl
ol Oy o leele Sl ] ims il pua sk lday L (&)
¢ Al gl s BT Gandly TRl ) L paad) Lol gy 2o
e p8 Y i) e Bme Jiloy Ledo sy

Lk S5 e Judl e pdl e U o> Y1 el (Ll
o a5 0w pradl e 8] bl Jp2) Ky 3] PP lan



laless 0,5 0 093 farte il ol Y =W O L . ol
a3 s Lo i el 01 L Sl 5 s ok
55 ol a5l pndd Taalr aey 6 g3l o Loy 5l
ety Sl s pls U (ol o Lgrads 1) 150 Lehdaws e clgitS
s Y o jnpr b AR i el ) glas ol dndadl iyl O] L adlan (o
Lo Lol y Lodln s 5 GL2S) ey (oUinily (o3 Y 2 ) a)
colo il eda e fly

eyl Sl (B ool oo gl Jadl 2SI 2 S L
13 ki i oy ey quJ\r.L-.,‘,l&U el el S50z
Jab oo 1plsy cgolnadly saluaziiUl 8t slal 02> LIl it
oz el oty L ooVl e L]y (S te s 5l D2
Lladl oda Y axax 3 lSaly calyymniy (imadld Ak 3 Slizmc)l
gV Gopedl P Rgs S35
Budas cladi

&gl Sliad) Wiy e dlanl SIS 25l oy (L e
o el ln  Cieas 1] el il 055 0f b e ol 26 43
ot = emloally 5erandSYI oy GablS D> L g U Lazadl olaill
i8I 2l ey pldlly (AUl ¢S olaall dam e i ouda
Sl B gla 5T Kol el 3 dujlas Cinas IS . ot wlss e
o L5 Lstasal ps Tty 90zl o e S s A 0y il
5yshadl pal sl e (il JI sl G Lgeldiad eV Lplilsy olows
SPTIN) LS
1S yldiall dda e

QL;LL’J\ (R S goms ‘(5_33,\.5\ d..uJLa ‘&:SJL:--Q-“ b s



283 SNea¥! Bl Gosedll 3 e gill ol

Aazas L EAS ) AL 5 pnay LelitaTy La iy alyJall (BLASSY dedine |
Lot ool dns Uy ol 1 ey o he Dl el k)
Sl Olen 3 sy ekl oy Lol oS Lt dlamSe A5 - Logi
Ol ode 3 Jaasmall 5 L il OLSYI ) §50s Ldts
Flos sl sladl e el (e J padWly dy2dl dw ]l
Glas (Buog L Codl s, b iy side g 20 Ol ey L
ol DLWl ole b paamrall o slozrl Ly alely (LS idas
2SI pay ol Bydle o il iy Sy Loy il wb 5 ) el 1
i SISy L oup alsy G ll (50 (Bl &g lils 3 ey
ot eVl Sl oo JI OLSY! e 3 e Ul o 2231 85
e Ca L SIL ol 895 Bl b oo hs e ot sk A 4RI

gl sl ol ge

e LUl SIIL & il JSLEl e ddally 58 Ll S Lo
vt o8 3l A By 55 1and OIS ol o) ] oo 5 sl 5,0l
N L PRICHI P JE PP
sed AVl il s By ¢Sl Dol iy By ey T
amy e caiie Lot Les 9P Ity elazs Y18 ) b3 4y
colMe] (ol (olnae - 'l o|;-U=.:—):,;h.3qé ¢ 2 sl
i) g e oo P 4l Gl B WSy (Bl a il
SRS S B P PR PR VP [ PR PR L PR PE P ¥
PRI PR RV

il Ol alSy ugatlly 1, 5 gl g el OV pdsnedy

cO.:SJL&.o.ﬂ da>YaJ l._._’uJSL.J_,S cB.J.__;.lJ'.:.a 3 g cui')..ajl J_V’_c_’“}
Oy sl s PLS)U’ .‘_S}L..- blady .l:\..'l...v Q‘Jb‘\jl oda si-:»Ul rbg"_.z_}



yudb&éb\yw%i)ﬁ&bbw\#bu&} c S
Lt Lol gilm e sty gl 3101 Jgindy Ll
e A 5D Ul L om0 AL () (S Tt Loy (Lo
NGl vty B ey S e Jomad Sl pld LS 1 ey O
.(42)¢,>L:J\u.:a.idl>_‘;ull._§3§_,\)l<,..;;zk_5ﬂl el lda e usy
c'a\_,.LUﬁ..quL..«)SlLa.._AJb ‘,._;-L:.A‘IJ\_’ _)._:.)..a.lj\ C)L:.Aﬁr\.l.in:u\&&
J____;)‘])._f[.:l“ﬂ@}u‘o.:\.bu«_?) B‘J;j‘ﬁ“@-‘:u‘-&f"u‘@—‘&u)
(43)« S1l
R

Sdalds

0555 Loy 58 el adoll e Uoaze AL UL iy
Coer s by il Lo by e b L b ol B osllaad
Lgzap e o Ll B8te iy =1 O b 5 0,55, L Al
CAC))L»LEA.“ ‘-,.SJ"J‘)TUK“‘-'J S\J)\wﬂbw&bs)w)\ﬂj
S el ol s 0L L plamzal Sy L olelon pa sl 5l i
S35 5! S\JJJ\‘.JL:«C..LA:__JQS.Jg}ﬂ\}iéwy\wl{hw
o 4y (AN sl ey (il 5 o0 Il sl et ol ylga
Ll e xSl

EmUl oS o) Gakas calliadl isd gl ol sledd! oy
g Tz ozl s men o 25T o 8 s JIgdt O s 3225 (55
Gyt G5 o Cou ) ¢ fo )y Aally gDl B ges JIgudl Gl
(CREXURWPHPACRN PSR VL JUEN PR IV [ TS SCESS JUCT P
UAJL‘SJ.A)}IATMGW‘Y\ ;J.‘L'«-JH’."ZS‘J..:_, ‘("“L‘J;\SJ;J";’J:‘U
500 blaky OF Ky A1 Ledarly LN LIl 28T o) 3] cabladl g om



285 SNl Eadly Gogall 3 o pill il

(45)
I

L gy oo sl Ll plgms 28T n Belomdl ALY OF ins L)
SV I Zesl> 35500 B30 Slo yareall e Lo Wle s . el
oWl eSheadl Il S 3 ez o 5 A dablall p2e SLebY 40 )3
el HlatiY y Lol elat (6 )Lu;. yg el e Bl ks Gl
Sy ¢ il Jelod Lol ot Y CEOBLIS Tzt Lo loond) Al
O 3l de yamall dins OF J3 Gandl 3 L el 2l ¢ oS )Ll
il el el ol oz s 5 o 8,800 Tl oS L0121
pler o OF LS - s (o iy Loy ploza N1 alindl J3 a2y 25
et 0 0l Loy WP 02 0,80 L WL e pamadl sl olaf] dileses
e O b i amall 225 01 e 3] e dle My Sl plaza V1 o gt
s (S g pmd Waps I o Lo 0] Ll a2y clela 5ia]
a5 b oo Jeldl A0 O b ll e L Badadl Sy plasn N1 28
o] el el a0 akey cABlana 55 a0y ol
CJLAL«SA‘O.F‘JQ:;«M cadsl e dels &;Jl aball ey idalll oleaall
UNCS) B SO [ BT WS IS PYOE DN P N UOREL PUSIERYS DN
i gyazme IS a3 Gl o 5o pay — Jlens VI -y 4 L5 ) gy (A
(DUFPFTL EL B ROV N1 NS SR O PRSI [
AST 1S elaw g 5580 0 oWzl ol euzsy . G ls Yl lianaslly
2he) oS on 5t s Oy Uil ades Las Gmas T ) Bl
Jhally Slbaadl wend 151 K Lheall B giteload Gliazal ilr
Gyt b L e OF Ky (oudSY ol & gy Gty 1a
el e 38 Loyl Al Gab e Lol wlell



ni . :." ’ &l

Bdontel Sl 8 oy U1 5l Lul s Gm Il Gk et Lese
Loy Wik ) 5,305 5 gt e PRIl sy Lo pazes b Sl
Jimg g1 52l o] spmy A5 3 Jadlly SIS S Trles Gt Lo
ax JU Glay Lodd .};omo faber \;ersus homo narrans : s JI Lol
3y W e Ylar JU Glan ledy (ol dnles il Wl (JLYI
Legld (i glas 55 paar ONelins Ol )l Olds hulany o By - US>
ks (0 g3 5mndl Jole al) S LS et b b 0K
T V) a3 by oy ¢Lan (o slalog 1535 L ol 81 15) cpomilial
VTP FE WO FET SOOI S WY PRI s B P
S Jol) il o L 0638 plazal b e 4V WL
CodgS ¢ puall Lol

] o LU s @l Lasil s ass Lostll puw plgs Jots
S pe SardB ple iy 6 2l b Uiyl Uil 2 b pledl ods i
Lz oIl ed Lol oldas sous . SaYlusdl o) LY
b dn 5305 a8 a5, ias ol y dowbly Loain®
STSPRCISVINE VUL FEC ) SIS IRV e IR TP PO
I3l s s Llylly sl 85 oy il ) 3] ldand)
DLl iSOl e oy ol o) aasd 5,301 sy Ll
Szl a2y il ) Jly Lelazal L5 45 o1 355 sl
Ledl o sl Spme ¥ G T 2l i 230 3l 01 Ll Llad)
-(51)3}“\?‘

WQﬁﬂ%@QJ;ﬁ°DM‘fL@J L.’TC‘J
5l s) YL jamts ole Baey sl SO0 T, gt Lpalasnz Y



287 S Eaaly Gagill 3 2 gill paall

82 SNVl Ly gl &gl 1) e 5 pleall 0 OB ¢ BL
Oyadims Y pddl bl cenlid Vil st ol oleddl Lpdos g0 e ga
Slai oo Lo g o el plgs condinzl 4 ¢ 31,31 &3y oy it
S35 ISV vy ¢ Jondl JLS] ¢ Jo bl dmd s S s
s LUy i ali )y plly (il e sluy eIl 3
C’jl bL\al cLhL:.éJ :UL».I_JY‘ (s JJ&TJ EJ.>\J iy u_a QL:..ZZJ‘ oda cgaj
Sl Lzl Oladlly 285 mas (Bl Jos ol L 22 c...‘.il LA
Gl eyl s das ¢37zaltman Metaphor Elicitation Technique
c&,:jjl CM‘_, ﬁ)..d.:.’\ L5 ccj.)dl Aoy c&».:.”gj SMladl £045
S i sl ) pall pliuly (gl JLSl ppally ¢ Lol 0555l

bl

(aSaalf) st gl 361 11

WLt Lo adly eyl CILNT e dnel il i yall 0

ko o OP2a3 I 5ol 0 djlas 42 ‘u:.am J;‘;Cbumu ool Gy
31 C o I Ol oo Pl ptsenal ol gy P g il fo
BRI FSRIE TS0 VO L SR N PE W
Wadall BN oy ¥ g plaza¥l 0B < otlaza¥i o oY1 )
Mol L3 sl et I gy piadl s 355 U1y w5l 2021
R e D o s T o U PP EN VR WA f
Sl o llaill Gt o) B Saie Lilazal Iy a5 codlaal)
Ol T3] ot ¢ pllazall 55 Waler Howadl pnass . il 3 5357 5ol
DL [ P SX S A Y SN2 P S AR VESRC ) FRgEONTs
S5 M el q’ Jyatadl pondl Ol e _ (5D (el



y\wtmcﬁd\dmurs, il i 055 Ly w,u.n
e (b Ll aals u.q.s\cuwgwuuswwuﬂ,\uu
(P Al s o) D ke e RN U S5 | CON I W
Nastl Sbblg‘gjlgqilﬂ\xpc\ﬁy‘wg}kg.\ihﬁ)‘,@' Lesau s
O el o San vgh 2l L, 3ol 1 o5 (Al gl LU e
il o = LUl g ALl - el Alall ol ol laadl e
wsmow&u;ﬂuﬁuwog@.Cy,upw\asu,:}uus
Cij;:gﬁ\aswwbup,d\gg&w\m%@r:%,mj
polae o egd ! Ut el s - oV ol s Lo
o oy il Ly s Lgiass By L )Gl L1 Slep L))

(S pauul) (auss Gl

Wl AalSae ozl oda 0,50 O ey S el e
‘.Juwjyt}u\&uws)wm,ww Nglindsy La
dgtally ez Ll dwd lrlazal laast J iy (ol sl
35 madl 0dd dord oo Sl ES )Ll delis WS Ll g5 Ul
FCRESTE [NPUN [ CS DORE WS I JOP /R EREEREY, W sl iy
g ol o1y Loy Tarcdall (s51 15,0 SLEKELY Lo i) At
il 5,lge el e Pl Sastl jow Slles dslidy L Ll
rjd.uwun,?;nmgw,.p,ﬂuwjW.ULL...,\JU
S lner 555 L300 5Vl DLl b g 255 JS - A

(gD bl yally by S301 8,00 o HLdDU 5,08 5 5y 41550
G e coledidl g c0liwdly coladsly colnzial



289 SN Biadly Gosuatll 3 e gill unit

JESCN PP W [ O S S ¢ NN [ T PR APCRP PR > (P
o,i:o‘l&ig@b G B ladsz ol Lo gl CILYI OB ¢ Sl
o Il A ) 0,585 Ul odon 3y . 455 36L] olis
0l (S ’L"‘J;::-‘ YRS IREES JNOR S XU IC R R K PR
AV S 0555 e 053 ) Al Lle 3l B 3l 5 0 le
LDl LsYl eda 05858 05l e OIS Loms By b AelihSY
Al B 2 LaS Loy sl 405 c:.)jjc)!)si (Bl iz all)
Ky Lo tld o dagaS DLV aniay b plasil o Sayy - S5Vl
Ll iy L 535 05250 OO Jradd Bl Sleldl o
Ot ey Mok IS o 28T 555 fo L AR e Gl 3 o
Sl ol Ol i B S5l e Sleghas e Jpaml Lalks
O35l Jad 25 0550 Gy Ul 2y oy Ol 2 5y codladdly
RN RUNCI LSV [ PR P Y Lol 25,
Aoped sTlae B ol 3 Sl 0obdly el Adee 3
9 A sLddll (N Lae g3l CLATI paauas

Lt s s g 2 gl ol pliinzial 5 Lia (o5 0L 13)
tlaald Ladll Lzl oo ST slazed Judil O (sB  0indl 4l dadomd)d
L pod Bnza Lo p,280) eld Do Lo gy e llgnnd ] €50 25TY1
s Js pasen o L) olela¥ly VLYl o ca ¥ eniy
5303 P05 SN a ol Jora il T gl Lasl g Sl yladdi
OUSEKTCRPREPITS (PR PRI R R > PE P PR EN ]
Cias e s el 30t AOL 358 claay 4,45 L 0] . il
S Vo fle a5 Y e Bl WU a3 ) Ul e ) Oseke
JS2 518 Ll sladl A2 0T Baly pa - € n3l 00 Il 3 el



Gl AU 0F 4 els Y Ley Pl o) S5zl Gu g
Anlte (e O g e (o i DL Ol s 3 Ly S5
S SV Laill s us e LYl o) Lol g ¢Sy - egibady

Wl A 2 b el ¢ Bl

N MC o pulsddl e SVLaY sy 3 Tl éﬁf Eomy dr g
LSl ol Ly ol b b VLAl ol 25 0 g
RCR ST EVESOMPRA VR V30 SRV I WO [ PRSP AL
Lelezr ¥l Sl o ilsladl Go b e ol V1 1 JST 0] ol
(03] o5, Sl Takall S 15 . Thous i VLY e B oty
P S A P CN LIS FPWC I PN | PEWH s JORE
) Gilo ool Luae )8 st oy il 02U Catost ety o
o e SN Ladl o] s a) oy L el Llaadl 5,05l
o yzn i TS 0K o cpamaS ol e 620 VLS
amall e 5,5 A elaze 1 (Il 0 YU S 5 eI sunze oS >
dlasl ol ol sk ai Tl Cia g 21 0leadl OIS Ly 7 et
TP elazel BLAS o) 5,1 w3 S 2y o geedd S5 B

Lol Lo puslodl 5 Vg syl Ayl el 1 a5 )
b Laasly 3 Lea bl o e Tasy Lot L0 5 ghazall old )iy
VU RAR RPN P B JUREA NP PRV PRPEY S Ly blas s
Lol s LB SLLEYy sl Vg Al o laly Yo Laitls Lol
R WR(

Lad g Joban OF ¢ So, Y sLadll 3 g a ) Jelial) o
Milan Kundera | pdi 45 0% 3,5l S olaza) (GBS Pt
ARV SERE 2 VISLI ) [RRVER © SCHICT) SISO SI AN CEPOR L



291 SN Badly Gaguil) 3 o gl puail

.‘76’L_,1?3)M=¢,¢Jsl:.?,!,;§;s\ Dl s JLasYl Of Las . TP a sl
<Ji; u)a,_.«s,,,wa|,¢L<,J.g3,TAscn¢g;uu,tsa;;4,ﬂ
ezl il Y Lop SOV Zsladl JLasY! oy Lhiks 0B (el
Ll s Bk YLl (5,0 0 ke lanld Blaseyy o )1 O o b
Gl ias LS T o Ll ety ks 34 s T sT b
By 0550 O Ky il sl Gl e ol Benazedl a1
Lo ey 18 pall duslaze V1 oY1 U3 oy Lo &gyl O] L PP 3
g_,aa,\,uL»u,,:gc.djas,mu;,a,ggﬂlu;u»\}wuwﬁ_.
Ao s Bl G ¥ i g 82 b @ ol delest 3l
Y1045 . Timbuktu _,5_,..«.:@(...4);1;] et ol S (i
Il Ugans VLT i35 51 o Loolazr V1 i gl OF iy L
OB (oS Lolisa) ol GG ol Juadyy - ply Glas e
lor o] Sliglas par Llos o 25 251 e SYLLY Sleyars
o iy b Sl ST e 2 Ul Abiadl o geatll A 5 s

LY 2Las piiyy Hsatll L2e (e wly ad yo (53 ~SIYI LG
— Victor Turner 3,5 5 525 e o)l QLY oy yazieadl deay Lo 54
oA e Al o5 e A el Glaz Ledy 0L 2o e D
D gk i3a g gl 0] SOV sLadll  plail 51 J gl
Sl Sl ool b g U plas Y pmd il i 3 el Lia s
S dy Tzl 0,85 L Saadl Oy 351 o Hladl ol oY s
Sl P Caslhy amy e danas SO Sl b e g
sSUly Jandly calodl U1y 5 ol S e Jila ®ir o) 4, 5l
odn ogh ke Baslanlly @i 1o 55502y VY Lpandly (Al aral
L5 oA e ok O Sy el



Netnography Lidl,& gaianlf

Lelaza] Olaamms UYLy G el slyadl oo Wl o
_j (85)((%1.’..'9 Slaar=ms) OlaazaJl oda C...;.:x.; r«\)...d O.ij‘, ) ols

-
€

B ) SBLED 5 Flidas wlaazmsd 5 BRG] Slaaza)
sld plaza) coalS 35 20 45 5o mllias pdiis Ole gamall ol OB
(038 pamadl odineny I a5a Ml LN am Of e by -7l
3 ASIV e Ladl psls B (5amll OB Bl on laS  5s Le,
Janss Lo Jl oo Bl ) s D1 eoldl oy Tty dny d gtlall s laz !
Jrais Bl 1Al dadl Lplas) s s leza N1 455 xS0 dslanl L6
e i b s o) sb Lyl 0450 (el Bl a6 2

REIPTICN) (I By N

il ol (N EES eyl SE o e oo L2 2

JoS s b Lelte (idpaad by ) endd 0,55 Of Leayy W TP, 2
ok i 53 ¥ ey PP W1 i B 05050 O] L oSyl i
R CHEPRWGEIRERT BT UV PN Wi R ¥ PR I R AU YRR
O [R PP R TIC VTP T+ SV JUY L JOJEN]
ye gl - Lol I Lmazaeall (0 Lae & 200 B oleidd L3128 ol nuS
Gl tbrendth ¢lusYD o AR ey Las olbJl syl 155‘5
Joladl Slusy Sy L (Quality 42 40y (quantity &SIy tdepth
ol st ez sl Lolazm V1 Sl b delonty BI3N fuaiy 3
B ihas b Bl sVl pSTy (2l ddl wkas ole Jy My T
Sl L Uy ¢ Ldaad) Cabsl yadl 43 0) + PP lghomeny 255 IV
(Sl Syl olilas o Yo farenadl SN plisizaly 3 uaiall
Gy plly Olmemadl Ol cLdel @l OS5l (KLl Db yiaal



293 SNga¥) Bl G suill 3 o sill

sy ol 05K LS CPASCI I s ol o) Bl ¢Sl
OAJJYZQ:MJ‘)},«JHJJ.L}J.ﬂUA ‘["‘;CJ"J .g‘}”'"‘ 'rAJ_“J’ a- ‘:&.a;'-
Lesen)Us cap il LayslyS el JlzsVl clenznay Glass Lpods
ssladly PPl 5 ol Il leasdl ) ey Ly <l i

gy (BLYL L Gugdl 1 55m0) Loa g Tdoes Suale 281 455
J3s oLl S8 LS ¢ mazoeeld LLOYI 6,301 & padly (s 20
S plaza¥ly o 2 flia 6 20 T dach o O] L Chall Y
Jiiy M)zl Ugao gl e o g il 3L Lty O Sy
Wy O yiimadl g O oy T Zndlay ot ol o2zl LN
IO ezl 5 shataly @3 BN 6 g pall &l wlalazaly 4

el S SOV Ol ey 05 Y i gladl s IS
o comy i Gl Soms o Lol o iy ol
0555 Ol - 13 ol dy &2 o=l s opa oSV 652l 055
OV olazaYl sl o 4y Y - elaz VI Gial L, Lol
ey Sl il 13 050 LiLS) Lilas ol ay &kl Jonads
Joadl O LSy L el Slagss)l LS Lils Slalnsl o) 25
o8 coadl o] b b samy Sl Ol pas Blo ] o5 s S
(038 a0 pSgrad) 81y A e Lo oo T g vas SIS
eIy clnw acad)l B asdl OB 1iKay L ae pndl (05,5 Y1 O yadlocalls
Ayl Cllns o G mSOVI cladll b le ol a4y Y i ja g 3350
Has 1 it Ao gy L Sy <52 Tibole Bolonal Lo
Lanrl) b Il iy (i Y Al



Cyber-Interview & ,ailull ZLiliall

(anad . Cyberspace Sl sladll (Lgslas A oAbl P
5y (Newsgroup iu,Lxl Sl pamny iy, delizol wlebadll
o A gall GolaNE el denie LdS dp mSIWE lu My (2l
ol 0S5y (0 patSe ‘._mjs\,;w_._:sl iyl el
Sy b Alee ady LAl L bLYL Gl sty LKty (Lastl)
A paadll B ol a Log ple ga Lslnly Lal pury LISl ol
88 05 UL e gl Ul slas oal e %Pl N 3a Ly
adels st

G2 A ekt a5 3 b Al MV S 5 g o O]
B s o 5y yar Py ASIYN Ll (M go ) Gy a pd 1 Lgionday
VEE BV PR RPIEN) (R SPWL PRVPRSI SRy Sl N PIE
Ol VPRI I JULH S VSN DU VP R I DEE S ST
Y Ol gama 35L55 Sl A p o 3l 5l 3 0] 3) L eales 35 420
o wﬂ\{\&_,ux;W| WWULU,\ plasily Lol I
ot s Bl Slapgn gl o i OF S - il 740
TN glaly ppilem lo g gay 0L il gl (Lelezr Yl
L sl Dppdas Jares y

il Ay Al s gl i Uy 4,000 UL s
Sl il bl o de b g L35l Lo pereadl lelazY
Lo gamall ol Iy Gy gl | gl 1 5L ‘..!Ldl ol par b 223
M5 A T3l Ao pamally 58 08 25y 0] D) Dl paren B Ln k]
ou;@dwg,ﬂuw\ﬂ uiywya\,gp\éuﬁﬂ
L SN 085 O Sy OV i sl LSy 100K 3
S Olegamall e L (s YN KD ) bl Jras A3 Ll



SR U TIPE IUVCJE WU R [ ANCHPE U U HY
olaztl el oLl ol Ll LI U e (g o
il sl Joeadl 0 1iSay . el e 2T Aol 55 =Y
c;» a),.;;ﬂ waby bl azaisy - (La5,01) Syl G oyl 52l
d»wﬂa o) s Al e I 2 Al e st A - Y
Y1 SF U 2ol oY1 2o pars ooty V0Ll Ll s
ASTTIE 0,50 liay Lupye ULy Ll 5y 2IN1 0 L 2 5l
PLad se g HGAL Dalond BY (Sayy DL ) il GlaaY deedhe
) oSas s 1P o] ety ible GLEST ) 5,5 Of s 2]
S - sl g\,.p\n, @l el g Comll & i Ll 31 Juad codLaI
TOLI ol o Ul ol G olomy 403 olasd (55 T s
ol Loy 2SIV oMlaadl of 38l of LS . 43l s:Ls) |J.:.~SLA.~S(JE of
o e () sl e del OF Sy (Zantl) L3, T o il 5

By el 2y Lad)l B B jaall s

Luodill Bad ) yow cilsles

Jean Badudrillard 5,353 45 ¢y DSl iy Lo e s i)

L jolaadl z5all o ppnl) Uhyper reality ib iall Zoasl i ———
WL Jad Sy ¢ A ga Lay plasdl ey o ¢ il Iy S madl o
235 Baudrillard (g1, Of way . aily Aool 52 Lo oo oS 20 plasdl
k) bl e T yus ole gl sluazil ol PPl s
Jo 0] S Lmadl b ool gl 83 pme o VIl o 0 40 1
<o Byl e 850 b sy 4.1..::....“.!\ sadnzoll el oy 53l 5
Hyal UL 45,0l ) sally ‘dﬁl AL jgay9 ASCH Lo geas Loy
¢ g2dall Bytes C_LLUJ ¢ g2l Bits ol jrly A3 2 g5 5al 4 ally



‘1-:.‘-"'-;‘) 1.75').«.3‘, c.l.a_’lu& EJ..:-L:.Q_“ Q'J"“"’.}’“J‘ J9PH CQ\.L.__?«.:J\_,
sl (.JL,-J\ b e IS 058 5 (a1 A 2l Baudrillard

SLblsue J 05K casley ¢ Y e asly cinds ¢ Sy, Ladll

-

C)\fﬂ‘}a‘,a:mu\;i#\uﬁis.bsg.;‘}sthBJWQ\)L:}byy
rban ols >3 V-Chip) V- 33lisd L2393 olaad! 2 J) UFO I
cad] Jgmo sl Sy Jiia dms elad 3 (ol 3] L Lasldl S L
el 6 s ,mY O Turkle Jsa - ol e om0 o Los omtl] (gae
I Qe salely Sl U1 elod & o el 4 (6 e (Ula Lolaza! T 2500
illes L oo Bl dmy L Gy pn o (5,7 ) - H¥% olaadl ol e
c(HS)J.iJ.?O.nLg.E.L}J Lest LT u._.u.i.'i BJLPLUAL‘JQLGJyJL«P‘JA
w}‘w’} w\ﬁwjdﬁbgau\wb@uwb L..a_ﬂ.“\.l.lb
LJ\JG dda sl Calll C’J'U L o)) Gl L3 UYL‘.,Yluada,J\
SO Jaddl 3 llaal godaze o Shgm ol sig iy & plidly sl

4w 0,5 L.5.5..!\ oLV slazsh e s g;_,J:Qy\ fLadl 0] JW

01 Vi ol yan ot Il ey S sadl o Mg 2 1 oLy
a4 Bls-Yi h_,3_,;&1}1\ sLadl ol oLzl LUl g (655 el (gl
ULzl T2l &yl G 2SIV Ladl atlas el asley of
0555 0l Kary - MMVl a3l ol Bl K le Zasal
Blgrms Ole b go > Lnaly &5 0 0l o o5 Al Azl Cml A s
Oany il By e et Y il s (25BN 3L 8l SlalazaY
Jlesl g Db oy coldS Sl Sldasy (> yri oot jelas oof



297 SN Bally Gaguill 3 el puaitl

Ly gulol Slaz 2l e Bl 2Vl eda ain5 OF Sagy L 384le p gy 3
Bliza¥ 4 w3 il e (MY S 6 pedl 4l pleald
Pl L Alad ) 425 ) Ll 5, ySiedl Zaltman Oladl ) & jlea)
cﬂd‘w&‘rﬁuu%ﬁrﬂhﬂv—sﬂawbyaﬁw‘
J5 oo Jieaty (Lady Lialdll ) puall oS o L sl il
Lan t U 4,5 o 3l Loy ok 0] 3ol (o3 arlasns e
Lol (D ped opo iy Lol Db o] L2801 ey - Lgndla
,watﬁisrm_.quouylwu.@)u»p,.L_,;,,-_Qyu
Sler 5 gy SN . Laﬁl_gu)ﬁ‘d.;j.nuwrsuﬂ&sww
Sl L] IS e ‘uﬁj SO S5 P Y e MR
chi;u‘,}l)).a.!lou e PV Y IS e pla VI il
i:——beyydyl&e—‘i‘wdr——uﬂuﬂ A s
glpbw‘.ﬁL-,.o;«u,b»_aj.uw_wuuéza;s.L,.s,.?u
o.i.udebuul..i..»l

pablad (s il silly B9 A1 O3

iy w33t Pl aainll Sy 5y 2SIV sl Gl b
Sleslaally ¢ liaadl Sundly Somdly cadadl el Blsy ¢ ) oS
il el el aady . Bslaze Y1 psboalls Ll ool 5y
oy ) A3l (g 2SIYN sLadll o pad UGS L 312 el il )
etadlly MU 5LV LLas s LS BP0l el 20 & el 2L
s Gai b Blandl B paad Ly b Saldly  iima by Law I
el B el DL DLl il LSl Sy 2 LY
BLaslly 85,515 Ll o s g oy &yl i oLy doad ¢ Juliadl
S 5 OF plasdl e ey i allall 2l ey PP Jitzdl



s 5 Bl o 0235 0 Sl Ladll Bl e 3 2l ) 5y 3]
s GG TG Ladl e msal) iy Lo T Il
o8 o Y Gl Cl o LSl Slazdl s s 50 5yl
BLS| Ll (ke - Zad I la s B 2SIV Ldlie o = Ll g2
ety (LSl Ao gl BN wllas ) 51 3G ) el
Gk ol il Sl Lz yd G s clls o) L) Sy
Jelss copedl Sl Jols B Tl il b i L) T sids
2 LeSary PPl iy celasVI G (il collanadl
o BRr fow (B Ok A ay B bl A i 5la
Gdal) b ) Ly CILY o els Loy 10y 5l el

A il Ll o cddadl

Jadail) da i

slonadl - AW Lyl ol 3 ) 5ks 05 eyl el OIS Lo
cro 3de Jeain 38 mly &yl L ctay A - PRI Las
el e 3 Jaidl (b oS e L LitSanl ol 52
L ag MJMJ\ SleleaV) Lnpnd o5 (sl i 42l afu@\ﬂ Llas Ul
Lt 26 Y L] n 0 D6 el Ll G el (5 o n ¢ i
rnadlons Sl gaol 5l s ¢ Jtally &5 yaall Dsdadl O LS L dnw 4 5 oy
Gr s Lalaadl V1 D 58 gy ciglaze Jlasl J gl
35 Cals Lo I Lzl 3 ks 30t LS ey P25 34
Ll Jl) Ll deal Sloudl 2ST g daars

oo o G Dyl 3 1,28 By 0520 5301 0 2| 28 O my
Jriiy bl y Sl pn o= B IS e Bl 50
) L adininy Py 03] Y1 o aletl 1S5 35 cimgin ol



299 S tially Gogusill 3 e gill ol

o ey s ) Bl LeaSU Guludl Lty Sintls L& pil s ger
bais bud oets Ly 5 A Lalladdl el LS b Ledlas] om0
Slasl bl bl jadl e pa ¢ patll VLl bleaud b otk
Sl s Ul ad) b colasdl glate Douas e §3) ¢l pol

s Jetedl edsey Loy (Il izl (ool ez oI

o imall SV 0L P00 53, Iz oLl T aa)
bl panlaall 8,50 sl 51 S il Il L3S el s
SN L3182V (8 5 sl o peatl e ulis ) gl ULt A
DL 5 18 5N (YD) dlsdly (LY o ypally ¢ atll
sy Pt Pl el 0T LS L ASNeI Syl 3 PPl
Jetedl 1a J2o o Je AVl ity Lo yS @ pgb LS o Iy el
.(128)”#[{ J..:.Z'J_, &Jﬁ:}' g\g_ﬂ‘

Sl 2l slazely Jotadl a3l o) 0 saaslSYI 5 05 pdadl Olaezul

«Intely «Motorolay <Levi Strauss J..:_A OlS ;8 0] sl & e
O e medl 515N g L g2 22y comw 43 (Chirony «Nokia
s5axzal Ju-N g:;),q S0y Lasdl Lgllas 5 45 pall Ladaztl (el
iy 3M &S b oLl a0 sl M\.....Jl e ]
blozaY sl Glaradls et o ¢ Jaald b daserll dais> RS
iUy POU J o )l Sl I s, a5 Y A sLY)
Byl s Jio Py Bl zdl SN g sy dn ciar
oo ol A5 el a3Y Lsl] Dol 5 5 Y1 ASLE Wl 4ey
Jetad O 3] L aze 3 lay w5 5 Dlens &) Glay 4t
Lo o 3l L Lo alslinall Banzadl Lade W irally ili o)
O RO JUINCR L PR IO R CARELR JUIVA PN IER LS,



Soad) s ey Ol 06 olaslas fo Jganll ialaial 300

olil>) hypermedia alal ,2a]l r’j\:«}}l Flosy 2l ol o L s
Ul o B 5 (23 00l Sla haadly de yar oIl Slo gl o Loy I
L el Ll llaal o Ly ()5 80 2 G e 1,000,

Y ol PP, iy SN andl oy & il e Of ey
S b iz (55 Jom) al e o] 05k n 5T 0B (U I
C P SPESOU [ TESNEON R PRI T SN [ PO VPO
352 o2l point-and-click bricoleurs ¢ alJ Ayuxl uJ}J ke wi
35 mall sl yadl Sl a el dlal gl o seailly &y SIWI leladh
Do 8l S 05 5T US55 - (s g o) Wlgalas s SIS 15 o o)
Lyl xadl ol Wl j2 yias &5y oy abaST 5,201 O 4SS )
Oy A ks gy A L T s iy (5
Lo b iy Slamally 12 B il o i) S5 425 0) P Oslomal
Iy Ly ndl ) L3t wlamSally PPt zidh o2t (Ll
L el Al Lkl Lol 5l gy L3300 e 5Ll
PO s ) Ly el glnsy ¢ goiaditll S8 ,8¥1 grall Gl
Bl V1 S el i i)

Sloda
ol Gl IS ¢ gy Jaery J g Lkl sladl Of Les
MW@ cs,«;.-l 3)}4.{ CL;._:_)..JJ‘} ﬂmy‘_}'}b)ﬁﬂi L@,:.S
Or o o] - Tl LYY BLE 5 pams i yady Lah by ;2
DK PRI PO ST P PG PO PPPUELY GV AP
IRy Bl el sl s A Slilazally sl L]
dady Lo L3150 simay SNl ol L35 OF Sy YLl Lo b
oAU Gz Ly L DLl Uy SlamdlS O paiay Ly ol



301 SheEa¥l Bally Gasudll 3 o sl paia

Lo g oblis il Ly ol Sy (BSC)l hme gy 1ol &b e AES
LB ge &b b L] ol e 3,36 i SV sladll fl e ilodl
g5 0L Jotl ol phite sasazall CILYN el Sl puis L Wl
L5 Ul Al pn dolae Jolss 5 &0 slodl (i e Jols Lisd pa
g 2300 () BLS| gl o

Cyberspaces &, ,=l)l wlelLadlly L3151 wlslaall |1 gl A
5 o At 5 g IVl 311 5 O] Ly ujes s
e s Sl lladly el ellal oSGl o le wnts GUT
LY Wb oLl Wl e @il poll shie] O] 5 slazall alladl Sl
Sl gl B B olles sla 1smidy (5 ot Ll el ety 5
ezl (s sipie olS 28 Sl ad) MOl s] iale]y Lerilsy
e 3ol desalls _ ““"rw 585 ol 83le 0,5 Luadly laotzns
MY il ey o O sy L plale =Yy #LSY!
sy Slhan)l ol Lo Shas sl OWIKEN1 pluadl O) L ols, 2l
Ly 2SIV leladlly lsmYls ULl wblis Of w311 3] . bl o
ssaal b lars 39N Ll Llaah st juas s Of L 53
Sliimall b dad GV, Uil el Lh 0555 Layy &I ALY
“ s Iy Dl SVlal ey 1S e S

IRL = in real dwsl 4l slmly o2l sbadll e W 25 L e <l
SNy iy gl S gl B oyl aBl i O AGna) clife
ol O] Gl Jalad e s olons abiaadl iyl oo daas
u»l.w\“ J...Lu : J.la.m PO Ay ub (143) Sl s (142);"-64 WLAZJ-Vl
el Slbaadl i 5 dadb By o8 i ) J3kedl Aol
Gl ol e Ly é,&dl b ski jlee b 2ozl oda e Lzl Moy
= Geandl bl O L it o Wilans el 3 130320 01 oLl ey (s



el W st Byl il 3oy () damzedl 3SU o 645 505
l3ae A8 - Ml S ) el (Ul sl 3 2un ) 6
O B il 58 b pancll o1 LNy bl i B3 Ly,
o ) &SI e W15 s dodd a1 b LS T} Las 03 0,85

LGS IS aml il e e e By daadl

Silldadls
1. Richard Shweder, “Quanta and Qualia: What is the Object of Ethnographic
Method?” in Ethnography and Human Development, eds. Richard Jessor, Anne Colby,
and Richard Shweder (Chicago: University of Chicago Press, 1996), pp. 175-182.
2. Ibid., p. 180.

3. John F. Sherry Jr., “Postmodern Alternatives: The Interpretive Turn in Consumer
Research,” in Handbook of Consumer Behavior, eds. Thomas Robertson and
Harold Karsarjian (Englewood Cliffs, NJ: Prentice Hall, 1991), pp. 548-591.

4. Ajay Sirsi, James Ward, and Peter Reingen, “Microcultural Analysis of Variation
in Sharing of Causal Reasoning and Behavior,” Journal of Consumer Research, vol. .
22, no. 4 (1996), pp. 345-372.

5. Donald McCloskey, The Rhetoric of Economics (Madison, WI: University of Wis-
consin Press, 1985).

6. See note 3.

7. Marjorie Garber, Symptoms of Culture (London: Penguin, 1998); and John F.
Sherry Jr., “Heresy and the Useful Miracle: Rethinking Anthropology’s Contri-
butions to Marketing,” Research in Marketing, vol. 9 (1987), pp. 285-306.

8. Russell Belk, “Studies in the New Consumer Behaviour,” in Acknowledging Con-
sumption: A Review of New Studies, ed. Daniel Miller (New York: Routledge,
1995), pp. 58—95; Norman Denzin and Yvonna Lincoln, eds., Handbook of Qual-
itative Research (Thousand Oaks, CA: Sage, 1994); and Sidney Levy, “The Evo-
lution of Qualitative Research in Consumer Behavior,” paper presented at the 26th
International Conference on Marketing Research at La Londe des Maures, France
(June 4, 1999); and see note 3.

9. Russell Belk, John F. Sherry Jr., and Melanie Wallendorf, “A Naturalistic Inquiry
into Buyer and Seller Behavior at a Swap Meet,” Journal of Consumer Research, vol.
14, no. 3 (1986), pp. 449—-470; Russell Belk, Melanie Wallendorf, and John F.
Sherry Jr., “The Sacred and Profane in Consumer Behavior: Theodicy on the
Odyssey,” Journal of Consumer Research, vol. 16, no. 1 (1989), pp. 1-38; Bruce
Berg, Qualitative Research Methods for the Social Sciences (Boston, Allyn and
Bacon, 1998); Russell H. Bernard, ed., Research Methods in Anthropology (Wal-
nut Creek, CA: Altamira Press, 1995); Russell H. Bernard, ed., Handbook of Meth-



30

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21
22

23

3 SNl Sally Gagud 3 e gill kil

ods in Cultural Anthropology (Walnut Creek, CA: Altamira Press, 1998); and John
Lofland and Lyn Lofland, Analyzing Social Settings: A Guide to Qualitative Ob-
servation and Analysis (New York: Wadsworth, 1995); and see note 7.

John F. Sherry Jr., ed., Contemporary Marketing and Consumer Behavior: An An-
thropological Sourcebook (Thousand Oaks, CA: Sage, 1995).

Stephen Brown, Postmodern Marketing (New York: Routledge, 1995); Norman
Denzin, Interpretive Ethnography: Ethnographic Practices for the 21st Century
(Thousand Oaks, CA: Sage, 1997); Richard Jessor, Anne Colby, and Richard
Shweder, Ethnography and Human Development (Chicago: University of Chicago
Press, 1996); George Marcus, Ethnography Through Thick and Thin (Princeton,
NJ: Princeton University Press, 1998); and Barbara Stern, Representing Con-
sumers: Voices, Views, and Visions (New York: Routledge, 1998).

Cantar Group, “Market Research Industry,” The Economist, vol. 22 (July 1995),
pp- 60—63.

Dominique Desjeux, Anne Monjaret, and Sophie Taponier, Quand les Francais
Déménagent (Paris: Presses Universitaires de France, 1998); Dominique Desjeux,
Cécile Berthier, Sophie Jarraffoux, Isabelle Orhant, and Sophie Taponier, Anthro-
pologie de I’Electricité (Paris: Harmattan, 1996); Dorothy Leonard-Barton, Well-
springs of Knowledge: Building and Sustaining the Sources of Innovation (Boston:
Harvard Business School Press, 1995); and see note 10.

Joseph Pine and James Gilmore, The Experience Economy (Boston, MA: Harvard
Business School Press, 1999).

Gerald Zaltman, “Rethinking Market Research: Putting People Back In,” Journal
of Marketing Research, vol. 34 (November 1997), pp. 424—-437.

Paco Underhill, Why They Buy: The Science of Shopping (New York: Simon &
Schuster, 1999).

Dorothy Leonard and Jeffrey Rayport, “Spark Innovation Through Empathic De-
sign,” Harvard Business Review (November/December 1997), pp. 102-113.

Joan Blomberg, Jean Giacomi, Andrea Mosher, and Pat Swenton-Wall, “Ethno-
graphic Field Methods and Their Relation to Design,” in Participatory Design:
Principles and Practices, eds. Douglas Schuler and Aki Namioka (Hillsdale, NJ:
Lawrence Erlbaum, 1993), pp. 123-155.

Amanda Crawford, “Computers Not Made for Kids, Study Says,” Baltimore Sun
(May 8, 2000), p. 1D.

Katie Hafner, “Coming of Age in Palo Alto,” New York Times (June 10, 1999);
and Dean Takahashi, “Doing Fieldwork in the High-Tech Jungle,” Wall Street
Journal, vol. 27 (October 1998), B1, B22.

. See note 17.

. Ronald Lieber, “Storytelling: A New Way to Get Close to Your Customer,” For-
tune, vol. 3 (February 1997), pp. 102-108.

. James McAlexander and John Schouten, “Brandfests: Servicescapes for the Culti-



24.
25.

26.
27.
28.
29.

30.

31.

32.

33.

34.

35.
36.

37.

38.

39.

vation of Brand Equity,” in Servicescapes: The Concept of Place in Contemporary
Markets, ed. John F. Sherry Jr. (Lincolnwood, IL: NTC Business Books, 1998),
pp- 377-401.

See note 17.

Tobi Elkin, “Product Pampering,” Brandweek, vol. 16 (June 1998), pp. 28-29, 32,
34, 36, 40.

See note 22.
Patty Kerr, “Borders,” Advertising Age, vol. 24 (June 1996), S22.
Justin Martin, “Ignore Your Customer,” Fortune, vol. 1 (May 1995), pp. 121-126.

Nancye Green, “Environmental Re-engineering,” Brandweek, vol. 1 (December
1997), pp. 28-29, 32.

Michael McCarthy, “Stalking the Elusive Teenage Trendsetter,” Wall Street Jour-
nal, vol. 19 (November 1998), B1-B10.

B.X. W, “Online or Off Target?” American Demographics (November 1998),
pp. 20—21; and Sara Browne, “The Chat Room as a ‘Third Place,”” Brandweek,
vol. 14 (April 1997), pp. 24, 26.

Edward McQuarrie, Customer Visits: Building a Better Market Focus (Newbury
Park: Sage, 1994).

Eric Arnould and Melanie Wallendorf, “Market-Oriented Ethnography: Interpre-
tation Building and Market Strategy Formulation,” Journal of Marketing Research,
vol. 31, no. 4 (1994), pp. 484-504.

See for example, Clifford Christians and James Carey, “The Logic and Aims of
Qualitative Research,” in Research Methods in Mass Communication, eds. Guido
Stempel and Bruce Westley (Englewood Cliffs, NJ: Prentice Hall,1981),
pp. 342-362; and see note 3.

Clifford Geertz, The Interpretation of Cultures (New York: Basic Books, 1973).

Henry Murray, Thematic Apperception Test Manual (Cambridge, MA: Harvard
University Press, 1943); see note 3; and Howard Stein, Listening Deeply: An Ap-
proach to Understanding and Consulting in Organizational Culture (Boulder, CO:
Westview Press, 1994).

Gerald Zaltman, “One Mega and Seven Basic Principles for Consumer Research,”
in Advances in Consumer Research, vol. 18, eds. Rebecca Holman and Michael
Solomon (Provo, UT: Association for Consumer Research, 1991), pp. 8—10.

Barney Glazer and Anselm Strauss, The Discovery of Grounded Theory (New York:
Aldine, 1967); and Anselm Strauss and Juliet Corbin, Basics of Qualitative Re-
search (Newbury Park, CA: Sage, 1990).

See note 3; and Alladi Venkatesh, “Ethnoconsumerism: A New Paradigm to Study
Cultural and Cross-Cultural Consumer Behavior,” in Marketing in a Multicul-
tural World, eds. Janeen Costa and Gary Bamossy (Thousand Oaks, CA: Sage,
1995), pp. 26—67.



305

40.

41.
42.

43.

44,

45.

46.

47.

48.
49.
50.

SN Biadly Gasudll 3 e sill il

Clifford Geertz, Local Knowledge (New York: Basic Books, 1983); John Schouten,
“Selves in Transition: Symbolic Consumption in Personal Rites of Passage and
Identity Reconstruction,” Journal of Consumer Research, vol. 17, no. 3 (1991),
pp. 412—425; Linda Scott, “The Bridge from Text to Mind: Adapting Reader-
Response Theory to Consumer Research,” Journal of Consumer Research, vol. 21,
no. 3°(1994), pp. 461-480; Linda Scott, “Images in Advertising: The Need for a
Theory of Visual Rhetoric,” Journal of Consumer Research, vol. 21, no. 2 (1994),
pp. 252—273; John F. Sherry Jr. and Eduardo Carmargo, *“ ‘May Your Life Be Mar-
velous’: English Language Labeling and the Semiotics of Japanese Promotion,” Jour-
nal of Consumer Research, vol. 14, no. 3 (1987), pp. 174—188; Barbara Stern,
“Literary Criticism and Consumer Research: Overview and Illustrative Analysis,”
Journal of Consumer Research, vol. 16, no. 3 (1989), pp. 322-334; and Barbara
Stern, “Feminist Literary Criticism and the Deconstruction of Ads: A Postmod-
ern View of Advertising and Consumer Responses,” Journal of Consumer Research,
vol. 19, no. 4 (1993), pp. 556—566.

See note 10.

John Collier and Malcom Collier, Visual Anthropology: Photography as a Re-
search Method (Albuquerque, NM: University of New Mexico Press, 1986); and
Melanie Wallendorf and Eric Arnould, “We Gather Together: The Consumption
Rituals of Thanksgiving Day,” Journal of Consumer Research, vol. 18, no. 1
(1991), pp. 13-31.

Deborah Heisley and Sidney Levy, “Autodriving: A Photo Elicitation Technique,”
Journal of Consumer Research, vol. 18, no. 3 (1991), pp. 257-272.

Michael Ray and Rochelle Myers, Creativity in Business (New York: Doubleday,
1986).

Howard Stein, Listening Deeply: An Approach to Understanding and Consulting in
Organizational Culture (Boulder, CO: Westview Press, 1994).

Bobby Calder, “Focus Groups and the Nature of Qualitative Marketing Research,”
Journal of Marketing Research, vol. 14, no. 3 (1977), pp. 353—364; and Prem Sham-
dasani and David Stewart, Focus Groups (Thousand Oaks, CA: Sage, 1990).

Susan Douglas and C. Samuel Craig, International Marketing Research (Englewood
Cliffs, NJ: Prentice Hall, 1983).

Kenneth Gergen, The Saturated Self (New York: Basic Books, 1991).
See note 35.

Susan Fournier, “Consumers and Their Brands: Developing Relationship Theory
in Consumer Research,” Journal of Consumer Research, vol. 24, no. 4 (1998),
pp. 343-373; John F. Sherry Jr., “Some Implications of Consumer Oral Tradition
for Reactive Marketing,” in Advances in Consumer Research, vol. 11, ed. Thomas
Kinnear (Provo, UT: Association for Consumer Research, 1984), pp. 741-747,
and Craig J. Thompson, “Interpreting Consumers: A Hermeneutical Framework
for Deriving Marketing Insights from the Texts of Consumers’ Consumption Sto-
ries,” Journal of Marketing Research, vol. 34 (November 1997), pp. 438—455.



51.

52.
53.

54.

55.

56.
57.

58.

59.

60.

61.

John F. Sherry Jr., Mary Ann McGrath, and Sidney Levy, “The Disposition of the
Gift, and Many Unhappy Returns,” Journal of Retailing, vol. 68, no. 1 (1992),
pp. 40-56; and Mary Ann McGrath, John F. Sherry Jr., and Sidney Levy, “Giv-
ing Voice to the Gift: The Use of Projective Techniques to Recover Lost Mean-
ings,” Journal of Consumer Psychology, vol. 2, no. 2 (1993), pp. 171-191.

Ibid.

Gerald Zaltman and Robin Coulter, “Seeing the Voice of the Consumer:
Metaphor-Based Advertising Research,” Journal of Advertising Research, vol. 35,
no. 4 (1995), pp. 35-51; and Gerald Zaltman, “Metaphorically Speaking,” Mar-
keting Research, vol. 8, no. 2 (1996), pp. 13-20.

John F. Sherry Jr. and Eduardo Carmargo, “ ‘May Your Life Be Marvelous’: En-
glish Language Labeling and the Semiotics of Japanese Promotion,” Journal of Con-
sumer Research, vol. 14, no. 3 (1987), pp. 174—188; and see note 40, Stern (1986).

Clifford Geertz, Local Knowledge (New York: Basic Books, 1983); andsee note 40,
Schouten.

See note 10.

Craig]. Thompson, William Locander, and H. Polio, “ The Lived Meaning of Free
Choice: An Existential-Phenomenological Description of Everyday Consumer Ex-
periences of Contemporary Married Women,” Journal of Consumer Research, vol.
17, no. 3 (1990), pp. 346-361; and Craig J. Thompson, William Locander, and H.
Polio, “Putting Consumer Experience Back in Consumer Research: The Philos-
ophy and Method of Existential-Phenomenology,” Journal of Consumer Research,
vol. 16, no. 2 (1989), pp. 133-146.

Sidney J. Levy, “Dreams, Fairy Tales, Animals and Cars,” Psychology and Mar-
keting, vol. 2, no. 2 (1985), pp. 67-81.

Linda Scott, “The Bridge from Text to Mind: Adapting Reader-Response Theory
to Consumer Research,” Journal of Consumer Research, vol. 21, no. 3 (1994),
pp. 461-480; Linda Scott, “Images in Advertising: The Need for a Theory of Vi-
sual Rhetoric,” Journal of Consumer Research, vol. 21, no. 2 (1994), pp. 252-273;
Barbara Stern, “Feminist Literary Criticism and the Deconstruction of Ads: A
Postmodern View of Advertising and Consumer Responses,” Journal of Consumer
Research, vol. 19, no. 4 (1993), pp. 556—566; and Barbara Stern, “Literary Criti-
cism and Consumer Research: Overview and Illustrative Analysis,” Journal of Con-
sumer Research, vol. 16, no. 3 (1989), pp. 322-334.

Morris Holbrook, “The Retailing of Performance and the Performance of Service:
The Gift of Generosity with a Grin and the Magic of Munificence with Mirth,”
in Servicescapes: The Concept Place in Contemporary Markets, ed. John F. Sherry
Jr. (Lincolnwood, IL: NTC Business Books, 1998), pp. 487-513.

Linda Scott, “ The Bridge from Text to Mind: Adapting Reader-Response Theory
to Consumer Research,” Journal of Consumer Research, vol. 21, no. 3 (1994),
pp. 461-480; and Barbara Stern, “Literary Criticism and Consumer Research:
Overview and Illustrative Analysis,” Journal of Consumer Research, vol. 16, no. 3
(1989), pp. 322-334.



307

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

S Y! Bandly Basuilh 3 e il oail

David Mick and Claus Buhl, “A Meaning-Based Model of Advertising Experi-
ences,” Journal of Consumer Research, vol. 19, no. 3 (1992), pp. 317-338.

See note 10.
See note 34.

See for example, Joseph Alba, John Lynch, Bart Weitz, Chris Janiszewski, Rich
Lutz, Al Sawyer, and Stacy Wood, “Interactive Home Shopping: Incentives for
Consumers, Retailers, and Manufacturers to Participate in Electronic Market~
places,” Journal of Marketing, vol. 61 (July 1997), pp. 38—53; and Donna Hoff-
man and Tom Novak, *“Marketing in Hypermedia Computer-Mediated
Environments: Conceptual Foundations,” Journal of Marketing, vol. 60 (July
1996), pp. 50—68.

John F. Sherry Jr., “The Soul of the Company Store: Nike Town Chicago and the
Emplaced Brandscape,” in Servicescapes: The Concept of Place in Contemporary
Markets, ed. John F. Sherry, Jr. (Lincolnwood, IL: NTC Business Books, 1998),
pp. 109-146.

Jeffrey F. Rayport and John J. Sviokla, “Managing in the Marketspace,” Harvard
Business Review, vol. 72 (November/December 1994), pp. 141-151.

See for example, Joseph Alba, John Lynch, Bart Weitz, Chris Janiszewski, Rich
Lutz, Al Sawyer, and Stacy Wood, “Interactive Home Shopping: Incentives for
Consumers, Retailers, and Manufacturers to Participate in Electronic Market-
places,” Journal of Marketing, vol. 61 (July 1997), pp. 38-53; Donna Hoffman
and Tom Novak, “Marketing in Hypermedia Computer-Mediated Environments:
Conceptual Foundations,” Journal of Marketing, vol. 60 (July 1996), pp. 50—-68;
and Robert V. Kozinets, “E-Tribalized Marketing?: The Strategic Implications of
Virtual Communities of Consumption,” European Management Journal, vol. 17,
no. 3 (1999), pp. 252-264.

See for example, Richard L. Daft and Robert H. Lengel, “Organizational Infor-
mation Requirements, Media Richness and Structural Design,” Management Sci-
ence, vol. 32, no. 5 (1986), pp. 554—571; and Sara Kiesler, Jane Siegel, and Timothy
McGuire, “Social Psychological Aspects of Computer-Mediated Communication,”
American Psychologist, vol. 39, no. 10 (1984), pp. 1123-1134.

See for example, Lee Sproull and Sara Kiesler, “Reducing Social Context Cues: The
Case of Electronic Mail,” Management Science, vol. 32 (1986), pp. 1492-1512.

Sara Kiesler, Jane Siegel, and Timothy McGuire, “Social Psychological Aspects of
Computer-Mediated Communication,” American Psychologist, vol. 39, no. 10
(1984), pp. 1123-1134; Ronald E. Rice, “Evaluating New Media Systems,” in
Evaluating the New Information Technologies: New Directions for Program Evalu-
ation, ed. Jerome Johnstone (San Francisco: Jossey-Bass, 1984); Lee Sproull and
Sara Kiesler, “Reducing Social Context Cues: The Case of Electronic Mail,” Man-
agement Science, vol. 32 (1986), pp. 1492—-1512; and Joseph B. Walther, “Inter-
personal Effects in Computer-Mediated Interaction,” Communication Research,
vol. 19 (1992), pp. 52-90.



72.

73.

74.

75.

76.
77.

78.

79.

80.

81.

See for example, Nancy K. Baym, “The Emergence of Community in Computer-Me-
diated Communication,” in Cybersociety, ed. Stephen G. Jones (Thousand Oaks, CA:
Sage, 1995); Luciano Paccagnella, “Getting the Seats of Your Pants Dirty: Strategies
for Ethnographic Research on Virtual Communities,” Journal of Computer-Mediated
Communications, vol. 3 (June 1997). Available: www.ascusc.org/jcmc/; John Pao-
lillo, “The Virtual Speech Community: Social Network and Language Variation on
IRC,” Journal of Computer-Mediated Communication, (June 4, 1999). Available:
www.ascusc.org/jcmc/; Russell Spears and Martin Lea, “Social Influence and the
Influence of the Social in Computer-Mediated Communication,” in Contexts of
Computer-Mediated Communication, ed. M. Lea (Hemel-Hempstead: Harvester
Wheatsheaf, 1992), pp. 30—-65; and Joseph B. Walther, “Interpersonal Effects in Com-
puter-mediated Interaction,” Communication Research, vol. 19 (1992), pp. 52-90.

Ronald E. Rice and G. Love, “Electronic Emotion: Socio-emotional Content in
a Computer-Mediated Communication Network,” Communication Research, vol.
14 (1987), p. 89.

Joseph B. Walther, “Interpersonal Effects in Computer-mediated Interaction,”
Communication Research, vol. 19 (1992), pp. 52—-90.

N. Katherine Hayles, How We Became Posthuman: Virtual Bodies in Cybernetics,
Literature, and Informatics (Chicago: University of Chicago Press, 1999); and
Robert V. Kozinets, “E-Tribalized Marketing?: The Strategic Implications of Vir-
tual Communities of Consumption,” European Management Journal, vol. 17, no.
3 (1999), pp. 252-264.

See note 74.

Richard L. Daft and Robert H. Lengel, “Organizational Information Require-
ments, Media Richness and Structural Design,” Management Science, vol. 32, no.
5 (1986), pp. 554-571; and Sara Kiesler, Jane Siegel, and Timothy McGuire, “So-
cial Psychological Aspects of Computer-Mediated Communication,” American
Psychologist, vol. 39, no. 10 (1984), pp. 1123-1134.

Susan Herring, “Interactional Coherence in CMC,” Journal of Computer-Medi-
ated Communication, vol. 4, no. 4 (1999). Available: www.ascusc.org/jcmc/

John Short, Ederyn Williams, and Bruce Christie, The Social Psychology of
Telecommunications (New York: Wiley, 1976); and Diane F. Witmer, “Risky Busi-
ness: Why People Feel Safe in Sexually Explicit On-Line Communication,” Jour-
nal of Computer-Mediated Communication, vol. 2 (March 1997). Available:
www.ascusc.org/jcmc/

Brittney G. Chenault, “Developing Personal and Emotional Relationships via
CMC,” CMC Magazine, (May 1998). Available: www.december.com/cmc/mag
/1998/may/chenault.html

Judith Donath, Karrie Karahalios, and Fernanda Viégas, “Visualizing Conversa-
tion,” Journal of Computer-Mediated Communication (June 4, 1999). Available:
www.ascusc.org/jcmec/



309

82.

83.
84.

85.

86.

87.

88.

89.

90.

91.

92.

93.

Sl Badly Gopudll 3 e gill ol

Arturo Escobar, “Welcome To Cyberia: Notes on the Anthropology of Cybercul-
ture,” Current Anthropology, vol. 35 (June 3, 1993), pp. 211-231.

Donna J. Haraway, Simians, Cyborgs, and Women (New York: Routeledge, 1991).

N. Katherine Hayles, How We Became Posthuman: Virtual Bodies in Cybernetics,
Literature, and Informatics (Chicago: University of Chicago Press, 1999).

Howard Rheingold, The Virtual Community: Homesteading on the Electronic
Frontier (Reading, MA: Addison-Wesley, 1993).

Albert M. Muniz Jr., “Brand Community and the Negotiation of Brand Meaning,”
in Advances in Consumer Research, vol. 24, eds. Merrie Brucks and Deborah ].
Maclnnis (Provo, UT: Association for Consumer Research, 1997), pp. 308—-309.

Arthur Armstrong and John Hagel III, “The Real Value of On-Line Communi-
ties,” Harvard Business Review, vol. 74 (May/June 1996), pp. 134-141.,

Stephen G. Jones, ed. Cybersociety: Computer-Mediated Communication and Com-
munity (Thousand Oaks, CA: Sage, 1995).

Robert V. Kozinets, “E-Tribalized Marketing?: The Strategic Implications of Vir-
tual Communities of Consumption,” European Management Journal, vol. 17, no.
3 (1999), pp. 252-264.

Robert V. Kozinets, “ ‘I Want to Believe’: A Netnography of The X-Philes’ Sub-
culture of Consumption,” in Advances in Consumer Research, vol. 24, eds. Merrie
Brucks and Deborah J. MacInnis (Provo, UT: Association for Consumer Research,
1997), pp. 470—-475; Robert V. Kozinets, “On Netnography: Initial Reflections
on Consumer Research Investigations of Cyberculture,” in Advances in Consumer
Research, vol. 25, eds. Joseph Alba and Wesley Hutchinson (Provo, UT: Associa-
tion for Consumer Research, 1998), pp. 366—371; and Robert V. Kozinets, “The
Field Behind the Screen: Using the Method of Netnography to Research Market-
Oriented Virtual Communities,” J.L. Kellogg Graduate School of Management
Working Paper (1999). Available: www.kellogg.nwu.edu/faculty/kozinets/htm
/research/

Robert V. Kozinets, “On Netnography: Initial Reflections on Consumer Research
Investigations of Cyberculture,” in Advances in Consumer Research, vol. 25, eds.
Joseph Alba and Wesley Hutchinson (Provo, UT: Association for Consumer Re-
search, 1998), pp. 366—-371; and Robert V. Kozinets, “The Field Behind the
Screen: Using the Method of Netnography to Research Market-Oriented Virtual
Communities,” J.L. Kellogg Graduate School of Management Working Paper
(1999). Available: www .kellogg.nwu.edu/faculty/kozinets/htm/research/

Henry Jenkins, “Do You Enjoy Making the Rest of Us Feel Stupid?: alt.tv.twin-
peaks, The Trickster Author and Viewer Mastery,” in ‘Full of Secrets’: Critical
Approaches to Twin Peaks, ed. David Lavery (Detroit: Wayne State University
Press, 1995), pp. 51-69.

Taeyong Kim and Frank Biocca, “Telepresence via Television: Two Dimensions of
Telepresence May Have Different Connections to Memory and Persuasion,” Jour-



94.

95.

96.
97.

98.

99.

100.

101.

102.

103.

nal of Computer-Mediated Communication, vol. 3 (September 1997). Available:
www.ascusc.org/jcmc/

Robert V. Kozinets, *“ ‘I Want to Believe’: A Netnography of The X-Philes” Sub-
culture of Consumption,” in Advances in Consumer Research, vol. 24, eds. Mer-
rie Brucks and Deborah J. Maclnnis (Provo, UT: Association for Consumer
Research, 1997), pp. 470-475.

See for example, Margaret L. McLaughlin, Kerry K. Osborne, and Christine B.
Smith, “Standards of Conduct on Usenet,” in Cybersociety: Computer-Mediated
Communication and Community, ed. Stephen G. Jones (Thousand Oaks, CA: Sage,
1995), pp. 90-111.

See note 74.

John Paolillo, “The Virtual Speech Community: Social Network and Language
Variation on IRC,” Journal of Computer-Mediated Communication, (June 4, 1999).
Available: www.ascusc.org/jcmc/

John F. Sherry Jr., Servicescapes: The Concept of Place in Contemporary Markets
(Lincolnwood, IL: NTC Business Books, 1998).

See for example, Robert V. Kozinets, “ ‘I Want to Believe’: A Netnography of The
X-Philes’ Subculture of Consumption,” in Advances in Consumer Research, vol.
24, eds. Merrie Brucks and Deborah J. Maclnnis (Provo, UT: Association for Con-
sumer Research, 1997), pp. 470—475; Robert V. Kozinets, “E-Tribalized Mar-
keting?: The Strategic Implications of Virtual Communities of Consumption,”
European Management Journal, vol. 17, no. 3 (1999), pp. 252—-264; and Robert V.
Kozinets and Jay M. Handelman, “Ensouling Consumption: A Netnographic Ex-
ploration of Boycotting Behavior,” in Advances in Consumer Research, vol. 25,
eds. Joseph Alba and Wesley Hutchinson (Provo, UT: Association for Consumer
Research, 1998), pp. 475-480.

Robin Hamman, “Cyborgasms: Cybersex Amongst Multiple-Selves and Cyborgs
in the Narrow-Bandwidth Space of America Online Chat Rooms,” unpublished
Master’s dissertation (1996), University of Essex; and Luciano Paccagnella, “Get-
ting the Seats of Your Pants Dirty: Strategies for Ethnographic Research on Vir-
tual Communities,” Journal of Computer-Mediated Communications, vol. 3 (June
1997). Available: www.ascusc.org/jcmc/

See for example, Jim Thomas, “Introduction: A Debate about the Ethics of Fair
Practices for Collecting Social Science Data in Cyberspace,” Information Society,
vol. 12, no. 2 (1996), pp. 107-117.

Craig J. Thompson, “Interpreting Consumers: A Hermeneutical Framework for
Deriving Marketing Insights from the Texts of Consumers’ Consumption Stories,”
Journal of Marketing Research, vol. 34 (November 1997), pp. 438—455.

Robert V. Kozinets, “ The Field Behind the Screen: Using the Method of Netnog-
raphy to Research Market-Oriented Virtual Communities,” J.L. Kellogg Gradu-



311

104.

105.
106.

107.

108.

109.
110.
111.

112.

113.

114.

115.
116.

117.

118.
119.
120.

SNl Biadly Gosudll 3 e sl oaiil

ate School of Management Working Paper (1999). Available: www .kellogg.nwu
.edu/faculty/kozinets/htm/research/

Stanley Fish, Is There a Text in This Class? (Cambridge, MA: Harvard Univer-
sity Press, 1979).

See note 62.

Daniel Clapper and Anne Massey, “Electronic Focus Groups: A Framework for
Exploration,” Information and Management, vol. 30 (1996), pp. 43-50; and
Thomas L. Greenbaum, “Focus Groups by Video Next Trend of the '90s,” Mar-
keting News, vol. 30 (July 1996), p. 4.

See for example, Robin Hamman, “Cyborgasms: Cybersex Amongst Multiple-
Selves and Cyborgs in the Narrow-Bandwidth Space of America Online Chat
Rooms,” unpublished Master’s dissertation (1996), University of Essex; and Diane
F. Witmer, “Risky Business: Why People Feel Safe in Sexually Explicit On-Line
Communication,” Journal of Computer-Mediated Communication, vol. 2 (March
1997). Available: www.ascusc.org/jcmc/

Robert V. Kozinets and Jay M. Handelman, “Ensouling Consumption: A Netno-
graphic Exploration of Boycotting Behavior,” in Advances in Consumer Research,
vol. 25, eds. Joseph Alba and Wesley Hutchinson (Provo, UT: Association for Con-
sumer Research, 1998), pp. 475-480.

See note 80.

See note 103.

Jean Baudrillard, Simulacra and Simulations, trans. Paul Foss, Paul Parton, and
Philip Beitchman (New York: Semiotext(e), 1983).

Compare to A. Fuar Firat and Alladi Venkatesh, “Liberatory Postmodernism and
the Reenchantment of Consumption,” journal of Consumer Research, vol. 22 (De-
cember 1995), pp. 239-267.

Stan Davis and Christopher Meyer, Blur: The Speed of Change in the Connected
Economy (Reading, MA: Addison-Wesley, 1998).

Sherry Turkle, Life on the Screen: Identity in the Age of the Internet (New York:
Simon & Schuster, 1995).

See note 48.

Robin Hamman, “Cyborgasms: Cybersex Amongst Multiple-Selves and Cyborgs
in the Narrow-Bandwidth Space of America Online Chat Rooms,” unpublished
Master’s dissertation (1996), University of Essex; and Sherry Turkle, Life on the
Screen: Identity in the Age of the Internet (New York: Simon & Schuster, 1995).

Seth Grodin and Don Peppers, Permission Marketing (New York: Simon & Schus-
ter, 1999).

See note 103.
See note 43.

See note 88.



121.

122.

123.

124.

125.

126.

127.
128.

Sara Kiesler, Jane Siegel, and Timothy McGuire, “Social Psychological Aspects of
Computer-Mediated Communication,” American Psychologist, vol. 39, no. 10
(1984), pp. 1123-1134; and John Short, Ederyn Williams, and Bruce Christie,
The Social Psychology of Telecommunications (New York: Wiley, 1976).

Robin Hamman, “Cyborgasms: Cybersex Amongst Multiple-Selves and Cyborgs
in the Narrow-Bandwidth Space of America Online Chat Rooms,” unpublished
Master’s dissertation (1996), University of Essex; and Diane F. Witmer, “Risky
Business: Why People Feel Safe in Sexually Explicit On-Line Communication,”
Journal of Computer-Mediated Communication, vol. 2 (March 1997). Available:
www.ascusc.org/jcmc/

For a more comprehensive treatment of some of these topics see T. Richards and
L. Richards, “Using Computers in Qualitative Analysis,” in Handbook of Quali-
tative Research, eds. Norman Denzin and Yvonna Lincoln (Thousand Oaks, CA:
Sage, 1994), pp. 445-462.

Norman Denzin, Interpretive Ethnography: Ethnographic Practices for the 21st
Century (Thousand Oaks, CA: Sage, 1997).

Yvonna S. Lincoln and Norman K. Denzin, “The Fifth Moment,” in Handbook of
Qualitative Research, eds. Norman K. Denzin and Yvonna S. Lincoln (Thousand
Oaks, CA: Sage, 1994), pp. 575-586.

See note 3.
See note 124.

Russell Belk, “Hyperreality and Globalization: Culture in the Age of Ronald Mc-
Donald,” Journal of International Consumer Marketing, vol. 8, no. 3 and 4 (1995),
pp- 23-28; Russell Belk, Melanie Wallendorf, and Deborah Heisley, Deep Mean-
ing in Possessions, Video, Marketing Science Institute, Cambridge, MA (1987);
Stephen Brown, Postmodern Marketing (New York: Routledge, 1995); Deborah
Cours, Deborah Heisley, Melanie Wallendorf, and Dylan Johnson (1998), “ “It’s
All in the Family’: A Performance Presentation,” performance presented at the
twenty-sixth annual conference of the Association for Consumer Research, Mon-
treal, Canada. [subsequently published as “It’s All in the Family, But I Want It,”
in Advances in Consumer Research, vol. 26, eds. Eric Arnould and Linda Scott
(Provo, UT: Association for Consumer Research, 1999), pp. 253-259; Morris
Holbrook and Takeo Kuwahara, “Probing Explorations, Deep Displays, Virtual
Reality and Profound Insights: The Four Faces of Stereographic Three-Dimen-
sional Representations in Marketing and Consumer Research,” in Advances in
Consumer Research, vol. 26, eds. Eric Arnould and Linda Scott (Provo, UT: As-
sociation for Consumer Research, 1998), pp. 240-250; Robert V. Kozinets,
“Desert Pilgrim,” Multimedia Ethnography presented at the Heretical Consumer

Research conference, Columbus, OH (September 30, 1999); Richard Mead, “Where
is the Culture of Thailand?,” International Journal of Research in Marketing, vol.

11, no. 4 (1994), pp. 401-404; John Schouten, “When a Rose Is Eros: A Demi-
anagramatical Study of Brand Names,” Consumption, Markets and Culture, vol.



313

129.

130.

131.

132.

133.

134.
135.
136.

SNl Bally Gapedl) 3 e gill puadil

2, no. 4 (1999), pp. 449-456; John F. Sherry Jr., “The Soul of the Company
Store: Nike Town Chicago and the Emplaced Brandscape,” in Servicescapes: The
Concept of Place in Contemporary Markets, ed. John F. Sherry, Jr. (Lincolnwood,
[L: NTC Business Books, 1998), pp. 109-146; John F. Sherry Jr., John Schouten,
and George Zinkham, “Capturing Consumption Through Poetry,” poems pre-
sented at the twenty-sixth annual conference of the Association for Consumer
Research, Montreal, Canada (1998); and Craig J. Thompson, Barbara Stern, and
Eric Arnould, “Writing the Differences: Poststructuralist Pluralism, Retextual-
ization, and the Construction of Reflexive Ethnographic Narratives in Con-
sumption and Market Research,” Consumption, Markets and Culture, vol. 2, no.
2 (1998), pp. 105-160.

Richard Lester, Michael Piore, and Kamel Malek, “Interpretive Management:
What General Managers Can Learn From Design,” Harvard Business Review
(March/April 1998), pp. 86~96.

Gordon Shaw, Robert Brown, and Philip Bromiley, “Strategic Stories: How 3M
is Rewriting Business Planning,” Harvard Business Review, vol. 76 (May/June
1998), pp. 41-50.

John F. Sherry Jr., “Bottomless Cup, Plug-in-Drug: A Telethnography of Coffee,”
Visual Anthropology, vol. 7 (1995), pp. 351-370; and John F. Sherry Jr., “The
Soul of the Company Store: Nike Town Chicago and the Emplaced Brandscape,”
in Servicescapes: The Concept of Place in Contemporary Markets, ed. John F.
Sherry, Jr. (Lincolnwood, IL: NTC Business Books, 1998), pp. 109-146.

Patricia Ticineto Clough, The End(s) of Ethnography: From Realism to Social
Criticism (Newbury Park, CA: Sage, 1992); and Norman Denzin, The Cinematic
Society: The Voyeur’s Gaze (Thousand Oaks, CA, 1995).

James Clifford and George E. Marcus, eds., Writing Culture: The Poetics and Pol-
itics of Ethnography (Berkeley: University of California Press, 1986); Robert V.
Kozinets, “The Field Behind the Screen: Using the Method of Netnography to
Research Market-Oriented Virtual Communities,” J.L. Kellogg Graduate School
of Management Working Paper (1999). Available: www .kellogg.nwu.edu/faculty
/kozinets/htm/research/; and Yvonna S. Lincoln and Norman K. Denzin, “The
Fifth Moment,” in Handbook of Qualitative Research, eds. Norman K. Denzin
and Yvonna S. Lincoln (Thousand Oaks, CA: Sage, 1994), pp. 575-586.

See note 123.
See note 125, p. 583.

Robert V. Kozinets, “The Field Behind the Screen: Using the Method of Net-
nography to Research Market-Oriented Virtual Communities,” J.L. Kellogg Grad-
uate School of Management Working Paper (1999). Available: www kellogg.nwu.edu
/faculty/kozinets/htm/research/; and Robert V. Kozinets, “E-Tribalized Market-
ing?: The Strategic Implications of Virtual Communities of Consumption,” Euro-
pean Management Journal, vol. 17, no. 3 (1999), pp. 252-264.



137.

138.

139.
140.

141.

142.

143.

144,

James Clifford, The Predicament of Culture (Cambridge, MA: Harvard University
Press, 1988).

Clifford Geertz, Works and Lives: The Anthropologist as Author (Stanford, CA:
Stanford University Press, 1988); and Eric Arnould and Melanie Wallendorf, “Mar-
ket-Oriented Ethnography: Interpretation Building and Market Strategy Formu-
lation,” Journal of Marketing Research, vol. 31, no. 4 (1994), pp. 484-504.

See note 103.

Cary Nelson, Paula Treichler, and Lawrence Grossberg, “Cultural Studies: An In-
troduction,” in Cultural Studies, eds. Lawrence Grossberg, Cary Nelson, and Paula
Treichler (New York: Routledge, 1992), pp. 1-22; John F. Sherry Jr., ed., Con-
temporary Marketing and Consumer Behavior: An Anthropological Sourcebook
(Thousand Oaks, CA: Sage, 1995); and John F. Sherry Jr., “Nothing But Net:
Consumption, Poetry and Research Pluriculture (in the Sixth Moment),” Presi-
dential Address presented at the twenty-sixth annual conference of the Association
for Consumer Research, Montreal, Canada (1998).

Mohanbir Sawhney and Emanuela Prandelli, “Beyond Customer Knowledge Man-
agement: Customers as Knowledge Co-Creators,” J.L. Kellogg Graduate School of
Management Working Paper (1999).

James Clifford, Routes: Travel and Translation in the Late Twentieth Century
(Cambridge, MA: Harvard University Press, 1998).

Clifford Geertz, “Deep Hanging Out,” The New York Review of Books (October
22, 1999), pp. 69—72.

William Tucker, Foundations for a Theory of Consumer Behavior (New York: Holt,
Rinehart and Winston, 1967).





